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ALWAYS  MAKE  GOOD  PRINTING  BETTER 

BOOK  PAPERS  OFFSET  PAPERS  LABEL  PAPERS 
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A  drawerful  of  U.  S.  War  Savings  Bonds 
and  one  or  more  Miller  Credit  Certificates* 


Miller  Credit  Certificates*  are  obtainable  under  two  options  of  the 
Miller  Wartime  Scrap  Allowance  Plan.  Option  2  affords  an  extra 
inducement  in  Certificate  value,  if  U.  S.  War  Savings  Bonds  are 
purchased  with  proceeds  from  the  old  equipment  scrapped.  Both 
options  of  this  unique  Scrap  Plan  provide  opportunity  to  aid  the 
war  effort  while  establishing  a  reserve  for  postwar  pressroom  mod¬ 
ernization.  Full  details  will  gladly  be  given,  on  request. 


E  I  M  B  LE 


CUSTOM-BUILT  MOTORS 


THE 

PRODUCT  OF  NEARLY  FORTY 
YEARS  OF  SPECIALIZATION 


KIMBLE  ELECTRIC 

Division  of  Miehle  Printing  Press  &  Mfg.  Co. 


2005  WEST  HASTINGS  STREET 
CHICAGO^  ILLINOIS 
DISTRIBUTED  B  r  :  AMERICAN 
TYPE  FOUNDERS 


When  you  want  to  know 

GO  TO  AN  EXPERT 

It's  logical,  isn't  it,  to  ask  your  printer’s  expert  opinion  when 
you  want  to  know  what  brand  of  paper  to  use  for  your  office 
letterheads? 

We’ll  stand  on  his  decision.  We  feel  we  can  afford  to,  having 
for  years  supplied  the  experts  in  the  business  with  fine  papers  for 
every  printing  purpose.  He'll  also  tell  you  that  the  extra  prestige 
of  Rising  quality  doesn't  cost  you  a 
penny  more. 

Among  others;  Rising  Bond  (25% 
rag).  Rising  Line  Marque  (25%  rag). 
Finance  Bond  (50%  rag).  Rising 
Parchment  (100%  rag).  The  Rising 
Paper  Company,  Housatonic,  Mass. 


ASK  YOUR  PRINTER-HE  KNOWS  PAPER 
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HERE’S  HOW 
WE  TALK  ABOUT  YOU 
TO  YOUR  CUSTOMERS 

The  advertisement 
on  the  lejt 
is  one  oj  Rising’s 
business-building  campaign 
appearing  in: 

TIME 

BUSINESS  WEEK 
U.  S.  NEWS 

ADVERTISING  &  SELLING 
PRINTERS’  INK 
SALES  MANAGEMENT 
PURCHASING 
THE  REPORTER 


'pHhtih^  }^uM  “ 

The  Offset  Division  of  American  Type  Founders 
in  a  recent  advertisement  stated: 

^^Developments  now  taking  place  in  offset 
lithography  promise  to  make  this  process  a 
Sprinting  musi*  for  most  letterpress  printers 
after  the  warJ** 

If  you  now  are  working  with  offset  lithography  or 
are  seriously  considering  adding  the  process  to 
your  facilities,  you  should  know,  that  another 
^^printing  must’’  is 

"Photolithography  md  Offsot  Printing” 

by  /.  S.  Mertle  and  Harry  Keusch 

Here  is  the  most  authoritative  work  on  the  subject 
for  the  expert  as  well  as  the  beginner. 

300  pages — well  illustrated 

Price  $6.00 

Plmtum  »mnd  monmy  teith  order  to  eliminate  bookkeeping  expente 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street  Chicago  5,  Illinois 
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THEBE'S  A  Great  Day  coning! 


The  war  has  taught  printing  buyers  the  virtues  of  offset  lithography. 

When  the  war  is  over,  they'll  expect  and  demand  its  flexible  facili* 
ties  from  their  usual  printing  source. 

If  it's  a  reprint  job,  they'll  want  it  reproduced  direct  from  the  original. 
Fine- screen  halftones  will  be  required  on  antique  or  even  embossed- 
finish  papers.  Two-color  folders  will  be  ordered  with  only  artwork  being 
furnished  . . .  neither  plates  nor  tint  blocks  required. 

Your  customers  will  look  to  you  for  ALL  their  printing  requirements. 
And  ...  if  you  plan  for  it  now .  .  .  you'll  be  able  to  meet  this  demand, 
because  you'll  have  a  well-balanced  shop  in  which  offset  lithography 
joins  hands  with  letterpress  to  serve  your  trade  fully,  economically, 
and  profitably. 


When  the  war  is  won  and  that  great  V-Day  comes,  ATF  will  have 
ready  the  right  equipment  for  an  offset  department . . .  complete  from 
darkroom  to  pressroom.  Your  ATF  Salesman  can  give  you  now  full 
information,  even  to  approximate  costs. 


AMERICAN  TYPE  FOUNDERS 


Offset  Division 


200  Elmora  Avenue,  Elizabeth  3,  New  Jersey  *  Branches  and  Dealers  in  Principal  Cities 
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HANDY  TO  HAVE  AROUND 


The  No.  0  Vandercook  is  a 
LOW  PRICED  proof  press 
originally  designed  for  the 
smaller  printer. 

It  is  used  extensively  by 
large  printers,  publishers, 
and  advertising  men  in  cut 
filing  departments.  Stream¬ 
lined,  it  is  as  neat  as  a  piece 
of  office  furniture. 


The  No.  0  Vandercook  is 
an  excellent  press  for  comp¬ 
ositors  to  use  in  checking 
for  appearance  before  forms 
are  sent  in  for  final  proving. 
It  is  also  used  for  proving 
type  in  galleys.  It  takes  a 
form  12y2':x.  21”.  It  is  easy 
to  operate  and  simple  in 
construction. 
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/I  PcMufat  Pt^lfletn 

IN  an  excellent  address  given  before 
the  recent  convention  of  the  Na¬ 
tional  Association  of  Photo-Lithogra¬ 
phers,  Walter  E.  Soderstrom,  execu¬ 
tive  secretary  of  the  Association,  called 
attention  to  many  of  the  problems  the 
lithographic  industry  will  lace  alter 
the  war.  At  least  one  of  the  problems 
discussed  will  have  to  be  met  by  the 
letterpress  industry  as  well. 

Under  our  system  of  free  enterprise, 
it  is,  and  should  be,  permitted  every 
man,  who  desires  to  do  so,  to  estab¬ 
lish  his  own  graphic  arts  business.  But 
the  industry,  as  a  whole,  may  be 
affected  by  an  influx  of  men  who  may 
be  encouraged  to  enter  the  business 
with  insufficient  capital  and  under  easy 
credit  terms. 

Said  Mr.  Soderstrom :  “It  is  certainly 
a  fact  that  the  equipment  industry  and 
the  lithographic  industry  are  mutually 
dependent.  What  affects  one  adversely 
will  affect  the  other  just  as  adversely. 
Surely  the  equipment  manufacturers 
and  the  sellers  of  second-hand  presses 
have  no  intention  of  doing  anything 
deliberately  that  would  interfere  with 
the  continuous  prosperity  of  our  in¬ 
dustry,  for  it  is  to  their  foremost  in¬ 
terests  that  the  industry  be  healthy  and 


prosperous,  that  those  in  it  should  be 
able  to  purchase  their  product,  and 
that  they  should  be  able  to  meet 
promptly  their  'flnancial  obligations. 
And  this  brings  me  to  the  question  of 
how  much  minimum  down  payment  an 
equipment  manufacturer  should  ac¬ 
cept  and  how  long  the  terms  of  subse¬ 
quent  payments  should  be.  Certainly 
the  minimum  down  payment  should  k 
at  least  25  per  cent.  Furthermore,  the 
buyer  should  not  undertake  the  obliga¬ 
tion  of  purchasing  equipment  unless 
he  has  ample  working  capital  to  safe¬ 
guard  his  investment. 

“Another  point  is  that  of  the  time 
allowed  to  complete  payments  on  the 
equipment  purchased.  On  this  subject 
there  may  be  differences  of  opinion, 
but  some  yardstick  should  be  estab¬ 
lished  so  that  all  purchasers  may  enjoy 
the  same  equality  of  credit  conditions. 
In  my  opinion  twenty-four  months 
seems  to  be  a  generous  time  allow¬ 
ance,  although  this  is  a  matter  that 
could  easily  be  arranged  to  the  satis¬ 
faction  of  all  parties  concerned. 

“The  way  to  protect  the  potential 
buyer  of  equipment  from  making  mis¬ 
takes  of  a  costly  nature  is  to  provide 
him  with  sufficient  information.” 
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One  measure  or  a  hundred  dif¬ 
ferent—  the  sawing  time  for  each 
galley  of  slugs  is  only  35  seconds 
on  the  No.  1  Rouse  Band  Saw. 

Sawing  that  requires  hours  by 
ordinary  methods  can  be  done  in 
minutes  with  the  Rouse  Band  Saw. 
There  is  no  setting  of  gauges,  or 
reclamping  for  each  slug  length. 
The  Rouse  Band  Saw  does  not  in 
any  way  slow  down  typesetting 
machine  output. 

Slug  length  selection  is  auto¬ 
matic.  Feed  is  mechanical.  Slugs 
are  not  touched  by  hands  while 
cut  is  being  made.  The  saw  stops 
when  out  is  complete. 

There  are  sizes  for  large  or  small 
plants.  The  No.  2  Rouse  Band 
Saw,  illustrated,  cuts  seven  inches 
of  slugs  in  eighteen  seconds. 


H.  B.  ROUSE  &  COMPANY 

2214  NORTH  WAVNE  AVENUE,  CHICAGO  14.  ILLINOIS 


★  “Yessir,  that’s  what  you  are,  a 
Printer’s  Devil!”  I  should  have  seen 
the  twinkle  in  my  father’s  eye,  but  my 
nine-year-old  imagination  missed  that, 
as  a  soul-stirring  picture  presented 
itself,  complete  with  horns,  tail,  and  a 
dirty  face.  (Every  self-respecting 
Printer’s  Devil  has  a  dirty  face.)  And 
somehow,  even  then,  I  was  impishly 
proud  of  the  title. 

A  Printer’s  Devil?  Well,  he’s  just 
that:  a  small  boy  or  a  small  girl  (as  in 
my  own  case)  who  spends  his  un¬ 
trammeled  nature-loving  days  of  youth 
leaning  over  type  cases,  inhaling  the 
accumulated  dust  of  years,  dodging 
moving  machinery  and  greased  belts, 
or  folding  papers  “green”  with  ink  at 
the  stroke  of  midnight.  The  most  in¬ 
nocent  child  would  be  an  inky  Angel 
after  an  encounter  with  a  galley  of 
freshly  proofed  type  or  an  ink  roller, 
but  a  Devil,  a  real  honest-to-goodness 
Printer’s  Devil,  is  not  completely 
happy  until  he  is  not  only  dirty  but 
also  superfluous,  underfoot,  and  just 
plain  annoying.  Furthermore,  his  ef¬ 
forts  are  all  carried  forth  with  the 
smug  certainty  that  he  is  being  very, 
verv  helpful. 

The  work  of  the  Printer’s  Devil  is 
mainly  contained  in  his  capacity  as  an 


official  “putter-awayer.”  Everything 
which  goes  into  a  paper  must  come  out, 
and  although  it  takes  the  combined  ef¬ 
forts  of  all  other  staff  members  to  put 
the  paper  together,  only  the  lowly 
Printer’s  Devil  is  needed  to  undo  their 
work.  But,  perhaps  the  very  destruc¬ 
tiveness  of  the  job  is  suited  to  the  tal¬ 
ents  of  the  little  “Devil.” 

What  does  he  put  away?  Well,  as 
soon  as  forms  are  laid  out  on  the  stones 
and  unlocked,  that  is,  loosened  so  that 
they  can  be  torn  down,  the  Printer’s 
Devil  takes  over.  He  pulls  out  all  of 
the  linotype  slugs  and  deposits  them  in 
the  “Hell”  box;  he  piles  the  leads  and 
slugs  (which  are  used  for  spacing  be¬ 
tween  lines,  the  slug  being  twice  as 
wide  as  the  lead)  into  a  galley  to  be 
later  fitted  into  their  cases  according 
to  length;  he  removes  the  “woodies,” 
which  are  also  spaces,  this  time  of 
wood :  he  puts  the  furniture  up  in  its 
proper  box  as  he  pulls  it  out  (furniture 
is  the  much  larger  block  of  wood  used 
around  an  ad)  ;  he  puts  away  the 
brass  column  ruling;  and  then,  as  a 
final  step,  he  carefully  puts  all  of  the 
hand-set  type  to  one  side  for  some 
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The  One 

Constant  I ng ted  lent 

Every  Printing  Roller  made  by  Dayton  Rubber  contains  one 
ingredient  which  never  varies.  Wartime  restrictions  can 
never  affect  it.  It  is  mixed  into  every  compound  of  synthetic 
rubber  destined  for  Dayco  Rollers. 

This  constant  ingredient  is  the  aum  total  of  Dayton  Rubber’s 
37  years  of  continuous  development,  processing  and  applica¬ 
tion  of  rubbers  of  every  type.  It  is  the  residue  of  thousands  of 
man-hours  of  patient  research,  practical  testing  and  controlled 
manufacturing  ability. 

This  constant  ingredient  is  the  technical  knowledge  and 
experience  you  would  naturally  expect  to  find  built  into  every 
Roller  by  Dayton,  the  original  and  pioneer  maker  of  Renew¬ 
able  Surface  Printing  and  Lithographic  Rollers  since  1934. 

Whether  the  Dayco  Rollers  you  use  are  made  of  today’s 
synthetics  or  tomorrow’s  “X”  materials  need  not  concern 
you,  so  long  as  they  bear  the  name  which  stands  for  Tech¬ 
nical  Excellence  over  the  years. 

THE  DAYTON  RUBBER  MFC.  CO.,  DAYTON  1,  OHIO 


Boyce  Men  bf 


keep  backing  the  attack  — buy  more  war  bonds 
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older  person  to  “throw-in,”  that  is,  dis¬ 
tribute  each  letter  to  its  own  particular 
box.  Any  intelligent  Printer’s  Devil  is 
smart  enough  never  to  disclose  that  he 
understands  this  process,  knowing  how 
to  set-up  or  throw-in  type.  Stupidity 
here  would  result  in  an  extra  job  added 
to  his  already  staggering  load.  For  this 
much  may  be  said:  no  matter  how 
dirty  the  Printer’s  Devil  may  become, 
his  pride  in  his  calling  will  not  allow 
him  to  stoop  to  mere  mental  work. 

I  know,  because  I  was  a  Printer’s 
Devil  . . .  not  the  big  time  daily  variety 
but  ihe  small  weekly  paper  Printer’s 
Devil.  And,  so  far  as  I  know,  there 
are  only  two  ways  of  gaining  this  dis¬ 
tinction:  the  first,  by  tough,  arduous 
worming  of  oneself  into  the  printer’s 
bad  graces;  by  hanging  around  at  all 
hours,  asking  him  inane  questions  at 
critical  moments  when  the  forms  are 
being  put  on  the  press,  or  leaning  over 
his  shoulder  and  breathing  moistly 


when  the  machine  breaks  down  for  the 
third  time;  for  it  is  at  such  a  time  that 
in  self  defense,  he  may  give  you  some¬ 
thing  to  do.  The  second  way,  and  this 
I  recommend,  is  in  being  “to  the  manor 
born!”  A  king’s  son  is  a  prince;  a 
printer’s  offspring  is  a  “Printer’s 
Devil.”  Blood  is  thicker  than  water 
and  printer’s  ink  is  undoubtedly  much 
thicker  than  either. 

My  father  was  the  editor  and  pub¬ 


lisher  of  a  succession  of  small  weekly 
papers  from  my  second  birthday  on. 
Thus,  I  have  grown  up  in  the  news^ 
paper  world.  No,  it  is  not  the  news¬ 
paper  world  one  reads  about,  filled 
with  star  reporters  in  rumpled  clothes 
dashing  office  boys  with  reams  of  copy, 
or  the  click  of  many  typewriters  all 
run  by  the  hunt  and  peck  system.  It  is 
an  entirely  different  world:  that  of  the 
one-family  newspaper,  where  Daddy 
writes  editorials,  solicits  advertising, 
and  also  picks  up  front  page  news  by 
asking,  “What  do  you  know.  Bill?,” 
where  mother  sits  at  home  and  tele¬ 
phones  the  town’s  socialites  for  the 
“locals,”  where  Jim,  the  linotype  op¬ 
erator  (almost  a  member  of  the 
family)  is  also  the  foreman  and  press¬ 
man;  where  “Sis,”  a  reformed 
Printer’s  Devil  herself,  writes  “heads” 
for  the  stories,  and  acts  as  chief  make¬ 
up  and  ad  artist;  and,  of  course,  where 
the  Printer’s  Devil  adds  immeasurably 
by  his  efficient  and  often  ingenious 
manner  of  directing  the  general  con¬ 
fusion  department. 

Now,  in  my  later  days  of  a  somewhat 
greater  degree  of  enlightenment,  I  have 
pondered  the  why  and  wherefore  of 
that  strange  delineation.  Why  are  such 
individuals  known  as  Printer’s  Devils? 

It  would  be  a  simple  matter  to  look  this 
up  and  find  in  some  ancient  tome  that 
early  printers’  apprentices  were  tagged 
with  this  label — or  some  other  equally 
logical  explanation.  It  would  be  easy  to 
merely  consider  the  peculiarly  way¬ 
ward  temperament  of  the  profession: 
the  driving  curiosity  of  a  child  in  a 
highly  complicated  technical  world 
where  questions  become  less  and  less 
welcome  as  the  paper  and  the  evening 
progress.  But,  somehow,  it  would  spoil 
for  me  all  the  awesome  and  naughty 
delight  that  I  derived  from  that  name. 
For,  in  my  mind,  I  was  mysteriously 
associated  with  the  “Hell”  box — a  J 
small  wooden  frame  where  used  lino-  1 
type  slugs  went  to  their  final  resting 
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MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 
Manufacturers  of  Advertisers*  and  Publishers*  Coated  and  Uncoated  Papers,  Cardboards, 

Bonds,  Envelope  and  Tablet  Writing , . .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


More  men  are  needed  lo  cut  more  trees. 
Government  names  pulpwood  one  of  the  most  critical 
war  materials,  for  pulp  makes  high  explosives,  rayon 
parachutes,  surgical  dressings.  And  paper  protects  food 
shipments,  ammunition,  medicines,  blood  plasma, 
ana  gun  and  plane  replacement  parts;  performs  a 
thousand  vital  services  for  fighters  and  civilians.  Aided 
by  publicity  and  advertising.  Government  and  KSWpi 
the  pulp  and  paper  industry  are  urging  more 
men  to  take  part  in  this  essential  war  work. 


I 
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place  until  reincarnated  and  melted 
for  next  week’s  paper.  Being  a  nice 
little  *girl,  I  couldn’t  use  such  words 
in  ordinary  conversation,  but  as  I  grew 
up, ’I ; thoroughly  enjoyed  the  shocked 
pause  after  my  too  casual  remarks  of: 

“You  know  what  I  am?  I’m  a 
Printer’s  Devil”  or, 

‘“See  that  box  over  there?  That’s  the 
Hell  box!” 


For  such  thrills  and  privileges,  the 
Printer’s  Devil  must  assume  certain 
obligations.  When  the  question,  “Has 
anyone  picked  up  the  mail?”  or  “Does 
someone  want  to  run  over  and  get  the 
Safeway  Ad?”,  the  Printer’s  Devil 
must  either  act  quickly  or  he  is  lost. 
If  there  is  a  convenient  “stone”  (a 
table  with  a  heavy  stone  top  for  making 
up  the  forms)  to  crawl  under,  or  a  very 
pressing  jumble  of  type  to  pick  up  im¬ 
mediately,  he  may  avoid  the  unwhole¬ 
some  aspects  of  sudden  fresh  air  and 
sunshine.  However,  it  is  considered 
good  form  to  brave  even  these  exigen¬ 
cies  if  someone  lays  out  the  money  for 
ice-cream. 

In  the  years  spent  as  an  active 
Printer’s  Devil,  one  also  comes  across 
answers  to  problems  which  can  per¬ 
haps  never  be  found  elsewhere.  For 
example,  have  you  ever  wondered  why 
people  term  the  maximum  of  ease  “as 
easy  as  pie?”  No  amount  of  super- 
tested  recipes  and  guaranteed  shorten¬ 


ings  will  ever  make  golden-brown  flaky 
crust  “as  easy  as  pie.”  Nothing  short 
of  a  naturally  mathematical  mind  wflj 
make  the  formula  3.1416,  symbolized 
by  the  Greek  letter  pi,  “as  easy  as  pie.” 
Have  you  ever  tried  to  puzzle  it  out? 
Well,  I  know  why!  In  setting  type  on  a 
small  “hand  stick,”  a  rectangular  form 
for  setting  one  line  at  a  time  and 
“justifying”  it  (that  is,  making  sure 
each  line  is  tight  enough  so  that  it  will 
not  fall  out  once  in  the  press),  it  is 
necessary  to  tilt  the  stick  so  that  the 
type  rests  securely  against  the  closed 
edge.  Almost  any  other  angle  results  in 
the  sudden  enforcement  of  the  law  of 
gravity,  and  the  type  is  spilled  all  over 
the  floor.  This  is  not  an  uncommon 
occurrence,  even  for  old-timers,  so 
there  is  a  special  name  for  it. 

“Oh-oh!”  (that  isn’t  what  .the  men 
say),  “I  ‘pied’  the  type!” 

It’s  “as  easy  as  pie”  to  spill  type,  but 
not  so  easy  to  pick  it  up.  It  thus  as¬ 
sumes  the  proportion  of  a  major  calam¬ 
ity  in  the  career  of  a  Printer’s  Devil, 
for  it  is  always  up  to  him  to  pick  up 
the  results  of  the  “pieing,”  while  the 
original  culprit  returns,  unrepentant,  to 
re-set  the  line. 

If  the  questions  were  asked,  “How 


long  does  a  Printer’s  Devil  last?” 
“How  does  he  manage  to  withstand  the 
( Continued  on  page  58) 
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Yes,  and  many  a  wartime  businessman  is  eager  to  hear  what  you  have  to 
say. .  .when  you’re  explaining  the  Nekoosa  Plan  for  stepping  up  the  work 
ability  of  letterheads,  envelopes,  invoices,  statements,  forms  and  printed 


Nekoosa’s  strong  national  advertising  in  TIME,  NEWSWEEK,  and 
BUSINESS  WEEK  has  built  up  that  desire  for  more  facts  about  printer- 
planned  business  stationery  and  printed  salesmanship.  That’s  why  plenty 
of  your  prospects  want  to  see  the  Nekoosa  Bond  Plan  Book.  And  that’s  why 
so  many  of  them  want  to  switch  to  Nekoosa  Bond — the  paper  that’s  pre¬ 
tested  to  assure  opacity,  smoothness,  strength  and  printability. 

Why  not  get  the  full  benefit  of  Nekoosa’s  national  advertising?  Call  your 
Nekoosa  paper  merchant  for  complete  details. 

NEKOOSA  TES^D  BOND 

On«  of  lh«  Pr«*TMt«d  Bu>inoif  Papon  mado  by  Iho  NEKOOSA*EDWARD$  PAPER 


Pay  Envelopes 


★  Like  nimble  Mercury  of  the  winged 
heels,  pay  envelopes  by  the  millions 
carry  many  messages  of  greatest  im¬ 
portance  to  the  war  effort.  Behind  the 
windows  of  such  well-printed  envelopes 
are  winged  messengers  that  carry  vital 
thoughts  to  the  brain  of  the  war-ma¬ 
terials  maker  along  wilh  his  coveted 
checks — pay  checks  that  helped  to 
boost,  last  year,  our  annual  surplus 
earnings  to  the  unprecedented  sum  of 
forty-five  billion  dollars. 

With  its  diversified  side-kick — the 
wartime  message  —  the  pay  check 
comes  into  its  own.  The  pay  envelope 
y-often  in  red,  white  and  blue  color¬ 
ing — is  made  to  do  double  duty,  or 
carry  a  dual  load.  With  each  message 
weekly,  or  fortnightly,  new  importance 
attaches  to  the  check  that  embodies 
all-time  high  wages  for  most  war  work¬ 
ers  never  before  receiving  such  pay 
funds  for  their  services. 

All  manner  of  winged  messengers 
are  these  wondrous  pay  envelopes — 
many,  for  instance,  that  go  to  the  im¬ 
pressionable  17-year  old  boys  and  girls 
with  $50  and  $60  weekly  checks,  or 
$100  or  $120  fortnightly  ones,  for 
their  adolescent  achievements  in  ship¬ 
yards  and  aircraft  factories,  for  these 


Winged  Messengers 
in  the  War  Effort 

by  C.  M.  LITTEUOHN 


payroll  messengers  have  printed  upon 
them  in  various  type  faces  thoughts 
tliat  make  them  better  producers  and 
of  even  greater  value  to  the  current 


war  program. 

Some  war  plant  superintendents  and 
personnel  department  heads  have 
found  the  pay  envelope  a  most  effeclive 
medium — a  means  par  excellence  for 
reaching  the  worker  where  he  is  most 
concerned,  for  the  pay  envelope  has 
unrivalled  pulling  power  or  strength 
for  getting  the  message  across  at  the 
psychological  moment, — striking  while 
the  iron — or  the  pay — is  hot. 

In  the  first  place,  many  a  pay  en¬ 
velope  carries  the  vital  anti-inflation 
message  to  buy  another  war  bond,— 
purchase  an  extra  one  that  is  over  and 
above  the  ones  for  which  the  worker 
is  committed  and  for  which  payroll  de¬ 
ductions  are  usually  made  by  most  of 
the  workers  on  the  company  rolls,  who 
are  buying  bonds  regularly  to  “Keep 
’Em  Flying.” 

More  and  belter  production  perhaps 
is  the  burden  of  the  message  in  an¬ 
other  week’s  pay  envelope, — a  slogan 
or  epigram  that  will  help  to  buihl  more 
deadly  weapons  in  this  Arsenal  of 
Democracy, — a  motto  that  will  mock 
absenteeism  and  secure  the  employee’s 
loyal  and  wholehearted  support — one 
that  may  inspire  his  patriotism  in  any 
(Continued  on  page  58) 
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IS  HEADED  YOUR  WAY! 


Winter  is  about  to  blow  some 
humidity  problems  into  your  shop 

Wintertime  is  often  trouble-time  when 
the  heat  is  turned  on. 

Maybe  that  is  true  in  your  shop. 

This  year  you  can  do  something  about 
it.  First,  you  can  read  Hammermill’s  free 
book,  “Relative  Humidity.”  This  tells 
what  happens  when  heated  air  dries  out 
paper,  ink,  and  press  rollers.  It  tells  what 
causes  “static”  and  feeding  problems. 

“Relative  Humidity”  takes  the  mys¬ 
tery  out  of  what  relative  humidity  is  and 
what  it  does.  And  it  makes  some  very 
good  suggestions  about  what  you  can  do 
to  help  correct  the  troubles  it  causes; 
suggestions  that  may  save  you  press  and 
feeding  time,  delayed  deliveries,  dis¬ 
gruntled  customers. 

Second,  you  can  buy  paper  made  by 
a  modem  mill,  where  the  latest  in  mod¬ 
em  equipment  is  coupled  with  long- 
experienced  know-how.  Many  a  printer 
names  Hammermill  papers  as  his  first 
choice  because  they  are  more  free  of 
printshop  troubles  than  most  papers. 
That’s  important  these  difficult  times. 

But  whatever  paper  you  use,  get  your 
copy  of  “Relative  Humidity.”  It’s  free, 
and  is  offered  as  a  Hammermill  service 
to  help  you  keep  your  shop  running  at 
its  highest  efficiency. 


[fa  time  to  read  this  Hammermill 
)ook.  Send  for  your  free  copy  today. 


i/s  instrument  insures  moisture  com 
it,  controlled  to  within  IjlO  of  1% 
the  Hammermill  papers  you  buy. 


:  Hammermill  Paper  Co.,  Erie,  Pa.  1^ 

I  Please  send  me  Hammermill’s  free  \\\| 
*  book,  “Relative  Humidity.”  Up 

'  Name . 

1  Position . . . 

I  (Please  attach  to  your  business  letterhead) 


Printing  Plant  Inspection 


by  ERNEST  W.  FAIR 


★  No  printer  needs  to  be  told  of  the 
importance  of  thorough  and  proper 
maintenance  today,  nor  does  he  need  to 
be  told  that  periodic  plant  inspection  is 
an  absolute  essential.  Such  inspection 
can  no  longer  be  haphazard  or  held  at 
long  intervals.  Every  inspection  must 
be  detailed  and  thorough,  and  should 
be  done  every  week-end,  if  possible, 
regardless  of  the  size  of  the  plant. 

Here  are  the  important  j)oints  a  score 
of  leading  printers  have  recommended 
for  each  inspection.  Details  can  be 
added  to  these  steps  to  fit  not  only  the 
peculiarities  of  each  plant  set-up  but 
also  each  machine  of  each  department. 

( 1  >  Make  the  inspection  on  a  day  or 
during  a  period  when  there  is  the  least 
possible  activity  in  the  plant;  this 
period  depending,  of  course,  on  each 
plant’s  production  schedules.  Making 
inspection  during  operational  periods 
is  inadvisable  because  inspectors  tend 
to  hurry;  they  may  interfere  with  pro¬ 
duction;  and  they  may  be  apt  to  over¬ 
look  very  important  conditions. 

(2)  The  plant  maintenance  man 
should  be  in  charge  of  such  an  inspec¬ 
tion  and  it  is  advisable  that  someone 
from  the  office  staff  accompany  him  so 
that  repair  work  or  replacements  may 
be  properly  and  speedily  carried  out. 

(3)  Examine  all  equipment  for 
rough  perforations,  sharp  edges,  loose 
rivets  or  bolts,  etc.,  as  these  conditions 
may  not  only  lead  to  costly  and  more 


important  damage  later  but  also  offer 
an  accident  hazard  in  the  plant. 

(4)  Look  for  end  play  in  shafts, 
loose  doors  or  catches  and  similar  con¬ 
ditions  on  every  machine  and  piece  of 
equipment.  In  this  connection  it  is  im¬ 
portant  that  no  piece  of  equipment  be 
overlooked;  the  rule  should  apply 
wherever  a  shaft  turns. 

(5)  Check  gears  on  machines  and 
motors  thoroughly  for  looseness,  play, 
tooth  breakage  and  lack  of  lubrication. 
Every  gear  should  not  only  be  properly 
lubricated  but  should  use  the  lubricant 
supplied  to  it  judiciously. 

(6)  Do  not  overlook  a  single  electric 
motor  anywhere  and  make  the  regular 
check  call  for  cleanliness  of  every  part 
of  every  motor,  even  the  outside  shell, 
for  the  slightest  particle  of  dust  or  dirt 
is  an  abrasive  that  can  wreck  havoc  in 
any  motor,  large  or  small. 

(7)  Take  notes  during  the  inspection 
of  every  item  needing  attention.  Have 
these  notes  transcribed  into  as  many 
copies  as  needed  so  that  all  those  re¬ 
sponsible  in  the  shop  can  be  made 
aware  of  the  conditions  and  follow 
through  upon  recommendations  im¬ 
mediately. 

(8)  Check  instruments  and  gauges 
for  operating  condition  and  for  accu¬ 
racy  at  least  once  a  month;  they  are 
most  frequently  overlooked  in  the  aver¬ 
age  printing  plant  inspection. 

(9)  Secure  an  outline  chart  of  every 
machine  and  piece  of  equipment  from 
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SINCE  government  restrictions  have  drastically  curtailed  the 
production  of  printing  equipment,  careful  maintenance  is  an 
indispensable  must. 

While  Chandler  &  Price  facilities  are  devoted  entirely  to  the  pro¬ 
duction  of  material  for  war  and  to  the  manufacture  of  printing 
presses  only  upon  government  order,  our  service  and  parts  de¬ 
partments  will  spare  no  effort  to  help  you  keep  your  C  &  P 
presses  and  cutters  in  operation. 

To  insure  maximum  service  from  Chandler  &  Price  equipment: 

1.  Operate  it  carefully.  Avoid  careless  handling. 

2.  Keep  machines  clean. 

3.  Lubricate  often  with  deem  lubricants. 

4.  Inspect  working  parts  daily  for  proper  adjustment,  for  loose 
connections,  and  for  correct  operation. 

5.  Repair  or  replace  worn  parts  promptly. 

6.  Anticipate  your  need  for  repair  or  parts  to  avoid  costly  delays. 

7.  Feel  free  to  consult  us  for  advice  and  suggestions  as  to  how 
to  get  the  most  out  of  your  equipment. 


CLEVELAND,  OHIO 


KNIFE  HAS  A 
CONCAVE 
BEVEL  EDGE 

The  perfected  .002  inch  con¬ 
cave  bevel  that  features  the 
SWW  paper  trimming  knife 
makes  for  razor  sharpness 
and  clean  cutting. 

Another  SWW  feature  is  the 
special  method  of  heat  treat¬ 
ment— to  make  the  knife 
tough  and  edge  holding. 

Standard  equipment  for 
over  60  years  on  many 
of  America’s  leading  paper 
trimmers. 

Have  us  quote  you  on  an 
SWW  knife. 

SIMONDS  WORDEN  WHITE  CO. 

NEGIEY  PUCE  •  DAYTON,  OHIO 


M 


its  manufacturer,  if  such  a  chart  is  not 
already  in  the  files.  Use  this  in  these 
maintenance  inspections  and  check 
every  part  shown  on  the  chart  that  is 
accessible;  this  will  prevent  overlook¬ 
ing  some  small  but  highly  important 
part  of  any  piece  of  equipment. 

(10)  “Don’t  inspect  through  naa- 
chine  guards,”  is  advice  offered  again 
and  again  by  veteran  printers.  They 
point  out  that  such  procedure  is  tanta¬ 
mount  to  checking  a  lion’s  teeth  from 
the  outside  of  his  cage.  It  takes  time  to 
remove  guards  before  an  inspection  i 
and  also  time  to  replace  them  after¬ 
wards,  but  it  is  always  time  well  spent 
in  that  it  gives  the  assurance  that 
nothing  has  been  overlooked  while  the 
particular  machine  was  being  checked. 

(11)  Clean  every  piece  of  equip¬ 
ment  before  each  inspection  ...  not 
afterwards.  Often  a  thin  coat  of  dust 
will  hide  the  condition  that  may  he 
forewarning  a  needed  repair.  If  in¬ 
spections  are  made  before  cleaning, 
these  little  pointers  go  undiscovered 
and  reduce  the  value  of  such  inspec¬ 
tions. 

(12)  Test  every  bearing  on  every 
machine  during  the  inspection  and  test 
in  particular  for  dryness  or  play. 

(13)  Search  diligently  for  lint  and 
j  dust  everywhere,  particularly  under 

machines,  on  ceilings  over  them,  in 
corners,  etc.,  and  make  its  removal  an 
immediate  MUST. 

(14)  Overhaul  completely  and  re¬ 
condition,  at  least  once  every  six 
months,  every  piece  of  equipment  dur¬ 
ing  wartime  and  until  machine  parts 
are  more  readily  available. 

(15)  Overlook  nothing  during  in¬ 
spection  .  .  .  even  to  checking  a  step- 
ladder,  safety  devices  or  small  tools 
and  either  discard  or  replace  such 
damaged  items  immediately.  Check  all 
power  wiring  on  such  inspections  most 
carefully;  hazards  here  are  dangerous 
ones. 

V  . . .  _ 
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Cast  to  enable  the  printer  or  typographer  to 
save  time,  money  and  mental  effort  in  all 
shop  operations.  Handfinished  to  highest 
possible  accuracy  from  hi-test  metal. 


HANDFINISHED 
RULES 
now  only 

19c  per  lb. 


LEADS  AND 
SLUGS 
now  only 

13'/2C  per  lb. 


Prices  subject  to  change  without  notice 


All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  These  low  prices  compel 
us  to  request  check  with  order  to  eliminate 
bookkeeping.  Wall  chart  on  request. 


COMPO  RULE  CO. 

55  E.  WacUer  Drive  Chicago,  III. 


CURLE  SAWS 

For  Sale,  $300  Each 

EQUIPPED  FOR  DIRECT  CURRENT 
..  IF  INTERESTED  PLEASE  WRITE  .. 


M  &  I  Typesetting  &  Electrotyping  Co. 

*  4001  Ravenswood  Ave.,  Chicago  13,  III. 


Cover  well 
Printing  Inkur 


MANUFACTURED  BY 
J^artin  Driscoll  &  Co. 

CHICAGO 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Causes  of  Hairlines  Will  Be 
Revealed  by  Patient  Study 

QFour  years  last  May  ive  installed 
m  a  machine  with  two  fonts  of 
Cairo,  8  and  10  point,  and  five  fonts  of 
Gothic,  two  of  6  and  three  of  12  point. 
This  machine  was  new  and  we  put  in 
all  new  bands  so  we  would  have  no 
cause  for  regret. 

This  machine  has  the  quadder  on  it 
and  IV e  set  a  lot  of  menus  from  the 
Cairo  and  check  imprints  from  the 
Gothic.  These  fonts  are  about  900  for 
the  Cairo  and  300  for  the  Gothics — tht 
Gothics,  of  course,  run  in  split  maga¬ 
zines. 

Something  short  of  twelve  months 
ago  these  mats  began  to  show  hairlines. 
The  service  machinist  took  care  of  this 
machine  and  was  called  in  regularly. 
He  started  after  this  hairline  trouble 
but  was  never  able  to  remedy  the  cause. 
At  last  a  factory  machinist  was  brought 
in  but  could  not  find  any  trouble.  By 
this  time  the  mats  were  in  a  terrible 
shape  as  you  can  see  by  sample.  We 
have  felt  that  the  quadder  was  at  fault, 
striking  too  hard  on  short  measures. 

W e  have  to  replace  all  these  mats  and 
bands,  but  hesitate  to  do  so  until  we 
know  ivhat  caused  this  trouble. 

W.  B.,  Pittsburgh,  Pa. 

A  Hairlines  are  prominent,  but  ap- 
m  pear  only  on  the  right  ( the  sleeve) 
side  of  the  spacehand.  There  are  none 
along  the  left  (the  wedge)  side  of  the 
band,  indicating  the  angle  corners  of 
the  wedge  are  sharp,  true  and  square 
where  it  locks  against  the  matrix  to  the 
left — no  metal  intrusion — no  hairlines. 
Now  examine  the  sleeve  angle  corners 
to  the  right,  where  they  lock  against  the 
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ABOUT  THE  NEW 
POSTAL  DELIVERY 
ZONE  NUMBERS 


TO  SPEED  DELIVERY  OF  CITY  MAIL 

The  new  postal  delivery  zone  number  sys¬ 
tem  calls  for  a  zone  number  on  every  piece 
of  mail  addressed  to  large  cities.  This  means 
that  all  correspondents  of  business  firms 
must  be  made  acquainted  with  the  zone 
numbers  of  the  firms  addressed.  It  also 
means  a  big  job  —  and  a  big  opportunity  — 
for  all  printers. 


George  ^  ,  3tr<c.e 


llT- 


FOR  ENVELOPE  CORNER  CARDS 

The  postal  delivery  zone  number  may  be 
patched  in  on  electrotypes,  or  incorporated 
with  type  under  the  bottom  line  of  the  ad¬ 
dress,  as  shown  below.  Or,  the  envelope  may 
be  imprinted  to  include  the  number  in  this 
position. 


PERMITTED  TEMPORARY  FORMS 


Write  today  for  your  supply  of  our  folder 
—  “The  New  Postal  Delivery  Zone  Sys¬ 
tem”  —  for  distribution  to  your  customers. 
It  will  help  you  to  get  more  business. 

UNITED  STATES  ENVELOPE  CO. 

General  Offices,  Springfield  2,  Mass. 

13  Manufacturing  Divisions ...  5  Sales-Service  Offices 

G 


11‘S'E  enye/o/?eslfj 


ESSENTIAL  COURIERS  IN  WAR  AND  PEACE 


0^  ENVELOPES  •  WRITING  PAPER  •  NOTE  BOOKS  •  TRANSPARENT  CONTAINjERS 
MOISTURE-PROOF  BAGS  •  PAPER  CUPS  •  TOILET  TISSUE '  •  PAPER  TOWELS  AND  OTHER  PRODUCTS 


The  official  ruling  calls  for  putting  the  zone 
number  between  the  names  of  the  city  and 
state.  This  would  mean  the  scrapping  of 
tons  of  paper  and  much  valuable  plate 
metal,  if  the  ruling  were  rigidly  enforced 
immediately. 

However,  the  Post  Office  Department  has 
approved  temporary  measures  which  make 
possible  the  conservation  of  letterheads  and 
envelopes  now  in  use,  and  the  utilization  of 
existing  plates,  electrotypes  and  stencils  as 
follows: 


FOR  PRINTED  ADDRESSED  ENVELOPES 


The  Post  Office  Department  has  ruled  that 
electrotypes  and  stencils  may  be  patched 
for  printing  new  addressed  envelojjes,  plac¬ 
ing  the  zone  number  after  the  name  of  the 
state,  as  shown  above.  Or,  envelopes  now 
printed  may  be  imprinted  to  include  the 
zone  number  in  the  same  position 
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★  OUR  LOWER  PRICE  POLICY 

WITH  THE  BOSS 

Model  B  Cleveland  with  Cleveland  suction 
pile  feeder  •  Model  B  Cleveland  hand  fed 

•  75  Brass  bound  boards  16x24"  •  No.  3 
Smyth  sewing  machine  •  Model  14  Linotype 
No.  48486  o  2  in  1  machine  with  6  maga¬ 
zines,  standard  accessories  •  Miehle  No.  4 
Unit  Press  with  Dexter  Feeder  No.  12072, 
Ext.  DIvy.,  new  machine  warranty  *  Seybold 
Stamper  &  Embosser,  25x22"  platens,  Had- 
away  heating  units,  5  H.P.  Westinghouse 
A.C.  motor  push-button  controls,  with  Peer¬ 
less  roll  leaf  attachment.  Comparable  to 
new  mechanically  •  Miller  Two-Color  4 
track  press. 

ir  rated  concerns  may  purchase 
subject  to  use  and  approval 

TYPE  &  PRESS  OF  ILLINOIS 

A  ReficMe.  SouMe  of.  Su^ui^ 

220  S.  JEFFERSON  STREET  •  CHICAGO  6 


A  Practical  Touch  Syatom  for 
Operating  tha  Linotype 
by  E.  B.  Harding 
Sand  ehaah  far  $MJt7  la 
THE  GRAPHIC  ARTS  MONTHLY 


mat  in  the  casting  area  where  hairlines 
show — are  these  sleeve  angle  comers 
sharp,  true  and  square  as  when  new,  or 
are  they  rounded  by  a  spaceband  clean¬ 
ing  felt  buffer  held  against  the  sleeve 
surface  in  cleaning,  which  in  time 
rounds  the  angle  corner  to  a  point  where 
metal  intrusion  begins,  gradually  at¬ 
taches  to  both  sleeve  and  side  walls, 
crushing  them  back  by  degrees  until 
the  intruding  metal  creates  a  hairline 
extending  above  the  face  level  of  the 
type?  To  maintain  sharp  angle  comers 
on  your  bands,  rub  them  on  a  flat  hard¬ 
wood  board,  with  graphite,  the  finger 
pressure  to  the  rear  of  the  sleeve  rather 
than  directly  over  the  casting  area,  thus 
tending  to  establish  and  maintain  a 
very  slight  plus  in  band  thickness  over 
the  casting  point,  thus  safeguarding  a 
tight  lockup  in  the  casting  area,  with 
sharp  angle  corners  preventing  metal 
intrusion  and  accumulation  upon  the 
sleeve  and  matrix  side  walls.  A  microm¬ 
eter  should  show  a  very  slight  plus 
through  the  casting  area  of  the  sleeve— 
a  minus  encourages  metal  intrusion  and 
should  be  corrected. 

If  the  justification  block  has  too  much 
slant  and  tends  to  bend  individual 
wedges  sidewise,  a  washer  inserted  to 
raise  the  lower  end  will  help.  Also  a 
smooth  block  should  be  corrugated  or 
step-cut  to  stabilize  band  wedges 
against  side-bind  and  safeguard  tme 
vertical  for  mats  and  bands  in  lockup. 
If  band  wedges  contact  justification 


BtY  AS  A  LIMIT  ★  eoHO€nceHt-ea*Kfi^-^lc<ui  ★  SELL  AS  A  LIMIT 


CASLONBONDPAK 

helib  10  Oaies  •  0000 
pits  slitels  •  J  tim 
jlelt  slarict  ar  Ocliieri 
tail  aith  sti:e  lei  liOel 


tw  littiitMais  n<  Ihk 


CASLON  BONDI 

Attirati  ■ill-cit  lOiill  •  wkiti,  SOB  plis*  skMts  ti  kn,  I 
IlkiiKliPik 


CASLON  UTILITY  BOX 
coRtitRs  SOO  plus  shetis  • 
I'}!!!  •  ffhita  •  10  beiK 
>1  Pik  •  has  label  ler  lear 
name  *11$  Patent  ?31901l 


te.  •  I3S  S.U  Satie  SI.  •  CMcafi  LM 


BLY  AS  A  LNIT  ★  *  SELL  AS  A  LIMIT 
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Reliability 

Endures 


We  have  never  heard  of  a  HAM¬ 
MOND  machine  wearing  out.  They 
last  too  longl  At  least  we  think  so, 
because  we  still  have  to  eat. 

But  then,  we  are  so  constituted 
that  we  just  cannot  build  anything 
short  of  the  best.  That  is  why  we 
want  you  to  buy  HAMMOND 
Equipment  some  day,  and  join  the 
large  family  of  satisfied  HAM¬ 
MOND  users — our  friends. 

After  Victory  HAMMOND  Trim- 
Osaws,  EasyKasters  and  Routers 
will  again  be  ready  to  serve  you. 

Hammond  Machinery 
Builders,  Inc. 

1612  Douglas  Avenue 
Kalamazoo  54,  Michigan 

Eastern  Branch:  ^ 

71  W.  23rd  St.,  New  York  10,  N.  Y. 


KACilNliRy 

SmloERS 


1 


block  when  line  descends  into  vise, 
apply  an  oversize  justification  lever 
cam  roll  to  clear  them,  insuring  free 
side  movement  in  justification. 

The  head  screw  adjustment  should 
permit  a  point  of  vertical  play  to  in¬ 
sure  free  justification,  the  mats  should 
slide  freely,  yet  snugly  held  in  the  first 
elevator  jaws — no  bind  under  the  du¬ 
plex  rail. 

The  pump  stop  automatic  should  be 
carefully  set  to  prevent  the  casting  of 
loose  lines. 

The  casting  area  of  the  vise  jaws 
should  present  a  fraction  tighter 
squeeze  than  the  rest  of  the  jaw  face 
area  (provided  in  milling  the  surfaces) 
— a  safeguard  against  metal  intrusion. 

Metal  should  not  be  permitted  to  ac¬ 
cumulate  on  spaceband  sleeves  at  the 
casting  point.  Remove  it  with  a  sharp¬ 
ened  2-pt.  brass  rule,  held  flat,  before 
rubbing  up  the  bands  in  graphite. 

If  band  sleeves  are  kept  clean  and 
frequently  polished,  false  side  walls  will 
gradually  be  built  up  on  the  mats  and 
hairlines  will  gradually  decrease  and 
eventually  disappear.  This  assumes  that 
all  other  machine  adjustments  co¬ 
operate  to  produce  this  result. 

The  writer  has  cared  for  both  lino¬ 
type  and  intertype  quadders,  and  has 
not  found  their  rebound  shock  detri¬ 
mental  to  matrix  side  walls  when  prop¬ 
erly  adjiLsted. 

The  mold  disk  should  visibly  retract 


slightly  between  first  and  final  justifi. 
cation  for  free  matrix  and  band  align- 
ment  in  final  lockup. 

Study  first  your  band  condition  and 
contributing  causes,  correct  them,  then 
produce  the  above  suggested  machine 
condition  which  will  then  co-operate  to 
restore  normal  conditions  and  rebuild 
the  side-wall  damage  complained  of. 

A  touch  of  rosin  soap  or  “Not-a-Burr” 
paste  applied  occasionally  to  the  band 
sleeves  at  the  casting  point  imparts  an 
adhesive  tendency  to  the  contacting 
matrix  side  walls,  hastening  the  build¬ 
ing  of  new  side  walls.  Do  not  use  an 
acid  bath  on  such  mats — it  will  eat  up 
the  newly  ereated  walls.  Rub  the  mats 
clean,  back  and  front,  on  galleys,  with 
a  Faber  #104  typewriter  eraser,  do  not 
disturb  the  side  walls.  Following  the 
paste  application,  band  sleeves  and 
wedges  should  be  frequently  graphite 
l)olished  to  maintain  free  slippage  in 
justification.  After  the  damage  is  elim¬ 
inated  this  extra  accessory  treatment  is 
unnecessary.  But  an  acid  bath  should 
never  be  applied  to  the  side  walls  of 
such  mats.  Powdered  graphite  sprin¬ 
kled  on  galleys  of  mats  and  worked  in 
after  a  rub  cleaning  will  insure  free, 
tight  band  wedge  drive. 

Would  appreciate  your  report  on  this 
analysis  after  applying  suggestions  and 
checking  results  over  a  period  of  several 
months. 

V  .  .  .  _ 


PUT  THU  FIMGUR  ON 


PRODUCTION  SLOW-DOWN 


There  may  be  many  reasons  why 
you  do  not  get  full  production 
from  your  presses. 

Some  of  these  are  hard  to  correct. 

There  is  one --and  a  frequent 
one— easy  to  correct.  That  is  the 
use  of  rollers  that  are  out-of- 
season,  over-age,  and  in  generally 
bad  condition. 

Such  rollers  cause  cuts  and  type 
to  fill  up,  give  insufficient  cover¬ 


age,  make  reduced  running  speed 
necessary,  increase  frequency  of 
wash-ups,  and  produce  printing 
of  lower  quality. 

You  can  get  maximum  produc¬ 
tion  from  your  presses  only  if  your 
rollers  are  in  good  condition.  You 
can  insure  this  by  replacements 
now  with  new  Bingham .  Rollers. 
There  is  a  Bingham  representative 
near  you  to  give  you  prompt  service. 


SAM’L  BINGHAM’S  SON  MFG.  CO. 

Roller  Makers  Since  1847 

Manufacturers  of  Printers’  and  Litho-Offset  Rollers 

CHICAGO 


Atlanta 

Cleveland 

Dallas 


Des  Moines 

Detroit 

Houston 


Indianapolis 
Kaiamazoo 
Kansas  City 


Minneapolis 
Nashville 
Oklahoma  City 


Pittsburgh 
St.  Louis 
Springfield,  O. 


BOY,  WAS  I  SMART 
WHEN  I  BOUGHT  A 


BASE  SYSTEM! 

#  At  a  time  like  this,  an 
investment  in  quality 
really  begins  to  pay 
extra  dividends.  My 
Sterling  Toggle  Base  is 
made  of  semi-steel  for 
long  life  .  .  .  which 
means  that  if  I  clean 
base  sections  and  hooks 
regularly  and  protect 
them  adequately  when 
they’re  not  in  actual  use, 
I  can  count  on  my  pres¬ 
ent  base  system’s  serving 
me  dependably  for  the 
duration.  »  »  » 


THE  PRINTING  MACHINERY.  CO. 

436  Commercial  Square,  Cincinnati,  Ohio 


23  East  26th  Street  •  New  York  City 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Re  Die-cutting 

★  Re  question  on  die-cutting  by  J.  C. 
of  Oklahoma  City. 

Die-cutting  is  practical  on  any  make 
of  cylinder  press.  The  steel  rule  die- 
makers  of  today  use  hard  rule  that  will 
quickly  cut  all  the  way  through 
aluminum,  copper,  zinc  or  tin;  there¬ 
fore,  if  your  correspondent  would  use 
these  soft  metals,  he  should  get  dies 
made  of  medium  to  soft  rule,  then 
both  the  die  and  the  cutting  plate 
would  last  longer. 

Commercial  die-cutters  that  use  old 
cylinder  printing  presses  for  die-cut¬ 
ting  generally  have  them  converted  by 
machinists  that  specialize  in  this  work. 
They  have  the  cylinder  turned  down 
and  they  have  a  removable  steel 
jacket  thick  fitted  to  the  cylinder. 
The  steel  jacket  is  made  of  spring  steel 
and  with  a  hard  rule  die  you  could  get 
as  much  as  a  million  impressions. 
Maurice  Freedman 
The  Service  Die  Cutting  Co. 
New  York  City 
V _ 

Use  a  Non-scratch  Ink 

Enclosed  are  samples  of  a  black 
.  and  silver  label  that  was  pro¬ 
duced  recently  on  a  10x15"  platen 
press.  We  had  considerable  trouble 
due  to  the  ink. 

The  black  does  not  seem  to  trap  on 
the  silver  and  can  be  scratched  off  with 
the  fingernail  when  dry.  W e  have  tried 
various  inks  and  also  plain  job  black 
which  was  used  on  this  last  run  with 
much  better  results  than  some  of  the 
so-called  oversilver  blacks. 

On  the  first  impression  with  the 
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WAR  BONDS 

will  win  the  PEACE 

★ 

Buy  More  War  Bonds! 

★ 

THE  l&ee  BINDERY 

536  South  Clark  Street  •  Chicago 
^  Telephone  WABash  1238 


Contribate  to  Blood  Bank 

•k  Over  ninety  per  cent  of  the  employees 
of  the  Rapid  Roller  Company  reported  at 
the  Red  Cross  Blood  Bank  recently  to  per¬ 
form  “their  pa^iotic  duty.” 

David  M.  Rapport,  president  of  the  Arm 
encouraged  this  action  by  giving  all  donors 
a  half-day  off  with  pay. 

V  .  .  .  _ 

BUYMOREWAR  BONDS 


I  CROSS  RULE  FORMS  I' 


'The  Industry's  Nearest  m 

Approach  to  Wax  Plates'*  M 

404  N.  Walls  St.  •  SUParier  3373  | 

■nuiiH 


War  Fund  Campaign 

★  The  Community  and  War  Fund  Cam¬ 
paign  for  our  men  in  arms,  for  welfare  at 
home,  and  for  our  Aghting  allies  combines 
all  causes  except  the  Red  Cross.  The 
Graphic  Arts  division  has  pledged  $171,000 
according  to  a  statement  released  by  John 
J.  Maher,  of  the  John  Maher  Printing  Com¬ 
pany,  as  chairman  of  this  division. 

V  .  .  .  _ 

Estimating  Offset  Classes 

★  The  Graphic  Arts  Association  of  Illinois 
announces  that  plans  have  been  developed 
for  the  beginning  of  the  Offset  printing 
course  in  estimating.  This  course,  consist¬ 
ing  of  fourteen  lessons  will  begin  Thurs¬ 
day,  January  6,  1944. 

V  .  .  .  _ 

Ni'w  Superintendent  for  A*1 

★  A  very  interesting  news  note  has  come 
across  our  desk  that  John  Cobb,  editor  of 
the  Printing  House  Craftsmen’s  .“Share 
Your  Knowledge  Review”  is  now  superin¬ 
tendent  of  the  composing  room  of  the  A-1 
Composition  Co.,  155  East  Ohio  Street, 
Chicago. 

— November  1 194S 
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0«»car  Berlin 

★  Oscar  \V.  Berlin  ,  vice-president  and 
treasurer  of  the  I.  S.  Berlin  Printing  and 
lithographing  Company,  and  The  !Mar- 
shall-White  Press,  426  South  Clinton 
Street.  Chicago,  died  recently  of  a  heart 
attack. 

Mr.  Berlin  was  horn  in  Chicago,  August 
29,  1900.  After  his  preliminary  educa¬ 

tion  in  the  public  schols,  he  enrolled  in  the 
University  of  Chicago,  majoring  in  chem¬ 
istry  an<l  engineering.  After  graduation,  he 
became  more  interested  in  the  printing 
business  established  by  his  brother  Irving 
in  1920,  than  he  was  in  chemistry,  and 
joined  in  its  operation  with  the  result  that 
together,  the  brothers  caused  the  business 
to  grow  to  its  present  proportions,  occupy¬ 
ing  100,000  square  feet  of  space  and  em¬ 
ploying-  rhore  than  300  persons.  Oscar  W. 
Berlin  is  credited  with  having  seen  the 
possibilities  of  offset  lithography  and  having 
induced  his  brother  to  agree  to  install 
equipment  for  that  process  in  1935.  With 
his  knowledge  of  chemistry,  he  supervised 
the  operation  of  the  new  offset  branch  and 
also  had  charge  of  all  other  mechanical 
operations  of  the  plant.  He  also  devoted 
himself  to  servicing  a  few  large  accounts. 

He  was  active  in  organizations  and 
served  as  a  director  of  the  Chicago  Lithog¬ 
raphers  Association. 

V  ...  - 

BUY  MORE  WAR  BONDS 


IJi^e  Zone  Number  in  Mailing! 

★  The  graphic  arts  industry  is  a  vital  link 
in  the  Postal  Zone  Number  system  inaugu¬ 
rated  by  the  Post  Office  Department.  Print¬ 
ers,  typesetters  and  lithographers  can  help 
by  complying  with  the  following  sugges- 
tions : 

When  you  are  printing  mailing 
pieces,  letterheads,  envelopes  or  other 
printed  literature  for  customers,  check 
up  with  the  customer  or  call  the  Post 
Office  for  the  correct  Zone  number. 

Ask  your  postal  clerk  or  carrier  for 
the  number  of  the  district  in  which  your 
(inn  is  located,  and  include  this  Zone 
number  in  your  return  address  when ' 
you  reprint  your  letterheads  and  enve¬ 
lopes. 

If  you  use  local  mailing  lists,  send 
these  lists  to  the  Chicago  Post  Office 
for  Station  Delivery  Number.  This  in¬ 
cludes  Cicero,  Elmwood  Park,  Ever- 
green  Park,  Lincolnwood  and  Niles. 
Illinois  cities  mentioned  above  can  re¬ 
ceive  the'  same  services  from  the  Post 
Office  in  their  respective  cities. 

V  .  .  .  _ 


Zip  and  it’s  cut 

Yes.  you  can  damage  paper 
in  a  fraction  of  a  second 
if  your  cutting  knives  are  not  | 
ground  true. 

Over  three  decades  of  expe¬ 
rience  is  available  to  you  ... 
take  advantage  and  be  as¬ 
sured  of  satisfaction.  , 

AND^  oVirVlRY  WJlBash2588 
JOHN  SWANSON  A  CO. 

711  South  Dearborn  St.,  Chicago 


PAPER  KNIVES— CUTTING  STICKS 
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Watch  hard-caked  ink 
RUN..  •  when  you  use 


TRADE  MARK 


When  a  customer  supplies  cute  that 
are  caked  with  ink  .  .  .  when  ink  has  dried  on  parts  of 
your  press  .  .  .  when  you  want  to  remove  quick-drying 
inks  or  process  inks  from  rollers  . .  .  that’s  when  you’ll 
welcome  Phenoid.  Keep  it  on  hand — it  does  the  trick 
Avhen  a  type-wash  fails. 

Order  from  your  dealer  .  .  .  Write  for  leaflet 

CHALMERS  CHEMICAL  COMPANY 
123  Chestnut  St.  Newark  5,  N.  J. 
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Better  Rolls  from  Web  Printing  Presses 


CAMERON  MACHINE  COMPANY,  61  Poplar  Street,  Brooklyn,  New  York 
MIDWEST  OFFICE:  Harris  Trust  Building,  111  West  Monroe  Street,  Chitogo 


^  A  kl  A/*IJ  IKJE  AA  wind-up  and  oi 

UAJVIAV^niiMC  printing  pr«M«t 

and  other  roll  procesiing  machines.  AutomaUc  counter- 
weighting  of  rewind  shafts  asssues  rolls  of  sven  den¬ 
sity  from  the  core  out.  Low  rewind  drums  permit  easy 
removal  of  finished  rolls.  With  or  without  lynchroniser. 
Write  for  interesting  details 


HOW  TO  KEEP  THE 
WHEELS  TURNING 

A  special  wartime  service  to 
you  ...  a  series  of  bulletins 
to  help  you  maintain  your 
FORCE  typographs  at  peak  op¬ 
erating  performance.  Invaluable 
information  on  proper  oiling, 
cleaning  and  operation.  Also, 
tips  on  trouble-shooting. 

The  bulletins  are  free. 

Write  for  your  set 
today! 


2iS  WCWOlS  ’  CHICAGO,  ILL. 

non*  SVwwisco.  cw- 


Equip  your  plant  with 


SAFETY  CANS 

Approved  by  Under- 
writers' Laboratoriet.tne. 

JUSTRITE  MFG.  CO. 
2054  N.  Southport  Ave. 
Chicago,  III. 


lighter-bodied  inks  it  printed  solid,  but 
after  five  minutes  or  so  the  ink  just 
seemed  to  fade  and  dry  out  spotty, 
especially  on  the  bleed  rules. 

Is  there  any  ink  that  you  can  suggest 
that  uill  cover  the  silver  and  at  the 
same  time  not  pick  the  exposed  spots 
on  the  enamel  stock,  or  is  this  job  too 
much  for  a  platen  press? 

W.  S.  H.,  St.  Paul,  Minn. 

A  We  suggest  that  you  run  this  job 
Atm  with  a  non-scratch  ink,  using  an 
ink  of  medium  body  with  a  minimum 
of  tack.  Follow  up  on  the  silver  before 
it  sets  hard.  This  will  insure  easy  trap¬ 
ping. 

Incidentally,  the  fingernail  test  is 
rather  severe,  especially  on  an  over¬ 
print  job.  The  job  black  used  on  the 
sample  sent  is  unsuited  to  the  stock,  as 
it  tends  to  crystallize  when  dry,  the 
paper  having  absorbed  the  oil. 

The  10x15  can  handle  the  job  very 
well  if  you  use  fountain  feed  and  a 
metal  vibrator  roller  for  even  distribu. 
tion. 

V  .  .  .  _ 

Cleaning  Oil-soaked  Belts 

Q  IF  hat  is  the  best  method  of  clean- 
•  ing  oil-soaked  Miehle  Vertical 
belts?  Will  look  for  your  answer  in 
GAM. 

J.  W.,  Pittsburgh,  Pa. 

A  Wash  in  hot  water  with  strong 
Atm  soap. 

V _ 

—ON  PAY  DAY,  BUY  BONDS— 


mThe  Original  D  ||  Cl 
Honeycomb  Uiiai 

CONSERVATION  OF  METALS  IS 
YOUR  PATRIOTIC  DUTY 


Case  histories  prove  that  use  of  Blatchford  Bsise 
will  prolong  life  of  electros  25%  to  100%  when 
compared  with  wood  mounted  plates  or  obsolete 
forms  of  metal  bases.  And  remember:  Blatchford  is 
guaranteed  for  ten  years!  It  will  last  through  the 
"DURATION." 

Nothing  is  more  costly  than  plate-mounting 
equipment  that  fails  in  the  ** pinches.** 


Branch  of  National  Load  Company 


63  Park  Row,  NEW  YORK 


900  W.  18th  St.,  CHICAGO 
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HITEl 

CROCKEn 

A  quiet  and  beautiful  location  oppo¬ 
site  Texas'  most  famous  shrine  —  the 
Alamo.  A  better  hotel  with  accommo¬ 
dations  and  service  of  fine  quality  at 
reasonable  rates.  Convenient  to  all  San 
Antonio.  Popular  price  Coffee  Shop. 
Fire-proof. 


ROOMS  WITH 
PRIVATE  BATH 


SAN  ANTONIO 

TEXAS 


answered  by 
HENRY  A.  BEECHEM 

Is  pH  High? 

QThe  pH  of  the  water  in  our  shop 
m  was  taken  and  we  find  that  it  is 
8.4.  It  this  water  suitable  for  litho¬ 
graphic  use?  Doesn’t  this  seem  to  be 
an  unusually  high  pH  for  water? 

S.  M.  E.y  Buffalo,  N.  Y. 

A  The  pH  of  your  water  is  some- 
/\m  what  higher  than  ordinary  water 
but  not  too  far  out  of  line.  There  are 
many  localities  where  the  water  will 
run  as  high  as  pH  8.7 ;  conversely  the 
water  may  be  as  low  as  pH  6.2.  The 
average  water  is  around  pH  7.6. 

The  pH  of  water  is  important  in 
lithographic  work  where  the  pH  must 
be  carefully  controlled.  Inasmuch  as 
you  are  aware  of  this  and  adjust  your 
solutions  to  the  proper  pH  there  is 
nothing  to  fear. 

V  .  .  .  _ 

Baking  Albumin  Plates 

QDo  you  recommend  baking  alhu. 

•  min  plates  after  they  have  been 
developed  as  a  means  of  hardening  the 
image?  If  so,  what  temperature  and 
time  is  best  for  this? 

R.  T.,  Minneapolis,  Minn. 

A  The  baking  of  albumin  plates 
■  has  been  successfully  practiced 
by  a  number  of  shops.  The  time  and 
temperature  ideal  for  this  is  about  15 
minutes  of  baking  at  160°F.  When 
baking  a  plate,  one  should  be  very 
careful  that  the  heat  is  evenly  distrib¬ 
uted  and  that  some  part  of  the  plate 
does  not  get  overheated.  Overheating 
of  zinc  plates  is  dangerous  because  ex¬ 
cessive  heat  causes  the  metal  to  be- 
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fLorge  and 


vanqif^h  time  and  Distance 


f#n  an  afternoon  in  A[)ril,  186f),  an  cxiKTt  rider  mounted  on  a  fleet  |)ony  dashed  out  of 
St.  loseph,  Missouri,  carrying  letters  and  news,  destination  the  Pacific  Coast,  two  thousand  miles 
away.  It  was  the  birth  of  the  PO.NY  EXPRESS.  Relays  of  other  riders  rushed  the  precious  saddle- 
hags  over  the  rugged  trail  to  San  I'rancisco  in  nine  days.  The  world  stood  amazed,  and  editors 
wrote:  “HORSE  AND  MAN  VA.NQUISH  TIME  AND  DISTANCE.”  •  ♦  The  Pony  Express  of  1860, 
like  the  antique  jtrinting  press  of  the  same  age,  is  now  but  a  romantic  memory.  But  both  Pony  and 
Press  remain  significant  of  vital  facts.  Each  served  its  purfxjse  in  a  pioneering  age.  Each  was  the 
forerunner  of  tremendous  developments  in  the  printing  and  transmission  of  news.  The  demands  of 
the  future  upon  air  service  and  the  lithographic  and  printing  press  are  unpredictable,  but  even 
now  editors  could  |H-n  the  headline:  PE.ANE  AND  PRESS  VANQUISH  TIME  .\ND  DISTANCE. 


.VOM  A\'All..\lil.F..  ('nnifitrle  and  (onifnrhemirf  (iutde  Hook 
cf  Essrnlial  Warlinir  I'linltn^  and  l.ilhoi^faphy.  M  paafs 
*11  )  of  dflailfd  drscriplion  and  information  on  firry  t’orrrnmrnl 


puldic  rrlalions  problem  u  tneh  can  be  aided  by  printed  promotion. 
11 V  shall  he  glad  to  obtain  a  copy  for  you  ...  or  write  direct  to 
Graphic  .Ir/j  Victory  Committee,  17  East  12nd  St.,  .\ew  Fork  City. 


DAYTON,  OHIO 

MANUFACTURERS  OF  PAPER  CUTTERS  AND  TRIMMERS  •  KNIFE 
GRINDERS  •  DIE  PRESSES  •  WRIGHT  DRILLS  •  MORRISON  STITCHERS 


CLEVELAND,  OHIO 

MANUFACTURERS  OF  OFFSET  LITHOGRAPHIC  •  LETTERPRESS 
AND  GRAVURE  PRINTING  MACHINERY . 


Thin  ntifprtinptnpnl  etp/iprirn  in  .Wii-phiImt  Greiphic  .Artn  Tuhiirnlirrnn 


TON  TOUGH 

TYMPAN 

YOU  DON'T  HAVE  TO  GO  TO  COLLEGE 
to  know  that  Ton  Tough  Tympon  fits 
in  with  today's  theme  of  "Save 
Paper."  Ton  Tough  lasts  longer 
because  it  is  stronger.  Calipered 
uniformity  for  precision  makeready— 
fewer  spoiled  sheets  to  throw  out. 


CENTRAL  PAPER  COMPANY  ihc 


MUSKEGON  28,  MICHIGAN 


m  OUEI  VEAn  T1  mST  CONPLETI  line  Of 
STEa  ENCRAVED  BUNKS  FOR  BONDS  AND 
STOCK  CEniFlCATlS  MD  AU  PAPERS  OF  lALUE 

KIHH  BRGIHEIS  BAMI  NOTE  mmi 
^Z05-Z0SW.I9I!S!NEVT0RK^ 


come  crystalline  which  creates  weak 
spots  in  the  plate.  Aluminum  is  con¬ 
siderably  less  sensitive  to  overheating 
and  may  be  heated  as  high  as  300°F. 
without  injury. 


Action  of  Alkalies 

QJFhat  is  the  mechanism  of  ac- 
m  tion  when  ammonia  or  bicar¬ 
bonate  of  soda  is  used  in  the  develop¬ 
ing  of  albumin  plates? 

0.  W.f  Milwaukee^  Wis. 

A  The  action  that  alkalies  have  in 
this  connection  is  the  ability  to 
swell  the  image  portion  of  the  plate. 
If  the  image  is  fuzzy  the  condition  is 
caused  by  partially  hardened  albumin 
hanging  on  to  the  main  portion  of  the 
image.  When  this  plate  is  placed  in 
contact  with  a  weak  alkali  for  a  few 
minutes,  the  partially  hardened  albu¬ 
min  is  softened  and  is  then  easily 
rubbed  away.  Albumin  swelling  is 
governed  largely  by  the  pH  of  the 
solution  in  which  the  plate  remains  in 
contact.  If  the  pH  is  raised  to  8.5  or 
9.0  the  swelling  is  very  great.  Also  if 
the  pH  is  lowered  to  around  1.0  the 
swelling  is  great.  The  point  at  which 
the  swelling  of  albumin  is  the  least  is 
around  pH  4.0  and  it  is  for  this  reason 
that  fountain  solutions  should  be  main¬ 
tained  at  this  pH  in  order  that  the 
image  is  kept  in  a  hardened  state. 

V  .  .  .  _ 


A  COMPLETE  LINE  OF  LETTERPRESS  ANO  LITHOGRAPHIC  INKS 


MR.  JOB  PRINTER :  May  we  introduce  our  new  and 
^  complete  line  of  CHEMCO  JOB  INKS  .  .  .  de- 
ve/oped  especially  for  you. 


SENO  FOR  SPECIMEN  FOLOER 


CHEMICAL  COLOR  &  SUPPLY  CO. 

DIVISION  •  GENERAL  PRINTING  INK  CORPORATION 

771  RAYMOND  AVENUE,  ST.  PAUL,  MINN. 
S47  SOUTH  CLARK  STREET.  CHICAGO,  ILL. 
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NYGttSU 

■DAHLY 


entire  field 


finer  work 


NYGREN- DAHLY  COMPANY 


218-230  N.  JEFFERSON  STREET 


CHICAGO.  ILLINOIS 


for  Kluge  and 
Chandler  & 

Price  presses 

Knob  reset  counter. 
DR  (illustrated). 
$8.25  .  .  .  non-reset 
model  D,  $6.75  .  .  . 
model  All  for  other 
presses,  $7.75. 

F.  B.  Redington  Co. 
110  8.  Sangamon  St. 
Chicago.  III. 


100% 
ACCURATE 
COUNTERS 


REDINGTON 


Longet  Sertfiee  between  grinds 
maktt  these  kniees 
a  popular  choice. 


lmt»rp9rmttU  1091 

The  Wapokoneta  Machine  Co 

W«pakon«ta,  Ohio 


VIRKOTYPE  AUTOMATIC  PROCESSING 
•cOO//>-  MACHINES 

y  VIRKOTYPE 

J|^  Permanent  Compounds 

"X”  BASE  INKS 

Wood,  Nathan  £r  Vi rk us  Co. 

Incorporated 

1  Mam  Street  Rac.ne,  Wis 


Stereotyping 

Questions 


Avoiding  Sinkers 

QIn  glancing  over  the  Stereotyp- 
m  ing  Questions  Department  in  the 
June  issue  of  GAM^  I  notice  where 
someone  has  asked  for  information 
about  the  elimination  of  **sinkers*' 
from  type-high  stereos.  I  have  con¬ 
sistently  hud  good  results  with  the  fol.  }| 
lowing  method:  Take  any  mat  with  a 
tendency  to  buckle  and  paste  a  strip 
of  2-inch  chipboard  on  each  side  using 
gummed  tape,  leaving  about  one-eighth 
inch  between  the  chipboard  and  the 
mat.  Place  the  side  gauges  on  the 
chipboard ;  the  one-eighth  inch  play  be- 
tween  the  mat  and  the  board  will  usu¬ 
ally  allotv  the  mat  to  straighten  out 
and  make  a  flat  cast,  no  matter  how 
badly  wrinkled  it  was  to  begin  with. 

Paul  Christensen 
Kingman,  Kansas 

A  The  suggestion  furnished  us  on 
m  avoiding  “sinkers”  in  casting  flat 
stereotype  mats  issincerely  appreciated. 

The  plan  you  suggest  to  allow  the 
stereotype  mat  to  float  freely  is  indeed 
an  excellent  one.  Easy  to  understand 
as  in  this  manner  the  side  gauges  of 
the  casting  equipment  can  not  inter¬ 
fere  with  the  mat  flattening  out  prop¬ 
erly. 

Confident  our  readers  will  be  inter¬ 
ested  in  this  procedure  to  escape  this 
trouble. 

V  .  .  .  _ 

Heavy  Edges  on  Halftones 

QWhat  is  the  cause  and  remedy 
m  of  the  heavy  irregular  black  line 
along  the  edges  of  highlight  areas  of 
halftone  reproduction? 

K,  T.  H.,  Kansas  City,  Mo. 

A  The  moulding  pressure  flowing 
/\m  over  the  edges  of  the  printing 
surface  in  moulding  deepens  the  im- 
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IV in  the  “praise  that  pays”  for  your 
shop  with  these  modem  ATF  faces. 
Complete  showings  of  these  and  ether 
A  TF  types  will  gladly  he  supplied. 

Stymie  Black 

Garamond  Bold 

(Text 

Ultra  Bodoni 


FI 


I  'JM  SAN  TREVORS^ 
WE  COULD  DO  IT!  i 


He’d  been  fussing  around  with  this  broadside  [ 
for  two  weeks  . . .  nothing  seemed  to  suit  him.  | 
Said  no  matter  what  he  did,  it  looked  flat  .  .  .  j 
couldn’t  get  it  to  sparl^. 

“Now,  Sam,”  I  said,  “you  just  quit  wearing  I 
yourself  out  playing  with  that,  and  let  me  show  [ 
you  what  a  good  printer  can  do  to  it.”  You  see,  ; 
I  knew  I  had  what  it  would  take  to  make  that  : 
broadside  come  alive  and  tick. 

I  didn’t  make  much  change  in  Sam’s  layout . . .  ; 
it  was  pretty  good,  in  fact  .  .  .  but  when  1  got  i 
through  steppingup  the  displaylinesandboxed-j|‘ 
in  features  with  those  stylish,  up-to-snuff,  new|| 
ATF  type  faces  I’d  just  put  in,  you’d  never' | 
have  believed  it  was  the  same  job. 

When  Sam  saw  it,  he  was  tickled  pink . . .  and  ^ 
he  paid  me  the  kind  of  compliment  1  like  best.  / 

“Jim,”  he  said,  “  I’ve  been  mulling  over  a  series  ^ 
of  six  mailing  folders,  but  I  see  I’m  wasting  my  ■' 
time.  You  take  them  along  and  make  them  = 
talk  with  that  new  type  of  yours.” 

That’s  the  sort  of  praise  that  pays  profits! 

•  |l 

Ask  your  ATF  Salesman  to  show  you  “TOPS 
IN  TYPOGRAPHY,”  a  portfolio  of  good  printed  [ 
pieces  produced  in  your  own  territory. 


This  advertisement  is  set  in 
Cheltenham  and  Grayda. 


American  Type  Founders 


BRANCHES  AND  DEALERS  THROUGHOUT  U.S. 


••• 


WE  HAVE  FAGIUTIES 
YOU  HAVEN’T  GOT! 


PRESSES  that  can  take  6"  to  12"  widths 
of  gummed  or  ungummed  paper  ...  or 
special  stock  ior  special  needs 

PRINT  one.  two  or  three  colors 

SLIT  automatically  into  vorious  widths 

PERFORATE  at  predetermined  lengths 

NOTCH  comers  and/or  punch  holes 

NUMBER,  ii  necessary 

PRINT  BOTH  SIDES,  ii  necessary 

WIND  into  narrow  rolls  or  lull  widths  or 
CUt'Ofis 

...  ALL  IW  ONE  OPERATION 

Marvelous  opportunity  to  get  specialty 
business  in  your  vicinity.  SUBSTANTIAL 
PROFIT  GUARANTEED  and  we  protect 
your  interest  in  your  customer. 


EVER  READY  LABEL  CORP. 

143-45  EAST  25th  ST.  NEW  YORK,  N.  Y. 


CRAFTEX  PROCESS 


CHEMICALLY  AUTOMATIC 


Better,  faster  and  easy  to  make. 
Fool  proof.  Used  by  leading  print¬ 
ers.  Guaranteed.  Write  for  details 
or  $10.00  complete  set  on  approval. 

GRAPHIC  ARTS  LABORATORIES 
549  W.  Randolph  St.  Chicago,  III. 


Tikes  the  “work" jut  of 
PRESSWORK 


THE  GUMMED  nOOUCTG  COMPANY 
oAf#.  Trof .  Ollit 


pression  of  the  mat  along  the  edge  that 
is  noticeable  in  reproducing  the  high¬ 
lights.  The  condition  is  aggravated  by 
large  and  deep  spaces  alongside  the 
illustration.  With  roller  moulding 
pressure,  some  aid  may  be  given  this 
failure  by  tilting  the  type  form  at  a 
five  or  ten  degree  angle  so  that  the 
moulding  pressure  does  not  leave  or 
enter  the  illustrations’  edge  abruptly, 
but  gradually.  However,  the  best  as¬ 
surance  of  reproducing  the  edges  of 
highlights  clean  is  by  placing  gummed 
tape  .003"  or  .004"  thick  about  3/16" 
over  the  edge  of  the  illustration  at  the 
back  of  the  stereotype  mould,  after 
the  mould  is  thoroughly  dry.  This  in¬ 
crease  in  the  thickness  of  the  mould 
drops  the  heavy  edge  in  the  stereotype 
plate,  relieving  it  so  it  prints  clean. 

V  .  .  .  _ 

Tail  Edge  Turning  Over 

QWhat  causes  the  tail  edge  of  the 
m  printing  surface  of  the  mat  to 
turn  over  during  casting? 

V.  H.y  Keokuk,  loum 
jk  The  tail  end  of  the  stereotype 
mold  is  not  free  to  slip  back  in 
place  with  the  weight  of  the  metal  in 
casting,  turning  over  at  the  weakest 
point,  the  edge  of  the  printing  surface 
at  the  tail  end. 
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A  Halftone  on  Bond  Paper 

★  The  following  may  be  used  effectively 
as  a  hint  for  printing  a  halftone  on  bond 
paper.  Procure  a  tint-block  of  wood  or 
maple — the  exact  size  of  halftone 
plate.  Take  the  whites  of  tw'o  eggs  and 
beat  up  until  substance  is  no  longer 
stringy.  While  allowing  froth  to  sub¬ 
side  clean  plate  and  rollers,  follow  with 
a  second  cleaning  with  wood  alcohol. 
Apply  albumen  to  rollers  and  allow  to 
distribute  as  if  it  were  ink.  The  make- 
ready  need  be  no  different  than  for  or¬ 
dinary  tint-block  printing.  When  the 
work  with  the  egg  albumen  is  com¬ 
pleted,  you  will  find  that  the  fibres  of 
stock  lay  flat;  and  when  the  halftone  is 
printed  thereon  with  a  stiff  job-black 
ink,  there  is  no  indication  of  the  sur¬ 
face  of  paper  being  plucked,  or  any  of 
the  fibres  being  raised.  For  a  heavy 
antique  paper  a  second  impression  with 
the  egg  albumen  may  be  found  neces- 

]ohn  J.  Fisher 

Wollaston^  Mass. 

V  . . .  — 


Surface  for  Ink-mixing 

A  clean  piece  of  oiled  tympan  makes 
an  excellent  surface  on  which  to  mix 
the  occasional  batch  of  ink.  The  tym¬ 
pan  paper  may  be  laid  on  anything 
flat,  and  there  is  no  washing  up  before 
or  after  using. 

Wallace  R.  Turner 
Fresno,  California, 

V _ 

For  Hand-feeding  Trouble 

The  following  may  help  some 
printer: 

In  feeding  (hand-feed)  presses  we 
often  have  sheets  that  pull  off  badly 
due  to  heavy  inking  of  forms.  We  took 
a  strip  of  aluminum  and  made  a  third 
middle  gripper,  shorter  but  covering 
the  edge  of  the  sheet.  Our  trouble  was 
solved. 

We  read  and  appreciate  your  maga¬ 
zine  very  much.  It  is  full  of  .good 

things.  Community  Press 

Hollywood,  Calif. 

\  ...  — 


smoNns 

S  301 

PAPER  KNIVES 

for  finer,  faster 
cleaner  cutting 


SIMONDSSAWand  STEEL  CO. 

FITCHBURG,  MASS. 
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LEADING  PRINTERS 
ond  TYPOGRAPHERS 
Demand  STRIPFOUNDERS 

•  l«oding  plonts  throughout  the  coun* 
try  know  thot  Stripfounders*  precision 
finished  rule  ond  other  spoclng  mo> 
teriol  permits  time  to  be  sovcd  in  the 
mokeup,  lockup  ond  mokereody 
operations. 

They  know  only  high  test  new 
linotype  metol  is  used— they  know 
Stripfounders*  rules  ore  solidly 
cost— no  oir  holes— 'they  know 
Stripfounders*  prices  ore  econom* 
kol— 'they  know  Stripfounders* 
corries  the  most  complete  stock 
of  rule,  leods  ond  slugs. 

Stmd  for  tbo  new  wall  chart  list- 
ing  (be  wide  varietr  of  facet 
Mmed  in  stock.  Ask  about  the 
low  prices  now  in  effect. 

STRIPFOUNDERS 

4550  S.  Federal  Street,  Chicago,  Illinois 


LORING  COES  COMPANY 


Worcester  •  Massachusetts 


Several  Good  Hints 

^  Your  magazine  is  greatly  appreciated 
here.  Every  word  of  every  page  is  care¬ 
fully  read  each  month,  and  many  are 
the  hints  found  there  that  have  proved 
useful.  The  advertising  is  a  veritable 
mine  of  information. 

One  of  the  tricks  of  the  trade  that  I 
have  discovered  is  this:  in  slip-sheet¬ 
ing,  I  use  embossed  glassine.  It  costs  a 
bit,  but  it  lasts  forever.  It  never  ad¬ 
heres  to  a  print  as  plain  glassine  and 
any  soft  paper  sometimes  will.  It  allows 
the  air  to  reach  the  ink,  and  when 
you  shake  the  prints  out  you  can  in¬ 
stantly  see  when  they  are  all  accounted 
for.  When  you  use  your  slip  sheets 
again  you  never  run  across  any  hidden 
strays. 

Another  thing  that  has  saved  me 
hours  of  grief  is  keeping  the  packing 
free  of  pin  holes.  I  use  gummed  craft 
tape  over  a  pica  slug.  I  tear  the  paper 
tape  so  that  it  peels  back  from  the 
gum  along  the  tear,  and  that  edge  will 
lay  flat  to  the  packing  and  not  catch 
the  sheet  as  it  feeds. 

When  I  have  need  for  a  little  over¬ 
lay  makeready  I  print  a  proof  on 
enamel  stock,  shake  talc  over  the  print, 
brush  off  the  highlights  with  a  small 
camel’s  hair  brush  (water-color,  num¬ 
ber  4)  and  set  the  sheet  directly  under 
the  top  draw. 

If  you  print  any  ot  this,  I’d  rather 
you  would  not  use  my  name,  for  there 
are  plenty  of  people  who  think  church 
workers  alarming. 

My  press  is  a  grand  old  (!lhandler  & 
Price,  8x12,  run  by  a  Kinible  motor. 
It  is  probably  as  old  as  I  am,  but  it 
stays  set  as  flat  as  a  pancake  and 
prints  a  full  chase  without  a  grumble. 
I  often  do  not  have  to  do  a  thing  in  the 
way  of  makeready.  I  have  printed  150- 
;  line  halftones  that  look  like  a  photo 
‘  print  in  dull  black-brown  ink. 

V _ 

Back  the  attack  with  War  Bonds 
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The  Linograph  Company  is  devoting 
its  entire  time  and  effort  to  all-out 
war  production.  Night  and  day,  men 
and  women  toil  in  the  Linograph 
plant  to  bring  this  war  to  an  earlier 
conclusion.  Linograph  is  producing 
ordnance  that  is  in  active  service  on 
every  war  front.  On  tanka,  on  planes, 
on  guns,  on  ships,  Linograph  preci¬ 
sion  skilled  workmanship  contributes 
to  the  high  eflSciency  of  the  American 
armed  forces.  Linograph  is  proud  to 
offer  this  service  to  our  country. 


When  competition 
will  be  keen,  the 
Linograph  (a  BETT- 
TER  typesetting  ma¬ 
chine)  will  again 
supply  the  printing 
industry  with  a  bet¬ 
ter  method  of  ma¬ 
chine  type  setting. 
Tour  post-war  plans 
shoiild  call  for  a 
thorough  investiga¬ 
tion  of  Linograph. 
1  50  Linograph  Send  for  our  catalog. 


A  GOOD  INVESTMENT  IS  WAR  BONDS,  TODAY 

LINOGRAPH 


COMPANY 


A  RECORD  FOR  THE  PRINTING  EQUIPMENT  INDUSTRY 


Here  fly  the  Emblems  of 
Four  Star  Performance 

July  25,  1941  is  a  date  to  be  especially  marked  in  the  annals  of 
the  Printing  Equipment  Industry  whose  members  today  manu¬ 
facture  over  one  hundred  and  fifty  important  articles  of  war. 
On  that  day  the  Navy’s  highly  coveted  ”E”  was  awarded  an 
industry  member— the  Miehle  Printing  Press  and  Manufactur¬ 
ing  Company— and  thirteen  concerns  in  other  industries  for 
outstanding  performance  in  the  production  of  Naval  Ordnance 
material  for  the  National  Defense  program.  This  was  the  first 
time  an  award  of  this  character  had  ever  been  made  to  indus¬ 
trial  concerns.  ★  ★  ★  ★  Later  the  Army-Navy  ”E”  flag  was 
adopted  to  take  the  place  of  the  several  types  of  awards  to  in¬ 
dustry  which  then  were  in  use.  The  Army-Navy  ”E”  is  the  type 
of  flag  which  now  flies  over  the  Miehle  factory.  It  carries  Jour 
stars— each  star  represents  a  further  six  months  of  continued 
outstanding  performance  since  the  original  award  of  July  25, 
1941.  ♦  ★  ★  ★Now  the  Printing  Equipment  Industry  has  nu¬ 
merous  members  who  have  received  the  ”E”  award.  This  justi¬ 
fies  pride.  In  addition  great  satisfaction  can  be  found  in  the 
fact  that  no  member  of  any  other  industry  received  this  high 
honor  earlier  than  did  a  member  of  the  Printing  Equipment 
Industry  and  none  has  held  it  longer.  ★  ★  ★  ★  Our  Industry  has 
the  right  to  claim  that  its  record  is  an  enviable  one  and  the 
management  and  employees  of  Miehle  are  happy  to  have  con¬ 
tributed  to  its  establishment. 

★  ★  ★  ★ 

CONSERVE  MATERIALS  AND  EQUIPMENT 
TO  SPEED  VICTORY 


PRINTING  PRESS  ft  MFC.  CO..  CHI 


July  1943  Army-Navy  "E"  Pennant  with  4  Stafs 
January  1943  Army-Navy  "E”  Pennant  with  3  Stars 
July  1942  Army-Navy  "E”  Pennant  with  2  Stars 
January  1942  All  Navy  "E”  Burgee  with  1  Star 
July  1941  Navy  "E”  Pennant  with  Ordnance  Flag 


Graphic  Arts  Odditiesi 


U^iUiiWL  QoxiOiL,  England's  first 
printer,  was  originally  a  Mercer  who 
is  said  to  hove  learned  the  art  oi 
printing  while  traveling  in  Germany 
os  a  representative  oi  the  Mercers' 
Company.  The  Mercers  of  the  1400's 
were  dealers  in  fabrics,  but  traded 
also  in  manuscripts  and  books. 


So  powerful  were  professional 
wood-carvers  in  Augsberg,  Ger¬ 
many.  during  the  1470's.  that 
they  held  up  the  issuance  of 
books  by  Gunther  Zainer  until  he 
agreed  to  let  them  make  the 
illustrations. 


Before  sending  manuscript  rolls  to 
the  bookseller,  the  bookbinders  of 
ancient  Rome  polished  the  edges 
and  exterioia  of  the  papyrus  with 
pumice  stone.  The  writers  of  manu¬ 
scripts  did  the  inside  polishing. 


mail  liAVCLS 
10  AU  IIOKTS 

^  IN  ornctAi 

*r  “■■“ 

☆  ANOTHER  VITAL^  PRODUCT  BEING  MADE  BY 

UlESTERn  STATES  EAVEIOPE  CO 

MILWAUKEE  WISCONSIN 


The  Help  Ton  Need 
In  A  Trying  Time 

The  Franklin  Printing  Catalog  is  ready  and  waiting 
to  rush  into  the  front  line  of  your  business  and  fill 
the  gaps  left  by  the  men  who  marched  away.  The 
Franklin  Printing  Catalog  knows  and  gives  all  the 
answers  on  correct,  scientific,  fast  VALUING  of 
printing.  It  more  than  pays  its  way  —  always. 
Write  today  for  the  trial  order  plan  that  lets  you 
prove  the  FRANKLIN  PRINTING  CATALOG'S  value 
in  actual  use. 

Porte  Publishing  Co.,  Salt  Lake  City  5,  Utah 

FRANKLIN  PRINTING  CATALOG 

Firm  Name _ _ _ 


Address 
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.  ,UStOtO«f» 


West^.Sh®ej 

43  RoHins  Stf^- 


the  garden  city 
laundry  CO. 


MEN'S  UST 


dress  shirts 


WOKt^  SHIRTS 


MAHORCRCHiCfS 


See  tL  NEW 

HI-POWER 


at  the 

motor  BOM  SHOW 


OUTBOARD 

motors.  »nc. 


at  the 


■  m 


better  ana  are 

bM.,..T.y.P*»»7  ,.P 


W 


i6i» 


In  making  the  most  of  every  available  sheet  of 
thoughtfully-planned  typography  can  be  a  major  faclj; 

•  One  piece  of  printing  may  well  bring  notably  gre 
results  than  another  of  the  same  size  carrying  the  sa-^jj 
message.  Such  difference  in  results  often  may  bedi  Li 
counted  for  by  the  difference  in  effectiveness  of  theMwidl 
out,  typeface  selection  and  typeline  arrangement-|o(  i 
short,  the  typography  of  the  two  pieces. 


•  Even  when  page  or  sheet  sizes  must  be  cut  downs  j 
keep  within  lowered  paper  quotas,  few  are  the  piecs  :•  ! 
of  printing  which  cannot  retain  full  effectiveness,  ifte  bo 
typography  is  carefully  studied  to  achieve  the  aini{i.<lisi 
attracting  and  holding  attention.  ^^1 


•  Typeface  selection  is  of  prime  importance  it 


mutual  insurance 


HathiitPHiaH 

deep.toive  shirts 

of  solid  deep-tone  r  \  *"  “ 


Back  the  Attack  —  Buy  More  War  Bonds 

ffers  One  Means 
to  Conserve  Paper 

effort.  And  all  really  significant  lines  should  be  set  in 
effective  display,  more  than  ever  now  when  so  many 
readers  are  hard-pressed  for  time.  Such  display  lines  are 
vitally  important  in  attracting  and  holding  attention. 

i  e  Ludlow  typefaces,  in  varied  designs,  weights  and 
IfFwidths  can  be  of  great  help  to  the  printer  who,  in  spite 
of  reduced  paper  allowances,  undertakes  to  produce 
^pieces  which  must  obtain  attention  and  hold  interest  in 

order  to  bring  results. 

n^: 

jG  •  Specimen  sheets  of  effective  modern  Ludlow  ty pe¬ 
ps  faces,  in  Ludlow  matrix  form  for  economical  job  and 
r.  display  composition,  will  be  sent  gladly  upon  request. 

LUDLOW  TYPOGRAPH  COMPANY 

r;,  2032  Clybourn  Avenue  +  +  +  Chicago  14,  Illinois 


GIFTS 

/or  every  purse. . . 

•  you  will  find  th* 
loigest  Mlaction  oi  gift* 
aadcl«VHrnov«lti.,,v„ 
MSHmblHd.  Pioduc^i  by 
some  of  America'*  best- 
known  manufacturer*  of 
quality  merchandi*e 

BENNETT 

gifts  of  quality 


•'  S  THE  NEW 

IWARFIELD 

''••ARTaiCNTS 


spsHment  home. 

•<x»ted,t  fim  and  We.ley  Court 


Milo  Real 


Automobile  Ins 

— tsrcrr-- 

tornado  injury,  eo 

'•hoth.r  you  hao.!!  Prc 


Speed  s  my 

MIDDLE  name 


...CHALLENGE 
Hi-Speed  QUOINS 


WHen  you  can  cut  lock-up  time  in 
half— that's  speed  .  .  .  And  you  can 
do  it  with  Challenge  Hi  -  Speed 
Quoins!  Only  two  are  needed  in 
place  of  four  to  eight  ordinary 
quoins  .  .  .  you  handle  only  two 
pieces,  instead  of  8  to  16  .  .  .  and 
the  form  can  be  locked  absolutely 
tight  with  only  two  to  four  turns  of 
the  key,  instead  of  24  to  48. 
Challenge  Hi-Speed  Quoins  are 
self-contained — will  not  slip — lock 
true  their  entire  length,  always 
parallel  with  the  form.  Register 
indicator  assures  accuracy  when 
unlocking  and  relocking  form.  Made 
in  six  sizes  from  4^  to  12  inches 
long,  rust  proof  plated. 

THE  CHALLENGE 
MACHINERY  CO. 

tilRAND  HAVEN,  MICHIGAN 


#dstern  Sales 
Office: 


lIHH’  4i; 

50  Church  St. 
NEW  YORK 


Proofreaders’  Corner 

by  Albert  H.  Highton 

D.  R.  S.,  Buffalo,  N.  Y.:  “Who  was 
the  author  of  the  phrase,  ‘Everything 
comes  to  him  who  waits’?” 

Disraeli  wrote :  “Everything  comes  if 
a  man  will  only  wait,”  a  phrase  which 
has  been  much  misquoted. 

H.  D.,  Lake  Charles,  La.:  “Is  there 
such  a  word  as  conjugial?  If  so,  in 
what  respect  does  it  differ  from  con- 
jugal?’^ 

While  conjugal  pertains  to  marriage, 
the  relationships  involved,  etc.,  con¬ 
jugial  (a  Swedenborgian  term)  is  used 
to  express  marriage  “as  a  spiritual 
union  typical  of  the  union  of  Christ  and 
his  Church.” 

J.  J.  S.,  Washington,  D.  C.:  “From 
what  languages  are  the  following  words 
derived?  That,  dentist,  jire,  camou¬ 
flage,  thought.** 

That,  Anglo-Saxon  (that);  dentist, 
Latin  (dens);  fire,  Anglo-Saxon  (fyr. 
ian) ;  camouflage,  Italian  ( camuffare) ; 
thought,  Anglo-Saxon  (theaht). 

C.  P.,  El  Dorado,  Kans.:  “Can  you 
tell  me  who  originated  the  expression, 
‘It’s  an  ill  wind  that  blows  nobody 
(any)  good”? 

The  sixteenth-century  poet  Tusser 
wrote : 

“Except  wind  stands  as  never  it 
stood. 

It  is  an  ill  wind  turns  none  to 
good.** 

T.T.,Flemington,  N.  J.:  “(1)  Should 
the  spelling  be  cocoanut  or  coconut? 
(2)  If  goose  is  made  geese  in  the 
plural,  what  of  moose  and  mongoose?** 

(1)  Either  way  is  right.  (2)  Plurals 
are  moose  and  mongooses. 
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Armstrong  Humidification 

for  better  paper  handling  .  .  . 
better  printing  .  .  . 
elimination  of  static,  etc. 

Humidity  is  an  important  factor  in  printing, 
paper  storage  and  allied  industries.  Proper  hu¬ 
midification  keeps  paper  in  workable  condition, 
maintains  glue  strength,  cuts  static  on  printing 
presses,  conditions  print  blocks,  produces  better 
printing,  and  maintains  healthful,  comfortable 
working  conditions  in  plants  and  offices. 

Armstrong  Humidifiers  are  available  at  sur¬ 
prisingly  low  cost  (as  low  as  $100  for  40,000 
cu.  ft.).  Automatic  in  action,  they  are  installed  on 
steam  lines  like  a  unit  heater.  Used  by  hundreds 
of  leading  plants.  Fully  guaranteed.  Ask  for 
literature  and  reports  from  users. 


Write 
for  new 
technical 
bulletin 
No.  158 


ARMSTRONG  MACHINE  WORKS 

877  Maple  Street  Three  Rivers,  Michi 
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COMHirNlCATlONS 


Once  in  a  while  something  most  unusual 
happens  .in  a  school  shop.  This  summer 
while  I  was  on  a  vacation,  the  janitor 
ladies  scrubbed  out  our  printing  room 
very  thoroughly — so  conscientiously  that 
when  school  started  and  I  went  to  clean 
my  spacebands  for  our  Intertype  machine 
— I  was  surprised— but  not  pleased — for 
these  women  had  given  my  spaceband 
graphite  board  a  thorough  washing!  I  can 
imagine  them  putting  the  board  through 
several  waters!  Too  bad.  Love's  labor  lost. 

W.  H.  Howe 
Hammond,  Indiana. 

^  $  iCs 

For  six  decades  I  have  been  a  county 
editor,  printer,  and  publisher — gave  more 
than  16  years  of  that  time,  however,  to  a 
Printers'  Service  plan.  This  entitles  me  to 
the  privilege  of  complimenting  you  on  the 
type  of  service  you  are  rendering.  I  ap¬ 
preciate  your  GAM  greatly.  Keep  It  Com¬ 
ing.  If  there  was  a  charge  I'd  gladly  pay. 

Robert  Graham 
Pacific  Beach,  Calif. 

«  #  # 

We  have  saved  considerable  money  by 
buying  items  from  your  advertisers.  The 
articles  too  have  been  very  helpful. 

Louis  T.  Van  Voorhees 
The  Bodoni  Press,  Inc. 
North  Tonawanda,  N.  Y. 


I  wish  to  thank  you  for  your  publication. 
It  has  contained  many  helpful  hints  for 
operating  a  small  printing  company. 

John  A.  Schweikert 
The  Jamesburq  Press 
Jamesburg,  N.  J. 


As  I  am  an  employee  of  the  Coming 
Printing  Company  at  the  present  time  I 
have  the  opportunity  of  reading  THE 
GRAPHIC  ARTS  MONTHLY.  In  the  past  I 
have  picked  up  numerous  ideas  which  have 
been  very  helpful. 

Gordon  W.  Older 
Lindley,  N.  Y. 


I  feel  I  should  mention  that  I  read  your 
publication  regularly  along  with  others, 
but  yours  is  my  favorite.  To  me  it  is  not 
only  interesting  but  also  of  a  great  deal  of 
value.  Keep  up  the  good  work. 

Gerald  E.  Stahl 
Schwenksville  Item 
Schwenksville,  Pa. 


Our  boys  in  the  printing  shop  enjoy  and 
get  a  great  deal  of  information  from  your 
wonderful  publication. 

Rev.  M.  B.  Melican,  Supt. 
The  Holy  Family  Orphanage 
Marquette,  Mich. 


I  enjoy  reading  THE  GRAPHIC  ARTS 
MONTHLY  more  and  more  each  month, 
and  read  it  from  cover  to  cover. 

Archie  C.  Tackett 
The  Desert  Printshop 
Ajo,  Arizona. 


I  have  been  receiving  THE  GRAPHIC  ARTS 
MONTHLY  almost  since  its  inception.  For 
all  around  information  it  fills  a  nitch  as 
no  other  publication  can. 

Frederick  J.  Mauer 
Utica,  N.  Y. 
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PRESS  PRODDCnON 

Both  Letterpress  and  Litho  Offset 

IMPROVED  and  SPEEDED  with 

BECCARD’S  INK  REGULATOR  ANO  BRIER 
Not  Only  Tested  Bat 
PROVEN  to- 

*  Regulate  the  working  qualities  of  inks. 

*  Give  free  and  even  distribution. 

*  Produce  sharp  and  clean  impressions. 

*  Prevent  ink  piling  or  caking  on  plates 

or  rollers. 

*  Make  ink  lay  smooth  and  even  on 

solids. 

*  Eliminate  picking  and  crystallization. 

*  Make  ink  set  quickly  —  diminishing 

offset. 

*  Neither  weaken  or  darken  the  color  of 

delicate  shades. 

Used  by  hundreds  of  Letterpress  and  Litho  Offset  Pressmen 
in  well-known  plants  from  coast  to  coast 


TRIAL 

OFFER! 

A  five-pound  trial  order 
will  be  sent  on  approvaL 

• 

WRITE 

on  your  company  letter¬ 
head. 


rECCARD’s 

^  COMBINED  ^ 

■nkregulator 


AND 


drier 

^•B.BECCARD 
®  UHlVtn5|TY  ST.  ST.  LOUli*^ 


WRITE  TODAY 
DON'T  DELAY! 

ROBERTS  a  PORTER,  Inc. 

402  South  Market  Street,  Chicago  7,  III. 
100  Lafayette  Street,  New  York  13,  N.  Y. 

ASSOCIATED  INK  CO. 

West  Coast  Agent 

237  First  Street  San  Francisco  5,  Calif. 
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[KliWS  ^eiccue^ 


Restrict  Paper  Further 

★  A  further  restriction  on  the  use  of  paper 
for  commercial  printing  purposes,  amount¬ 
ing  to  5  per  cent,  was  authorized  October 
21  through  the  issuance  of  an  amendment 
to  WPB  Commercial  Printing  Limitation 
Order  L-241.  The  amendment  is  effective 
during  the  fourth  quarter  of  1943,  the 
Printing  and  Publishing  Division  stated, 
and  makes  the  total  curtailment  of  com¬ 
mercial  printers'  paper  usage  15  per  cent 
below  the  use  during  the  base  year  1941. 

The  order  also  restricts  the  weight  of 
paper  which  may  be  used  for  certain  pur¬ 
poses  such  as  diaries,  date  books,  account¬ 
ing  records,  letterheads,  general  business, 
financial,  legal  forms,  etc. 

The  amount  of  paper  on  a  percentage 
basis  which  may  be  employed  in  certain  end 
uses  including  the  manufacture  of  cata¬ 
logues,  directories  (except  telephone  di¬ 
rectories),  and  shopping  and  free  distribu¬ 
tion  newspapers  is  also  limited.  Books, 
magazines,  newspapers,  greeting  and  illus¬ 
trated  post  cards,  displays,  wall  paper, 
boxes  and  certain  converted  products  are 
restricted  by  other  orders,  it  was  pointed 
out,  and  are  not  affected  by  this  order. 

Commercial  printers  who  do  less  than 
$1250.00  worth  of  business  or  who  use  less 


than  1)4  tons  of  paper  per  quarter,  are 
exempt  from  restrictions  imposed  by  Order 
L-241. 

The  types  of  ‘commercial  printing  covered 
by  the  amended  order  which  are  subject  to 
exemption  have  been  curtailed  to  some 
extent.  The  new  order  stipulates  that  only 
printing  required  by  Federal,  State,  County 
and  Municipal  laws,  ordnances  and  regula¬ 
tions,  and  certain  other  printing  for  Gov¬ 
ernmental  accounts  is  exempt  from  the 
commercial  printer’s  quota. 

Specifically,  the  order  operates  on  a 
quarterly  basis,  but  a  limit  on  the  printer’s 
use  of  paper  amounting  to  88  K  per  cent 
of  the  paper  used  in  1941  is  imposed  for 
the  calendar  year  1943.  During  the  year 
1944,  however,  and  each  year  thereafter,  a 
printer  is  limited  to  the  use  of  85  per  cent 
of  the  paper  used  by  him  in  1941. 

V  .  .  .  - 

To  Cut  Publication  Paper 

★  The  Magazine  and  Peiiodical  Industry 
Advisory  Committee  has  recommended  that 
the  War  Production  Board  order  a  further 
cut  of  15  per  cent  in  paper  tonnage  for  that 
industry’s  use,  effective  January  1,  1944, 
Walter  J.  Risley,  Jr.,  Chief  of  the  WPB 
Magazine  and  Periodical  Section,  stated 


WE'RE  ON  THE  JOB  FOR  UNCLE  SAM 


In  Peacetime  we  manulac- 
ture  Paper  Conditioning  Ma¬ 
chines,  Universal  Paper  Jog¬ 
gers,  Holdfast  Hangers, 
Commercial  Humidifiers, 
Punching,  Round  Cornering 
and  Perforating  Machinery 
of  all  kinds.  Also  Special 
Machines  built  to  order. 

Contract  Work  Our  Specialty 


Our  manuiacturinq  is  now  devoted  to  work  for 
our  government.  The  only  orders  for  our  equip¬ 
ment  we  can  accept  are  those  carrying  extremely 
high  priorities.  But  when  this  fight  is  over  we 
will  again  be  ready  to  serve  the  graphic  arts. 

SOUTH  WORTH  MACHINE  CO. 

30  Warren  Avenue  e  Portland,  Maine 


I 
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1  Of  all  the  printing  chores  that  steal  productive 

press  hours,  makeready  has  no  rival.  So  the  least  the  printer  can  ex- 
pect  in  the  press  he  owns  is  a  design  in  which  the  inking  mechanism, 
cylinder  and  bed  are  readily  accessible.  His  press  needs  sufficient  im- 
pressional  strength  so  that  one  makeready  stays  madeready.  These 
twin  qualities  of  accessibility  and  permanence  are  the  chief  reason 
v;hy  the  ATF  Kelly  press  goes  the  limit  in  solving  makeready  problems. 


IVe  are  inviting  inquiries  now  for  delivery  of  AT  F 
Kelly  presses  after  the  war  is  won.  Write  or  tell  us 
the  sizes  of  presses  in  which  you  will  be  interested. 


AZ7  Kelly. 


THE  PRESS  Of  TODAY  AND  TOMORROW 
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on  October  27.  If  this  recommendation  is 
adopted  by  the  Board,  a  total  curtailment 
of  25  per  cent  from  the  base  period  usage 
would  be  scheduled  for  1944. 

This  recommendation  of  the  Committee 
was  based  upon  disclosure  of  depleted  in¬ 
ventories  of  wood  and  pulp  and  an  ex¬ 
pected  decline  in  these  imports,  and  the 
desirability  of  tiding  the  paper -consuming 
industries  over  the  critical  period  in  1944 
until  the  pulp  wood  production  program 
can  show  results  in  increasing  supply  and 
maintaining  inventories. 

Unless  substantial  reductions  are  made 
by  all  users  of  paper,  it  is  apparent  that 
we  will  face  serious  shortage,  particularly 
during  the  early  part  of  1944,  Mr.  Risley 
added. 

Intensive  efforts  are  being  made,  under 
the  direction  of  Harold  Boeschenstein, 
head  of  the  newly  organized  Forest  Prod¬ 
ucts  Bureau  to  increase  the  production  of 
pulp  wood,  to  conserve  paper  and  paper- 
board  usage,  and  to  salvage  w'aste  paper. 
However,  there  is  at  present  a  lag  in  most 
regions  of  six  months  to  a  year  between 
the  cutting  of  wood  and  its  appearance  as 
finished  papers. 

V  .  .  . 

Loose  Leaf  and  Binder  Parts 

★  Procurement  of  iron  and  steel  metal 
parts  and  units  used  in  the  blank  book, 
loose  leaf  and  binder  industry,  and  the  re¬ 
lease  of  finished  parts  in  inventory  were 
discussed  recently  at  a  meeting  of  the 
WPB  Blank  Book,  Loose  Leaf  and  Binder 
Industry  Advisory  Committee  in  Wash¬ 
ington. 

Metal  used  in  this  industry  is  controlled 
by  Limitation  Order  L-188,  proposed 
changes  of  which  were  considered  by  the 
Committee,  in  view  of  a  contemplated  revi¬ 
sion  of  the  order,  at  an  early  date,  Philip 
S.  Schneider,  Assistant  Director  of  the 
WPB  Printing  and  Publishing  Division 
announced  on  October  29. 

Representatives  of  the  industry  presented 
comments  and  suggestions  toward  facili¬ 
tating  the  manufacture  of  loose  leaf  and 
binder  parts.  Inventories  of  partly  finished 
parts,  considerable  amounts  of  which  have 
been  lying  idle  for  some  time,  it  was 
pointed  out,  should  now  be  released  since 
freezing  them  in  no  way  promoted  the  war 
effort.  This  suggestion  is  under  consid¬ 


eration  by  the  Printing  and  Publishing  I 
Division.  J 

Members  of  the  WPB  Printing  and  Pub-  i 
lishing  staff  emphasized  that  paper  used  f 
by  this  industry  was  becoming  critical  and  1 
stated  that  such  a  situation  would  affect  j 
the  loose  leaf  and  binder  industry  as  it  al-  j 
ready  has  affected  the  book,  magazine,  j 
newspaper  and  commercial  printing  sec-  | 
tions.  ' 

V  .  .  .  _ 

Groundwood  Specialty  Papers 

★  New  lightweight  groundwork  printing 
papers,  expected  to  be  used  soon  for  many  ‘ 
magazines  and  books,  were  provided  with  t 
specific  premiums  over  the  ceilings  for  L 
standard  weight  printing  papers,  at  the  1 
manufacturer  level,  by  the  Office  of  Price 
Administration  on  November  1. 

These  “lightweights,”  which  are  being 
ordered  in  accordance  with  a  War  Produc¬ 
tion  Board  program  to  conserve  wood  fibre, 
previously  were  nonexistent  among  “A” 
qualities  of  groundwood  printing  papers 
and  hence  had  no  price  ceiling  differentials 
provided  for  them. 

The  differentials  established,  which  are 
for  “A-1  Printing”  and  “A-2  Printing” 
grades,  provide  the  same  percentage  pre¬ 
miums  over  ceilings  for  standard  weights 
as  already  allowed  for  catalogue  and  direc¬ 
tory  papers  which  are  regrularly  made  in 
lightweights. 

V  .  .  .  _ 

Regulations  on  Imports 

★  Sixteen  regulations  establishing  maxi¬ 
mum  prices  for  paper,  paper  products,  raw 
materials  for  paper  and  paper  products, 
printing  and  publishing  apply  to  imports 
of  these  articles  as  well  as  to  those  pro¬ 
duced  in  the  United  States,  the  Office  of 
Price  Administration  ruled  on  October  30. 

The  Maximum  Import  Price  Regulation, 
recently  issued,  provides  that  no  price  reg¬ 
ulation,  unless  it  contains  an  express  pro¬ 
vision,  shall  apply  to  the  purchase  of  any 
commodity  to  be  imported  into  the  United 
States  by  a  person  dealing  directly  with  a 
foreign  seller  located  outside  this  country 
or  dealing  with  a  selling  agent  wherever 
located. 

V  .  .  .  _ 

Back  the  attack  with  War  Bonds 
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When  Victory  permits  us  to  shift  checks,  unit  sets,  office  forms, 
from  ordnance  back  to  press  man-  book  match  covers,  cartons,  etc. 
ufacture,  NEW  ERA  will  build  NEW  ERA  presses  after  Victory 
improved  multi  -  process  equip-  answer  modern  demands  for 

ment.  Today  our  engineers  are  mass-production  of  printed  spec- 
working  overtime  — aside  from  jyp^s  ^om- 

their  war  efforts-to  perfect  ad- 
vancements  in  NEW  ERA  presses. 

They’ll  more  closely  meet  the  Meanwhile,  call  on  us  for  any 
growing  need  for  speedy,  low-cost  spare  parts  you  need,  or  any  coun¬ 
production  of  tickets,  tags,  labels,  sel  within  our  field. 

NEW  ERA  MANUFACTURING  COMPANY 

371  Eleventh  Avenue  •  Paterson,  New  Jersey 

_  @  489: 

N  E  W  E  R  a; 

MULTI-PROCESS  PRESS 


for  unwrapping 


The  Printer’s  Devil 

( Continued  from  page  14) 
terrific  strain  of  his  job?”,  I  would 
answer,  “It  all  depends.”  It  depends 
on  his  ability  to  keep  his  little  hands 
away  from  fascinating  paper  cutters, 
to  keep  his  little  trousers  or  dress  out 
of  flying  spokes,  to  resist  the  little  im¬ 
pulse  to  eat  nice,  gooey  printer’s  ink, 
or  stick  his  little  fingers  in  molten 
linotype  metal.  And  even  if  he  can 
safely  sidestep  all  these  pitfalls,  he  is 
nonetheless  surely  doomed.  For  on 
some  fatal  day,  the  Printer’s  Devil,  a 
little  older  and  a  little  less  alert  to 
danger,  will,  in  an  off  guard  moment 
of  senility,  become  faintly  useful!  His 
day  will  be  over.  He  may  as  well  go 
and  wash  his  face;  he  is  lost.  True,  he 
may  not  stop  asking  questions,  but  un¬ 
fortunately,  now  they  will  be  intelli¬ 
gent  questions. 

From  that  moment  on,  the  poor  un¬ 
fortunate  will  have  nothing  to  look  for¬ 
ward  to  but  work ;  only  the  memory  of 
an  indolently  glorious  past  will  remain. 

Do  not  laugh!  For  once,  “I  was  a 
Printer’s  Devil!” 

V _ 

Pay  Envelopes 

(Continued  from  page  16) 

one  of  a  number  of  directions.  Next 

to  the  pay  check  the  good  message  is 

best. 

Too,  many  a  pay  envelope  is  good  for 
a  worthwhile,  well  printed  message  on 
slips  fitting  the  envelope  size,  anent  in¬ 
dustrial  safety, — i.e.,  the  exercise  of 
more  personal  care  or  the  less  taking 
of  chances  in  order  to  minimize  acci¬ 


dents  that  cause  lay-offs,  tie-ups  and 
gum  the  war  efforts.  Messages  anent 
safety  in  the  factory  are  good  any  time 
whether  there’s  a  war  or  not,  since 
industrial  safety  is  one  of  the  biggest 
personnel  and  production  problems  in 
most  large  factories. 

Payroll  enclosures  printed  by  the 
hundreds  of  thousands  go  weekly  or 
daily  in  numerous  plants  to  as  many 
war  workers — for  huge  payrolls  are  be¬ 
ing  maintained  by  leading  plants 
whose  business  is  Victory  today,  and 
who  make  the  employes  realize  that 
You  Can’t  Write  “Vic(t)ory”  With  an 
Absent  “T”. 

Yea,  those  window  war-pay  envel¬ 
opes  that  are  being  more  and  more 
ubiquitously  employed  are  veritable 
magic  casements  that  give  upon  the 
war  scene.  From  their  windows  may 
be  glimpsed  the  Highway  to  Victory — 
and  the  Way  to  Win  the  Peace. 

V  _ 

The  American  Flag 

★  When  using  the  American  Flag  in 
advertising  or  printed  products,  bear  in 
mind  that  the  following  is  prohibited: 

1.  The  placing  of  any  word,  figure, 
mark,  advertisement,  etc.,  upon  the 
Flag  or  emblem  of  the  United  States. 

2.  The  exposure  to  public  view  of  such 
Flag  or  emblem  containing  the 
word,  mark,  advertising,  etc. 

3.  The  use  of  the  National  Flag  or 
emblem  for  trade-mark  purposes. 

4.  The  mutilation  or  defacement  of 
the  Flag  or  emblem. 

V  .  .  .  _ 

—ON  PAY  DAY,  BUY  BONDS— 


WOOD  TYPE 


Accurate  in  height. 
Expertly  seasoned. 
Perfect  printing  surface. 


HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 


58 


The  Graphic  Arts  Monthly — November,  1943 


To  the  young  soldier  in  distant  camp  or  foreign  shores  noth¬ 
ing  .  .  .  absolutely  nothing  .  .  .  can  give  comfort,  strength  and 
resolution  like  letters  from  home  and  friends.  Let  none  of  us 
fathers,  mothers,  wives,  sweethearts,  friends,  business  associates, 
employers . . .  fail  in  this  duty  and  privilege. We  are  not  ourselves 
considerable  manufacturers  of  writing  papers,  but  we  do  provide 
the  armed  forces  with  large  quantities  of  indispensable  papers 
and  we  have  served  American  business  for  nearly  100  years. 


Bucireye,  Beckett  and  Ohio  Covers,  Beckett  Offset  and  Opaque,  Buckeye,  Beckett 
and  Tweed  Texts,  Special  Military  Papers 

MAKERS  OF  GOOD  PAPER  IN  HAMILTON,  OHIO,  SINCE  1848 
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Use  More  Spacebands 

by  B.  N.  FRYER 


★  Because  of  the  present  shortage  of 
manpower  and  newsprint,  the  problem 
of  getting  more  matter  into  less  space 
is  of  moment  to  newspapermen.  One 
way  starts  right  at  the  composing  ma¬ 
chine,  and  is  of  comparatively  simple 
principle:  Get  more  spacebands  into 
lines. 

This  was  a  necessary  move  when  nar¬ 
rower  column  measures  came  in;  it  is 
the  more  ugent  now  because  of  war¬ 
time  restrictions. 

With  more  spacebands  in  lines,  op¬ 
erators  can  set  more  type  because  of 
less  handspacing  as  they  go.  Their 
minds  are  more  at  ease  as  they  operate 
because  they  are  not  fearful  that  the 
next  line  will  not  space  out. 

Steps  for  getting  more  spacebands  in 
lines  permit  of  more  characters  going 
in  lines,  wherein  lies  extra  matter; 
more  stories,  more  ads. 

Dashes  are  voracious  space  eaters, 
and  as  they  are  generally  used  in 
ignorance  of  correct  punctuation,  you 
may  put  them  on  your  list,  for  they 
never  will  be  missed.  Commas  and 
parentheses  supplant  them  to  advan¬ 
tage.  These  permit  of  another  space- 
band  and  in  the  majority  of  cases  will 
be  more  correct  punctuation. 

A  colon  used  in  credit  lines  of  news 
lines  as  WASHINGTON  D.C:,  gives 
both  a  spaceband  and  more  space  in 


after  the  C  of  D.C;  omissions  logical 
and  correct  in  modern  newspaper  set¬ 
ting. 

Numbers  of  unnecessary  full  points 
may  go  the  same  way.  French  composi¬ 
tion  has  long  left  out  the  full  point  of 
abbreviations  when  the  last  letter  is  the 
same  as  in  the  complete  word,  as  in 
English  Mr,  Mrs,  Dr,  and  the  like.  Con¬ 
traction  of  Company  to  Co.  would  take 
the  full  point;  Coy  would  not  require 
it.  A  small  point,  this  dropping  of  full 
points;  but  printing  is  scrupulous  mass¬ 
ing  up  of  innumerable  details,  and 
when  some  of  the  details  can  be  left  out 
of  the  picture,  so  much  the  better  for  all 
concerned,  including  the  proofreader. 

Toothcombing  of  hyphens  will  yield 
happy  results  in  saving  of  space  and  in 
furnishing  more  spacebands  in  lines. 
With  adoption  of  a  principle  that 
hyphens  need  never  bo  used  unless  ab¬ 
solutely  necessary  for  clear  meaning, 
scores  of  hyphens  will  depart  from 
columns  and  allow  spacebands  to  take 
their  places.  Many  words  may  be  run 
solid;  others  separated  into  two  words. 
Stress  of  accent  will  help  in  discern¬ 
ment:  if  accent  falls  on  first  syllable  of 
two  single-syllabled  words,  make  them 
one  word.  If  on  the  second,  make  them 
two  words.  Words  of  several  syllables 
generally  become  two  separate  words, 
with  no  loss  of  clarity  to  newspaper 


iNo^ 

Flal 

mal 

REl 


the  line.  Note  elimination  of  the  comma 
after  Washington  and  of  the  full  point 


readers. 

Welded  words  like  “inasmuch”  can 


■  ■ 

ipi 


*ida>/  INKS 


IDEAL  FOR  AUTOMATIC  PRESSES 


& 
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4  \\  No.  202 
^  CLUB  SIZE 

Flat  sheets  6%  x 
9V2  with  enve¬ 
lopes  to  match  on 
a  two  fold. 

36  sheets  and  envelopes 

RETAILS  $  .50 
YOUR  COST  .30 


No.  201 

EXECUTIVE 

SIZE 

Flat  sheets  7!4  x 
IOV2  with  mon¬ 
arch  size  enve¬ 
lopes. 

70  sheets — 50  en¬ 
velopes 

RETAILS  $1.00 
YOUR  COST  .60 


WHire  ONLY 


No.212  E  X  E  C  II 

EXKUnVE  SIZE  p  JJ  II  [  H 

Rot  $heets7V4  x  1 0/2  with 
lorge  envelopes  on  a  two 
fold  to  match. 

50  sheets — 50  envelopes 

RETAILS  $1.25  YOUR  COST  .60 

No.  213-CLUB  SIZE 

Hot  sheets  6V4  x  9/i  with  envelopes  to 
notch  on  a  .wo  fold. 

36  sheets  and  36  envelopes 

RETAILS  $.50  YOUR  COST  .30 


T  I  V  E 
M..E  N  T 


PAO  CONTfMT 

\  «  \  No.  225 

m  EXECUTIVE  SIZE 

\  Flat  sheets  714  x  lO’/j  with  large  en- 

velopes  on  a  two  fold  to  match. 

50  sheets  and  50  envelopes 

RETAILS . $1.25 

YOUR  COST . 65 

No.  226-CLUB  SIZE 

flot  sheets  6V2  x  9’/2  with  envelopes  to  match  on  a  two 
told.  36  sheets  and  36  envelopes 

RETAILS . $  .50 

YOUR  COST . 30 


RNTIQUE^ID 


No.  205— EXECUTIVE  SIZE 

Sheets  7*4  x  10*/2  with  envelopes  to 
match  on  a  two  fold. 

70  sheets  and  50  envelopes 

retails . $1.00  WHfTff 

YOUR  COST . 60  ONLY 

No.  206— CLUB  SIZE 

Flat  sheets  6|4  x  9*/2  with  envelopes  to  match  on  a  two 
fold.  36  sheets  and  envelopes 

RETAILS . $  .50 

YOUR  COST . 30 


No.  222 
BARONIAL  SIZE 

Sheets  folded  to  5  x  8  to 
fit  Baronial  size  envelope. 
30  sheets  and  25  envelopes 

RETAILS . $  .50 

YOUR  COST  .30 


No.  220 
INFORMAL  SIZE 

Folded  sheet  4  x  5  to  fit 
Baronial  size  envelope. 

36  sheets  and  25  envelopes 

RETAILS  . $  .50 

YOUR  COST  .30 

No.  221 
NOTE  SIZE 

Flat  sheet  6x7  with  enve¬ 
lopes  on  a  one  fold  to  match 
700  sheets  and  50  enve¬ 
lopes 

RETAILS . $1.00 

YOUR  COST  . .  .60 


- ORDER  TODAY - 

AAany  more  items  to  choose  from! 
Send  for  descriptive  literature 
and  price  list. 

If  less  than  one  dozen  of  any  item 
is  ordered  add  10%  to  list  price. 

—  SEND  CHECK  WITH  ORDER  — 


C£A/F/7AL  £A//J/7AV//VIF  r/7/fPAA/y 

RANO-ME  NALLY  BU'ILDINC 
[HICAGO,  ILLINOIS 


FROM 


The  BOLTON  KNIFE 


It  is  the  knife  that  does  the  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


CUc<muiuHlQUons 
Uoiili  ^luou  ui 

m\m 

225  Rooms  and  TEXAS 


225  Rooms  and 
Apartments 
Each  with  Bath, 
Circulating  Ice 
Water  and  Fan 


SARGER 


HOTEL 


safely  be  given  their  broken  up  form, 
although  perhaps  “nevertheless”  and 
“however”  are  too  firmly  embedded  in 
usage.  Writers  fond  of  using  long 
strings  of  words  connected  by  hyphens 
should  be  politely  told  that  they  are 
not  helping  to  win  the  war.  And  the 
extent  one  might  go  to  in  eliminating 
unnecessary  hyphens  might  be  gov¬ 
erned  by  the  knowledge  that  the  news¬ 
paper  reading  public  of  today  is  not  so 
much  in  need  of  the  crutches  in  read¬ 
ing  to  which  our  grandfathers  were 
accustomed. 

While  words  like  “strength”  cannot 
be  readily  manhandled,  in  newspaper 
wartime  short  measure  “thru”  and 
“tho”  ought  to  be  impressed  to  back 
the  attack. 

Setting  first  lines  of  news  items  flush 
with  the  colon  and  spaceband  for  space 
saving  may  be  further  implemented  by 
en  space  indentions  to  all  other  para¬ 
graphs  instead  of  the  usual  em.  Num¬ 
bers  of  printers  have  already  adopted 
the  practice  of  setting  with  no  other 
space  between  sentences  within  para¬ 
graphs  than  between  words,  namely,  a 
spaceband  only. 

All  of  the  above  suggestions  are 
already  in  operation  on  some  news¬ 
papers,  and  any  printer  or  publisher 
alive  to  meeting  the  abnormal  situa¬ 
tions  arising  from  war  conditions  may 
readily  see  other  ways  and  means, 
especially  if  he  enlist  the  services  of  his 
operators. 

V _ 


Give  for  Christmas 

The  Revised  Edition  of 

PRESSMAN’S  Pocket  MANUAL 

by  J.  N.  Harrison 

Over  200  pages  of  valuable  informa¬ 
tion  on  pressroom  operations. 

Price  $1.50  (Loose-leaf,  $2.00) 

Pli>ase  Bend  money  with  order 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago  5,  III. 
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'<°'^^alend.axi 

WITH  FRANKLIN  PLATES 


‘'CKETT 

^*CHIHE  CO 

W. 


'STRippif^ 

ChIcago'Yu™ 


mmB 


The  Franklin  catalog  shows  over  318  calendar 
designs.  This  No.  37  catalog  is  the  most  com¬ 
plete  showing  of  calendar  plates  in  over  75 
years  of  service  to  printers. 

You’ll  find  old  favorites,  the  most  modern 
treatments,  and  new  ideas  in  calendars — single 
month  plates,  yearly,  18  and  24-month  plates, 
three  months  at  a  glance  plates  to  fit  business 
cards,  wall  hangers  and  books.  All  accurate  and 
easy  to  read. 

Almanac  plates,  authentic,  informative,  accu¬ 
rate,  in  many  standard  sizes. 

Weather  and  moon  phase  information,  histor¬ 
ical  and  astrological  data  for  calendar  pad 
manufacturers. 

Write  for  information.  Send  25c  for  catalog, 
(amount  to  be  credited  on  first  order). 

THE  FRANKLIN  COMPANY 

810  W.  Van  Buren  St.,  Dept.  G,  Chicago,  III. 


Sure  they  are!  But  don't  start  taking  it  easy 
iust  yet  Keep  going.  Keep  working  for  Vic¬ 
tory.  Keep  on  buying  War  Bonds.  That's  how 
to  shorten  the  war  .  .  .  how  to  help  speed 
those  happy  days  .  .  .  how  to  hasten  the  day 
when  you  can  have  the  great  new  money¬ 
making  equipment  BRACKETT  will  have  ready 
for  you.  *  So  let's  not  relax,  but  redouble 
our  efforts  to  win  the  war. 

•  Buy  MORE  War  Bonds 
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Book  Production  and  Offset 

★  The  following’  is  from  an  address  made 
by  Harry  A.  Porter,  of  the  Harris-Seybold- 
Potter  Company,  before  the  Book  Manu¬ 
facturers’  Institute. 

“The  first  offset  lithographic  press  built 
for  paper  was  developed  and  shipped  early 
in  the  twentieth  century.  The  first  presses 
w'ere,  like  the  development  of  the  offset 
principle,  the  result  of  an  accident.  Two 
men  working  independently  of  each  other — 
Ira  Rubel,  a  lithographer  at  Nutley,  New 
Jersey,  and  Alfred  F.  Harris,  co-founder 
with  his  brother  C.  G.  Harris,  of  the  Harris 
Automatic  Press  Company  of  Niles,  Ohio 
— were  responsible  for  developments. 

“In  both  instances,  the  idea  of  an  offset 
press  was  conceived  from  the  faithful  im¬ 
pression  made  on  the  tympan  w'hen  a  girl 
feeder  failed  to  trip  a  press.  These  two 
men  independently  developed  presses  which 
were  the  forerunner  of  the  present  high¬ 
speed,  multi-colored  offset  presses  that  are 
attracting  the  interest  not  only  of  book 
manufacturers  but  of  all  other  branches 
of  the  graphic  arts.  The  early  Rubel  press 
later  on  became  the  Potter  offset  press, 
and  eventually  a  part  of  the  Harris-Sey- 
bold-Potter  Company  in  1927. 

“The  first  known  book  produced  by  li¬ 
thography  was  printed  over  a  hundred 
years  ago — in  1836.  Then  in  1942,  an  ex¬ 
hibit  of  books  by  offset  at  The  American 
Institute  of  Graphic  Arts  in  New  York 
brought  548  entrees;  116  publishers  and 
lithographers  were  represented,  and  90 
winners  were  selected.  The  Importance  of 
offset  lithography  as  a  method  of  produc¬ 
ing  books  was  very  clearly  demonstrated 
by  the  interest  shown  in  the  exhibit. 

“We  can  look  to  the  future  for  a  greatly 
increased  use  of  offset  lithography  for  book 
production.  The  war  has  been,  and  is,  a 
tremendous  educational  factor  that  has  de- 
velop)ed  the  book  manufacturing  industry. 
If  the  book  manufacturer  will  be  as  alert 
to  postwar  needs,  as  he  has  been  to  war¬ 
time  needs,  a  great  future  of  usefulness  will 
present  itself.  One  of  the  postwar  prob¬ 
lems  for  book  manufacturers,  as  well  as 
for  every  other  type  of  business  enterprise, 
will  be  to  deliver  maximum  values  to  cus¬ 
tomers.  Harris  is  intensely  interested  in 
the  production  of  books  by  the  offset 
method. 

“One  publisher  recently  said  that  ‘li¬ 


thography  had  developed  to  the  point  where 
it  was  in  every  way  suitable  for  the  pro¬ 
duction  of  fine  books.’  There  has  been 
definite  development  too  in  some  types  of 
binding  produced  by  the  offset  process. 
Also  there  has  been  an  increase  in  offset 
production  of  book  jackets  beautifully  done 
in  color. 

“Naturally,  every  printer  and  lithogra¬ 
pher  and  every  press  manufacturing  con¬ 
cern  are  planning  for  the  markets  of  the 
future.  The  entire  graphic  arts  industry 
is  alert  to  new  development.  The  outlook 
for  your  industry,  from  the  standpoint  of 
new  equipment  available,  is  a  matter  of 
interest.  Although  our  plants  have  been 
converted  to  the  war  effort,  because  the 
first  job  of  all  of  us  is,  and  should  be  to 
win  the  war,  we  have  found  time  to  make 
an  analysis  and  survey.  Next  only  to  our 
avowed  purpose  of  helping  in  the  winning 
of  the  war  has  been  consideration  of  post¬ 
war  planning. 

“Harris  will  not  be  found  wanting  in 
postwar  press  developments  when  the  time 
comes.  It  is  my  opinion  that  the  equipment 
improvement  in  the  graphic  arts  will  not  be 
revolutionary  but  gradual.  It  is  interesting 
here  to  note  that  most  of  book  production 
by  offset  is  now  being  done  on  modern 
equipment — on  single-color,  two-color,  and 
four-color  sheet-fed  presses.  To  these,  in 
my  opinion,  will  be  added  single-color, 
sheet-fed  Perfecting  Offset  presses  in  the 
postwar  period. 

“Certainly  it  is  easy  to  recognize  that 
there  will  be  an  increase  in  the  roll-fed  or 
web  presses  for  some  kinds  of  book  pro¬ 
duction.  Of  course,  advancements,  devel¬ 
opments  and  progress  can  only  occur  as 
conditions  and  factors  permit.  Development 
of  one  mechanism  of  a  press  often  waits  for 
development  of  another  mechanism,  before 
the  first  improvement  can  be  used. 

“This  same  principle  applies  to  allied 
products — paper,  ink,  rollers,  printing  proc¬ 
esses.  Equipment  development  at  times  also 
depends  upon  the  availability  of  operators 
for  handling  new  equipment.  Other  factors 
are  the  ability  and  the  willingness  of  mar¬ 
kets  to  absorb  new  developments. 

“Book  production  by  offset  lithography 
has  grown  now  to  real  proportions.  Many 
people  have  recognized  that  volume  will 
increase  greatly  in  the  postwar  period.  As 

{ Continued  on  page  7S) 
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Gear  your  thinking  to  present-day  conditions.  Go 
after  the  kind  of  business  that  can  be  gotten  today! 
For  one  thing,  there's  plenty  of  form  and  label  business 
to  be  had.  Big  or  small,  your  plant  can  handle  this 
profitable  business  —  WHEN  YOU  USE  NU-ERA 
STEP-AND-REPEAT  MONOPLATES  for  multl-unit  jobs! 
You  can  print  from  2  to  600  up  from  just  one  plate. 
Our  exclusive  process  requires  only  one  copy  and 
eliminates  many  of  the  usual  costs  .  .  .  makes  the  use 
of  electros  unnecessary  .  .  .  saves  up  to  60%  on 
original  plate  cost,  register,  stock,  labor  and  time.  You 
pay  less  for  better  step-and-repeat  plates  . .  .  and  get 
better,  quicker  results. 


WRITE  FOR  NEW  LOW  PRICES 


NU-ERA  PHOTO  ENGRAVERS 

732  S.  SHERMAN  STREET  —  CHICAGO,  5,  ILLINOIS 

Overnight  Out-of-Town  Service 


V  ' 


MONOPLATES  BY  NU-ERA  ARE  THE  KEY  TO 
PROFITABLE  LABEL  AND  FORM  PRINTING  JOBS 


^a4e  THIS  STEP  To 
More  Business  NOW! 

STEP  and  repeat 


Talks  on  New  Developments 

★  The  Montreal  Gazette  for  Tuesday, 
October  19,  carried  the  following  news 
story  under  the  head  of  “Printing  Industry 
Changes  Described.” 

“A  press  that  makes  its  ink  impression 
on  paper  by  an  electronic  discharge  was  a 
new  and  revolutionary  development  in  the 
printing  industry  discussed  by  Harvey 
Glover,  New  York  City,  president  of  the 
International  Association  of  Printing 
House  Craftsmen,  when  he  addressed  the 
Montreal  club  of  the  craft  in  the  Mount 
Royal  Hotel  last  night  as  the  special  guest 
speaker. 

“It  was  because  of  such  revolutionary 
changes  which  would  be  brought  back  by 
the  war  that  craftsmen  should  stick  to¬ 
gether  in  order  to  better  prepare  for  what 
the  future  held  for  them,  he  said,  pointing 
out  that  new  machinery  and  materials  were 
being  developed  now,  but  that  it  would  take 
time  to  complete  their  development  and 
learn  how  to  use  them. 

“Plastic  moulds,  which  had  already 
proved  successful,  and  plastic  plates  to 
print  from,  which  he  foresaw  for  the  near 
future,  as  well  as  the  use  of  synthetic 
rubber  in  the  industry,  were  among  other 
developments  referred  to  by  the  speaker. 

“  ‘Craftsmen  are  the  meat  of  the  sand¬ 
wich  and  the  best  part  of  the  brains  of  the 
industry,’  he  said,  in  urging  that  they  stick 
together  through  their  organization. 

“The  collective  skill,  knowledge  and  ex¬ 


perience  of  a  club,  if  made  available  to  each 
and  every  member,  could  solve  practically 
every  problem  of  the  industry,  A.  T.  Met¬ 
calfe,  a  past  president,  told  the  gathering  in 
emphasizing  the  advantages  of  ‘craftsman¬ 
ship.’  He  laid  stress  on  the  benefits  of 
question  and  answer  periods  to  ‘share  the 
knowledge,’  a  club  principle,  and  said  club 
members  should  be  encouraged  to  submit 
questions  at  any  time. 

“Other  speakers  included  E.  Patton, 
president  of  the  Toronto  club,  V.  Eggles- 
den,  president  of  the  Ottawa  club,  and 
A.  L.  Croston,  of  the  D.I.E.” 

V _ 

Extra  Sales  for  Printers 

★  The  General  Engraving  Company  of  Chi¬ 
cago  announces  a  complete  line  of  resale¬ 
able  items  that  are  available  to  printers 
at  a  liberal  trade  discount.  Some  of  the 
items  described  are  listed  as  follows :  Mili¬ 
tary  stationery,  engraved  in  gold  on  bond 
paper  with  the  crest  of  any  branch  of  the 
armed  forces  of  the  United  States ;  En¬ 
graved  insignia  of  the  many  branches  of 
the  Army,  such  as  the  Medical  Corps,  En- 
neers.  Signal  Corps,  etc. ;  attractively 
boxed  in  sets  of  50  sheets  and  envelopes  in 
standard  stationery  sizes. 

The  firm  states  that  it  has  available 
also  exclusive,  engraved  ladies’  social  sta¬ 
tionery  in  two  or  three  letter  individualistic 
monograms.  Engraved  on  various  colors  of 
pastel  paper,  monograms  are  available  in 
colors  matching  the  border  of  the  paper.  In 
line  with  the  streamlined  method  of  pro¬ 
duction,  the  given  names  of  the  ladies,  in 
artistically  designed  lettering,  are  available 
at  moderate  prices. 

One  of  the  items  that  printers  have  re¬ 
ceived  enthusiastically,  according  to  the 
announcement,  is  General’s  line  of  boxed 
fine  papeteries.  Some  of  the  standard  bond 
papers,  which  heretofore  have  never  been 
available  in  small  quantities,  are  attrac¬ 
tively  boxed  in  white  and  many  other 
colors  of  paper.  This  particular  line  of 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

S-'PCR:Ct%-JlC3 


141-149  W.  OHIO  ST. 
CHICAGO.  ILL. 


’ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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OH,  OOYf  JOe  JUST  GOT 
AMOTHSn  HGOItOGn.  HE 
sune  HMows  how  to 

PLEASE  HIS  CUSTOMERS! 


I'LL  SAT!  BECAUSE  HE  PUTS  THEIR 
WORK  OH  MAHAGEMEHT  8MD- 
THET  ALWAYS  GET  A  GOOD  JOB  AT 
LOW  COST! 


•  Position . 

•  ( Please  attach  to  yo"~  ' 


Sutdihit/ 

I’lease  send  me — free — the  \ 
folio  of  printed  forms. 


^  CAM-M-NO' 

Hammermill  Paper  Coi 
Erie,  Pa. 

-the  Manasement  Bond  port- 


There's  no  quicker  road  to  a  profitable 
reorder  than  a  low  cost  job  that's  well 
printed — and  delivered  on  time! 

When  the  order  calls  for  low  price 
work,  you  can  boost  your  profit,  please 
your  customer,  by  running  on  Man¬ 
agement  Bond — a  watermarked  Ham¬ 
mermill  product  made  especially  for 
jobs  on  which  costs  must  be  pared. 

Management  Bond  is  uniform — fast 
on  your  presses.  It’s  sturdy — an  ef¬ 


ficient  worker  in  your  customer’s  busi¬ 
ness.  It’s  the  paper  that  pays  you  ^o 
profits!  One  when  you  print  the  job; 
the  second  when  your  pleased  cus¬ 
tomer  reorders. 

You  can  get  Management  Bond  from 
your  Hammermill  Agent  in  white  and 
colors,  in  standard  weights  and  siaes. 
Send  today  for  the  Management  Bond 
portfolio.  Contains  specimen  printed 
forms.  Free — ^mail  coupon. 


boxed  papeteries  permits  oi  a  liberal  trade 
discount. 

The  company  points  out  that  the  sale  of 
playing  cards  has  also  increased  tremen¬ 
dously.  Duratone  Playing  Cards,  attrac¬ 
tively  designed  with  gold  individual  mono¬ 
grams,  are  packed  two  decks  to  an  attrac¬ 
tive  slide  box.  Ink  and  candy  spots  can 
be  removed  quickly  from  these  playing 
cards  with  a  damp  cloth. 

Other  popular  and  saleable  items  are 
match  boxes,  carrying  military  crests, 
lodge  emblems,  fraternal  names,  individual 
names  or  monograms  stamped  in  gold  on 
attractive  colors. 

Still  another  item  is  specialized  boxed 
stationery  that  portrays  the  victory  theme 
of  today  in  three  designs  lithographed  in 
beautiful  colors  on  a  bond  paper. 

The  General  Engraving  Company  states 
that,  in  addition  to  making  all  the  men¬ 
tioned  items,  it  is  still  maintaining  its 
trade-engraving  business  which  includes 
socials,  weddings  and  business  stationery. 

Descriptive  literature  along  with  samples 
and  price  list  are  available  by  writing  to 
General  Engraving  Company,  Rand  Mc¬ 
Nally  Building,  538  South  Clark  Street, 
Chicago. 

V  .  .  .  _ 

Strathmore’s  Wartime  Papers 

★  In  keeping  with  the  War  Production 
Board’s  simplification  and  standardization 
order  L-120,  Strathmore  Paper  Company, 
West  Springfield,  Massachusetts,  has  re¬ 
duced  its  more  than  1200  pre-war  items 
down  to  240  items,  a  reduction  of  80%  in 
items.  The  present  items  are  listed  in 
“Strathmore’s  Wartime  Papers,”  a  list 
showing  what  this  paper  company  expects 
to  be  able  to  make  for  the  duration. 

Cy  Norton,  Strathmore’s  manager  of 
sales  promotion,  states,  “The  reduced 
weights  in  paper  allowed  by  L-120  made 
it  impossible  to  make  certain  of  our  lines. 
Others  were  discontinued  because  the  re¬ 
duction  in  weight  would  destroy  the  in¬ 
dividuality  of  the  paper.  Finally,  we  dis¬ 
continued  some  other  items  in  order  to 
channel  manufacturing  into  a  smaller  num¬ 
ber  of  items  and  lines  so  that  we  could 
make  more  paper  of  the  items  remaining. 

“This  is,  of  course,  a  drastic  revision 
of  items  but  nevertheless,  there  is  still 


available  a  considerable  variety  in  color 
texture,  finish  and  weight  so  that  printers 
and  paper  users  can  still  get  papers  that 
will  be  suitable  for  their  purpose. 

“You  might  be  interested  in  the  addi¬ 
tion  of  one  new  line,  Strathmore  ALEX¬ 
ANDRA  BOND,  which  is  75%  rag  and 
introduced  only  to  meet  what  seems  to  be 
a  growing  demand  for  this  quality  of  pa¬ 
per  which  will  enable  a  user  to  obtain  Sub¬ 
stance  20  weight.” 

V  .  .  .  _ 

A  New  Offset  Press 
★  Mount  Vernon  Presses,  111  East  Grand 
Street,  Mount  Vernon,  N.  Y.,  announce 
that  they  have  ready  for  production  the 
“Jeep  Press,”  a  new  offset  press.  This 


will  be  manufactured  in  the  company’s 
new  building  at  70  Mill  Road,  New 
Rochelle,  N.  Y.,  as  soon  as  the  war  ends. 

The  “Jeep  Press”  will  be  a  19x25  press; 
constructed  to  operate  with  the  utmost 
simplicity.  The  machine  will  have  plenty 
of  ink  distribution ;  and  the  proper  bal¬ 
ance  between  the  ink  and  water  distribu¬ 
tion.  The  feeder  will  be  simple  with  the 
suction  type ;  and  it  will  be  so  made  that 
changing  from  one-size  sheet  to  another 
can  be  done  very  quickly. 

V  .  .  .  _ 

"The  printing  and  lithographic  industry  is 
definitely  an  essential  industry  and  to  prove 
this,  all  you  have  to  do  is  to  stop  the 
printing  presses  and  see  hozv  soon  all  war 
production  zvill  come  to  a  halt.” 

— John  M.  Wolff,  Jr, 

V _ 
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COMPLETE  FINISHING  SERVICES 

TO  THE  GRAPHIC  ARTS 


-INOEIINi;— 

Square  or  Thumb  cut. 
Books,  Catalogs  and 
Guide  Cards.  A  battery 
ot  indexing  machines  to 
turn  out  your  job  to 
your  customer's  satisfac* 
tion  and  on  short  notice. 


ROUND  CORNERING  SYELETTING 


COVER  SCORING 
WIRE  BINDING 
PERFORATING 
TIN  EDGING 
DIE  CUTTING 


STRINGING 

PUNCHING 

EASELING 

DRILLING 


EASELS 


PLASTIC  BINDING 


WILDER  mn  COMPANY 

328  South  Jefferson  Street  •  Chicago  •  MONroe  3337 


Appoints  Kukla  as  Assistant 

★  Irving  S.  Berlin,  president  of  the  I.  S. 
Berlin  Printing  and  Lithographing  Com¬ 
pany  and  of  The  Marshall-White  Press, 
426  South  Clinton  Street,  Chicago,  has 
announced  the  appointment  of  Stanley  J. 


Kukla,  as  assistant  to  the  president  with 
particular  responsibility  for  mechanical  op¬ 
erations  of  the  plant. 

Mr.  Berlin  has  been  obliged  to  assume 
responsibility  for  the  entire  management  of 
the  business  which  was  shared  by  his 
brother  and  partner,  Oscar  W.  Berlin,  who 
died  recently.  *  ^ 

In  picking,  Mr.  Kukla  as  his  representa¬ 
tive  to  supervise  mechanical  operations  of 
the  growing  plant,  President  Berlin,  ad¬ 
hered  to  his  policy  of  advancing  the  or¬ 
ganization’s  young  men,  whom  he  .trains 
for  executive  positions.  Mr.  Kukla  has 
been  with  the  Berlin  organization  for  seven 
years,  and  has  served'  siiecessfully  as..'  ah 
executive  in  various  operating  departments 
and  was  purchasing  agent  at  the  time  of 
his  promotion.  Mr.  Kukla  was  employed 
for  five  years  in  the  printing  and  publish¬ 
ing  business  in  Chicago  prior  to  his 
having  become  connected  with  the  Berlin 
organization  in  1936.  ' 

BUY  MORE  WAR  BONDS 
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BY  MACHINE 

■  SPOT  or  along  edges  on  ail  types  of 
paper,  shapes  and  sizes. 

For  Estimiite  —  On  Edge  Gumming 

Send  Sample  or  state  full  details  as  to  size,  quantity,  type  of  paper,  etc. 

Writm  or  Phono  Todayl  EDGE  GUMMING 

CHAS.  H.  LUCK  ENVELOPE  CO. 

1727-29  Walnut  Street  •  SEEIey1131  •  Chicago 


_ ACCOTJNTING  SERVICE _ 

Books  audited  and  kept.  Income  &  payable 
taxes.  Rotes  reason.  C.P.A.  State  3155. 

BINDERS 

Complete  Mechanical  Binding  Service 

SPIRAL  BINDING  CO.,  Inc. 

1 1 1  N.  Canal  St.,  Chicago  Central  2023 

CROSS  RULE  FORMS 

for  SafMartlon  In  Rulo  forms  caff — 
llfPI  I  C  m  SSI  S.  CLARK  ST. 
ffCLLO  Ot  UU.  WABASH  5254 
Weilsforms  Save  Money.  Investigate  Todayl 

WANTED  FOR  CASH 

GOOD  USED  printing,  lithographing  and 
bindery  equipment,  including: 
e  womplete  Plants 
e  Power  Paper  Cutters 
e  Baum  Folders 
e  Offset  Presses 

•  Camera  and  Plate  Making  Equipment 
B»  O.  RYAM/  725  S»  Doorbom,  Chicago 


TuEn^^edforlT 

TPOU 


Guild  Holds  Beefsteak  Party 

♦  The  Printers’  Supplymen’s  Guild  of  Chi¬ 
cago  announces  that  it  will  hold  its  annual 
Beefsteak  Party  on  Friday.  December  3, 
1943.  The  gala  event  will  take  place  at 
the  Furniture  Club  of  America,  666  North 
Lake  Shore  Drive.  It  will  begin  promptly 
at  6  P.M. 

The  menu,  as  in  the  days  gone  by,  will 
consist  of  the  usual  extraordinary  beef¬ 
steak,  clams,  fish,  and  beer.  A  ticket  at 
$3.50  entitles  one  to  all  he  wants  to  eat. 

Reservations  may  be  made  with  any  of 
the  following;  Ren  Perry,  Graceland  1000; 
Charles  Wallace,  Wabash'  2775;  Vince 
Ryan,  Saginaw  8460;  A.  R.  Quaintance, 
Randolph  8377. 

V  .  .  .  _ 

Craftsmen  Meeting 

♦  The  Chicago  Club  of  Printing  House 
Craftsmen  will  hold  a  Color  and  Ink  Night 
on  Tuesday,  November  16.  The  meeting 
will  be  held  at  the  Furniture  Club,  666 
Lake  Shore  Drive  at  6:30  P.M. 

William  L.  (Tarretson,  chief  chemist  of 
the  Chicago  plant  of  Sinclair  &  Valentine 
Company,  will  present  a  talk  on  “Printing 
Inks  and  the  Chemistry  of  Color.”  He  will 
discuss  .all  types  of  ink:  letterpress,  offset, 
gravure,  and  aniline  and  will  answer  any 
questions  from  the  audience. 

“Serving  the  Graphic  Arts.”  is  the  title 
of  a  thirty-minute  motion  picture  in  color 
and  sound  that  wall  also  be  presented. 
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Humber  with  u  Roberts 

For  numbered  work  is  easy  and  profit- 
able  too,  when  you  use  Roberts  typo- 
graphic  numbering  machines  because: 

1 .  ^  The  investment  required  tor  new  Roberts  ma- 

2.  Machine  life  is  long  because  plunger  drives  ac- 
tuating  pawl  swing  directly — thus  eliminating  lost 
motion  and  minimizing  wear. 

3.  These  machines  are  available  at  the  low  prices 
shown  below. 

5  Wheel,  Model  27 — $12.00  less  40% — $7.20  net 

6  WheeL  Model  28 — $14.00  less  40% — $8.40  net 

Your  Choice 

1.  Forward  or  backward  movement.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


6«t  SamplesI 

Drop  ut  o  lint  todoy,  and  your  nomt 
wHI  bt  put  on  eur  mutling  list  to  rtctivt 
tomplts  of  our  borgoins  twice  monthly! 


if  AHonlo  3,  6o. 

#  lotMmore  2.  Md. 

#  Iwffote  10.  N.  Y. 
if  Chictge  23.  111. 

^  Ciucinnoti  23,  0. 
'A'  (Imland  4,  0. 

#  OuyiM  4,  Q 


if  Dttrait  U.  Midi. 

^  Kofltos  City  2,  Mo. 

'A'  Let  Aa9«ltt  IS,  (tl. 
if  ItiiisviHo  2.  Ky. 

#  Milweektt  3.  Wiic. 
if  Minncepolit  1.  Mmn. 


rfils 


PAPER  CO  M  PA  N  Y  •  C  I  IM  C  I  N  IM  AT 
Offices  in  20  Principal  Cities 


BARGAINS  FOR  OVER  HALF  A  CENTURY 


•  Sales  Office 
Warehouse  and 
Sales  Office 

•  Ntwaik  4,  N.  J. 

•  Nt«  TMk  U,  N.  1. 

•  rwi.  S.  III. 

e  rHtiod.i,iii.  4,  f.. 

•  filt(k«igli  21,  2. 
e  iMhtsItr  4,  N.  1[ 

•  Sl.  iMit,  M. 
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Henry  C.  Latimer 
Latimer  Joins  A.T.F. 

★  American  Type  Founders  Sales  Cor¬ 
poration  announces  the  appointment  of 
Henry  C.  Latimer  as  Assistant  Manager 
of  Sales  Development  in  the  main  office 
of  the  company  at  Elizabeth,  New  Jersey. 

Mr.  Latimer  was  formerly  Western 
Manager  in  Chicago  for  the  “American 
Printer,”  and  “Advertising  &  Selling,” 
and  for  the  past  seven  years  has  been  con¬ 
nected  with  “The  National  Lithographer” 
in  New  York  City. 

V  .  .  .  _ 

On  Maintenance  of  Presses 

★  To  keep  pressmen  informed  relative  to 
the  care  and  maintenance  of  presses  during 
the  war  period,  Miehle  Printing  Press  & 
Mfg.  Co.,  14th  Street  and  South  Damen 
Avenue,  Chicago,  has  prepared  instruc¬ 
tions  on  a  large  card  which  may  be  kept  on 
display  in  the  pressroom.  Cards  are  avail¬ 
able,  without  charge,  upon  written  request 
to  the  company. 

V  .  .  .  _ 


A  Pressroom  Help 

★  Roberts  &  Porter,  Inc.,  402  South 
Market  Street,  Chicago  7,  announces  that 
Beccard’s  Combined  Ink  Regulator  and 
Drier,  is  now  being  used  in  a  large  number 
of  outstanding  letterpress  and  litho-offset 
plants. 

The  announcement  states  further  that 
tests  in  many  plants  have  proven  the  Ink 
Regulator  and  Drier  to  be  a  practical  help 
on  all  types  of  jobs  in  the  pressroom.  The 
company,  which  is  the  selling  agent  for  the 
product,  points  out  that  Beccard’s  Com¬ 
bined  Ink  Regulator  and  Drier  regulates 
the  working  quality  of  inks,  giving  them 
free  and  even  distribution,  thus  producing 
sharp,  clean  impression.  Also  it  prevents 
inks  piling  or  caking  up  on  plate  or  rollers; 
and  it  makes  ink  lay  smooth  and  even  on 
solids.  In  addition  it  prevents  picking. 

The  company  points  out  also  that  the 
product  is  a  neutral  drier  that  eliminates 
crystallization ;  makes  ink  set  quickly, 
diminishing  offset ;  and  makes  inks  trap 
when  one  color  is  printed  over  another. 

Beccard’s  Ink  Regulator  and  Drier  does 
not  weaken  or  darken  the  color  of  delicate 
shades.  It  is  adapted  to  use  in  litho-offset 
and  letterpress  inks. 

V  .  .  .  _ 

Campaign  for  Victory  Printing 

★  “Victory  Printing”  to  aid  the  war  ef¬ 
fort  by  circulation  of  government  messages, 
is  urged  in  a  campaign  by  the  Atlanta 
Master  Printers  Club,  directed  at  some 
2500  buyers  of  letterpress  and  lithograph 
printing  in  Atlanta,  Georgia.  The  cam¬ 
paign  is  being  handled  by  the  Victory 
Printing  Committee  of  the  Club,  and  in¬ 
cludes  at  least  three  mailing  pieces,  sup¬ 
plemented  by  work  of  individual  members. 
This  campaign  features  the  availability  of 
the  material  obtained  by  the  Graphic  Arts 
Victory  Committee.  During  the  year  that 
the  Graphic  Arts  Victory  Committee  has 
been  functioning,  a  number  of  manuals. 


(PRINTERS'  CARRON  PAPERS  OF  QUAL1TT| 

I  Complete  Line;  One-time  carbons,  both  rolls  and  flat  reams.  Carbonized  half-  j 

I  tone,  news,  book  papers.  Pencil  carbons  in  all  weights  and  grades.  Typewriter  | 

I  carbons.  Inked  ribbons.  Established  1912.  I 

1  FRTE  MaNUFaCTUIUNG  CO.  DES  MOINES  4,  IOWA  i 
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ilVII  you  can  use 

UJanJz  04^  Qolo^ 

economically  I 

•  Goes  Trucolor  Prints  are  being  used  by 
Printers  everywhere  to  Dress  Up  their 
Printing  and  Step  Up  their  Profits.  They 
add  sparkle,  life,  color  and  interest  to  Menus, 

Booklet  Covers,  Advertising  Folders,  etc. 

•  To  assist  you  in  developing  this  business, 
totellyouand  show  you  how  other  Printers 
everywhere  are  using  Pictures  advanta¬ 
geously,  we  have  arranged  a  Printers’  Pic¬ 
ture  Portfolio.  It  includes  more  than  1 6o  different  Pictures;  our  booklet  **Pictures” ; 
and  a  group  of  Imprinted  Specimens. 

•  This  Printers’  Picture  Portfolio  is  priced  at  only  $1.00.  It  will  help  you  ’’Dress 
Up  Your  Printing  and  Step  Up  Your  Profits.”  Send  for  your  Portfolio  TODAY! 

Goes  Lithographing  Company  •  61  W.  61»t  Su,  Chicago  21  •  53B  Park  PL,  New  York  7 
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guide  books,  and  brochures  on  government 
campaigns  which  need  public  support,  have 
been  issued.  These  manuals,  guide  books, 
etc.,  show  how  local  business  firms  can 
include  essential  war  messages  in  their  own 
printed  matter. 

V  _ _ 

Mail  Convention  of  Engravers 

★  The  American  Photo-Engravers  As¬ 
sociation,  in  a  unique  announcement,  states 
in  part :  “As  citizens  of  our  great  nation  it 
is  our  patriotic  and  human  duty  to  con¬ 
tribute  our  share  to  Victory.  In  obedience 
to  that  urge,  the  American  Photo-Engrav¬ 
ers  Association  has  dispensed  with  its  An¬ 
nual  Convention,  departing  from  its  un¬ 
broken  custom  and  record  of  forty-six 
years,  in  order  that  our  Nation’s  transpor¬ 
tation  and  housing  facilities  will  not  be 
curtailed  and  be  available  to  the  war 
effort  in  larger  measure.” 

But  to  conduct  its  activities  “in  a  manner 
that  will  resu’t  in  the  greatest  good  to  the 
members  of  the  Photo-Engraving  industry” 
the  Association  will  issue  a  Mail  Conven¬ 
tion  number  of  “The  Photo-Eng^ravers 
Bulletin”  in  November. 

V  _ 

Michael  A.  Flynn 

★  Michael  A.  Flynn,  an  employee  of  Inter¬ 
national  Printing  Ink  for  43  years  and 
manager  of  the  Baltimore  office  since  1925, 
passed  away  October  1  at  his  home  in 
Baltimore. 

“Mike,”  as  he  was  known  to  his  host  of 
friends,  started  in  the  ink  business  at  14 
years  of  age  as  an  errand  boy  for  the  Ault 
&  Wiborg  Company  of  New  York  at  their 
office  in  Pearl  and  William  Streets,  New 
York  City.  He  later  became  superintendent 
of  the  factory  and  was  recognized  as  one 
of  the  expert  ink  men  of  the  country.  He 
was  transferred  to  Philadelphia  in  1914  and 
made  superintendent  of  the  factory  there. 
He  changed  to  the  sales  side  of  the  busi¬ 
ness  in  1925  and  was  made  manager  of 
the  Baltimore  branch  of  Ault  &  Wiborg, 
remaining  in  this  capacity  until  the  merger 
in  1929.  At  this  time  Ault  &  Wiborg  be¬ 
came  part  of  what  is  now  International 
Printing  Ink,  Division  of  Interchemical 
Corporation.  Mike  remained  as  manager 
of  the  Baltimore  office  for  I  PI  after  the 


Michael  A.  Flynn 


merger  and  continued  as  such  until  his 
death. 

In  December  1942,  as  one  of  a  group  ol 
four  managers,  he  was  tendered  a  dinner  by 
the  company  in  New  York  City  at  which, 
as  the  Branch  Manager  employed  the 
longest,  he  was  the  first  to  receive  the 
company’s  service  award. 


V  .  .  .  _ 


C.  C.  Van  Stry 

★  C.  C.  Van  Stry,  Eastern  sales  engi¬ 
neer  for  the  Cameron  Machine  Company, 
Brooklyn  New  York,  died  in  West  New 
York,  N.  J.,  on  October  14. 

Mr.  Van  Stry  is  survived  by  his  widow, 
Mrs.  Agnes  Van  Stry,  and  a  son,  John 
Dain,  now  serving  with  the  U.  S.  Navy 
Air  Forces.  Van,  as  he  was  called  by  all 
of  his  friends  was  known  by  paper  mill 
officials  all  along  the  East  coast  south  of 
New  York  in  which  territory  he  represented 
the  Cameron  Machine  Company  for  prac¬ 
tically  the  entire  15  years  of  his  association 
with  the  company.  He  took  an  active  in¬ 
terest  in  their  problems  and  attended  the 
various  sectional  meetings  of  the  American 
Pulp  and  Paper  Mill  Superintendents  As¬ 
sociation. 

V  .  .  . 

The  chances  are  that  he  would  appre¬ 
ciate  one  of  the  books  listed  on  page  77 
of  this  issue.  Give  it  to  him  for  Xmas. 
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A  Printer’s  Autobiography 

★  “My  First  Seventy-Five  Years”  is  the 
title  of  a  very  interesting  autobiography 
written  by  Theodore  Regensteiner,  chair¬ 
man  of  the  board  of  the  Regensteiner  Cor¬ 
poration,  Chicago. 

Mr.  Regensteiner,  who  at  one  time  was 
president  of  the  Graphic  Arts  Association 
of  Illinois,  tells  in  simple,  compelling  lan¬ 
guage  the  story  of  liis  early  struggles  as  an 
immigrant  boy  and  his  later  pioneering 
work  in  the  field  of  color-process  printing, 
with  which  his  name  is  now  familiarly 
linked.  His  story  of  the  interesting  devel¬ 
opments  in  the  graphic  arts  field  during 
the  last  half-century  reads  like  fiction. 

“Galley  Proof,”  the  official  bulletin  of  the 
Graphic  Arts  Association  of  Illinois,  states : 

“From  a  printer’s  point  of  view,  this  is  a 
story  of  information  and  inspiration  con¬ 
cerning  the  ups  and  downs — more  ups  than 
downs — of  a  printer  facing  tough  prob¬ 
lems  over  a  period  of  fifty  years.  How  he 
tackled  them,  analyzed  them,  and  found 
solutions — such  as  they  were — constitutes  a 
fascinating  story  about  a  man  who  started 
as  an  immigrant  and  became  a  millionaire 
in  the  printing  business. 

“The  book  is  filled  with  ideas  which  the 
resourceful  printer  of  today  can  apply  to 
his  own  activities.  It  is  helpful  from  a 
creative  sales  point  of  view — telling  how 
Regensteiner  contrived  to  develop  mer¬ 
chandising  ideas  for  development  of  sales  by 
mail  order  houses,  by  publishers,  by  manu¬ 
facturers,  by  merchants  and  others,  then 
got  printing  orders  far  in  excess  of  his 
capacity  to  produce,  but  managed  to  ex¬ 
tricate  himself  from  difficult  situations.” 

The  book  contains  285  pages ;  is  well 
printed  and  beautifully  bound ;  and  sells 
at  $3.00  a  copy. 

V  _ 

Receives  Army-Navy  E  Award 

★  The  Army-Navy  E  Production  Award 
for  high  achievement  in  the  production  of 
materials  needed  in  the  war  effort  was 
recently  given  to  Hamilton  Manufacturing 
Company,  Two  Rivers,  Wisconsin.  The 
honor  was  bestowed  on  the  company  and 
its  employees  during  ceremonies  that  were 
attended  by  the  entire  organization  and 
their  families  and  that  were  described  as 
having  been  dignified  and  impressive. 

V  _ 


I  THAT’S  what  Sorg  has... a  range 
of  specialty  papers  for  every 
purpose,  from  A  to  Z.  Since 
1 852,  SORG  has  been  busily  pro¬ 
ducing  better  printing  and  “spe¬ 
cial”  papers  of  every  size  and 
weight.  May  we  consult  with  you 
on  YOUR  paper  problem?  Wire 
I  or  phone  your  needs;  we  are  here 
I  to  serve  you. 


Manufacturers  of  a  wide  variety  of  Four- 
drinier  and  Cylinder  papers.  Specially  con¬ 
structed  papers  to  meet  individual  orders. 

THE  SORG  PAPER  COMPANY 

MIDDLETOWN,  OHIO 
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Alexander  Thomson,  Jr, 

★  Alexander  Thomson,  Jr.,  vice-president 
of  The  Champion  Paper  &  Fibre  Company, 
Hamilton,  Ohio,  has  returned  after  a 
period  of  service  with  the  American  Red 
Cross  in  the  Middle  East.  Mr.  Thomson 
enlisted  for  foreign  service  early  in  the 
year,  and  after  special  training  zvas  sent 
abroad.  Completion  of  his  special  assign¬ 
ment  zvas  the  occasion  for  his  return  home. 
He  is  resuming  his  company  duties  in  sales 
promotion  and  advertising  activities. 

V  .  .  .  _ 

“Remember  When”  Club 

★  “Composition  rollers  were  so  soft  on  a 
hot  day  that  we  would  have  to  knock  oflF 
and  go  to  a  ball  game.  (Ain’t  progress 
hell?)”  writes  A.  G.  Dullinger,  Continental 
Can  Company,  Chicago  to  The  Dayton 
Rubber  Mfg.  Co.,  Dayton,  Ohio,  in  re¬ 
sponse  to  calls  from  the  company  for  print¬ 
ers  to  join  its  “Remember  When”  Club. 

In  an  interestingly  illustrated  broadside. 
The  Dayton  Rubber  Mfg.  Co.,  asks  the 
reader  “RE-MEMBBR  WHEN  you 
pumped  a  job  with  foot  power?  You  didn’t 
mind  it  so  much  though ;  you  were  used  to 
pumping  bicycles,  and  a  press  only  took 
one  foot. 


“Remember  when  you  never  thought  of 
printing  both  sides  of  a  sheet  in  one  day? 
Inks  dried  slowly,  had  to  stand  over  night. 

“Remember  how  you  washed  your  forms 
in  a  trough  of  lye  solution  and  rinsed  them 
off  with  hose  and  water?  And  how  your 
fingers  would  burn  when  distributing  the 
type  if  you  didn’t  get  all  the  lye  off? 

“Do  you  recall  the  hours  you  spent  cut¬ 
ting  overlays  to  fade  away  the  edges  on 
vignette  cuts?  Or  the  time  you  were  a 
printer’s  devil  and  worked  like  it  shining 
up  the  brass  rules?” 

The  broadside  then  cleverly  continues 
with : 

“You  probably  had  your  own  roller  mold 
too  and  frequently  took  time  off  to  make 
a  new  one  to  finish  a  job.  Then  in  1934 
.  .  ,  comes  a  revolutionary  development 
.  .  .  DAYCO  ROLLERS.” 

Readers  of  the  broadside  are  asked  to 
recall  some  funny  incident  early  in  their 
careers  and  to  send  it  to  The  Dayton  Rub¬ 
ber  Mfg.  Co.,  Box  1004,  Dayton,  Ohio. 
Upon  receipt  of  the  letter  giving  the  inci¬ 
dent,  the  reader  will  be  sent  a  card  of 
membership  in  the  “Remember  When" 
Club,  and  his  name  will  go  on  to  the  Club’s 
mailing  list.  “Then  after  the  war,  if  condi¬ 
tions  permit,”  promises  the  Dayco  company, 
“we’re  planning  some  real  get-togethers  at 
national  and  regional  conventions.” 

V  .  .  .  _ 

Additional  ATF  Handypacks 

★  American  Type  Founders  announces  the 
addition  of  seven  new  ATF  “Handypacks" 
to  its  gp'owing  series  of  typecuts  avail¬ 
able  in  this  popular  package.  The  contents 
of  the  new  “Handypacks”  are  as  follows: 
Handypack  No.  69 — Bradley  Decorations, 
No.  73 — Civilite  Ornaments,  No.  74— 
Tapered  Corners,  No.  75 — Lightning 
Flashes,  No.  76 — Advertising  Brackets, 
No.  83 — High  School  Victory  Corps  In¬ 
signia,  and  No.  97 — Business  Reply  Logo¬ 
types. 

The  insignia  for  the  six  divisions  of  the 
High  School  Victory  Corps  are  available 
in  54-  and  108-point  sizes  for  either  one- 
or  two-color  printing. 

These  and  many  other  Handypacks  are 
available  through  ATF  branch  offices  and 
type  dealers.  Descriptive  literature  is  being 
sent  on  request. 

V _ 


74 


The  Graphic  Arts  Monthly — November,  1943 


A  Message  from  Michle 

★  The  Miehle  Printing  Press  &  Manufac¬ 
turing  Co.,  Chicago,  on  November  1,  sent 
out  the  following  “message  on  policy” : 

“Some  printers  have  offered  us  orders 
for  presses  for  postwar  delivery  but  at  the 
present  time  it  is  not  possible  to  estimate 
postwar  selling  prices  of  printing  machin¬ 
ery  or  to  predict  when  deliveries  will  com¬ 
mence  or  the  rate  at  which  they  can  be 
continued  thereafter.  You  may  be  sure, 
however,  that  we  shall  act  promptly  and 
with  all  possible  speed  to  get  back  into  the 
production  of  printing  machinery  when¬ 
ever  we  are  released  by  the  Government 
from  war  work. 

“Meanwhile,  the  Miehle  Company  does 
not  consider  the  time  has  arrived  to  solicit 
or  accept  orders  for  printing  presses — we 
believe  that  our  full  energies  should  be 
continued  in  the  war  effort  until  victory 
is  won. 

“It  has  been  suggested  that  we  might 
enter  orders  now  for  ‘delivery  as  soon  as 
possible  at  price  prevailing  at  time  of  de¬ 
livery.’  This,  it  seems  to  us,  would  have 
the  effect  of  obligating  the  customer  to  us 
without  our  undertaking  any  commensu¬ 
rate  obligation  to  him.  and  it  would  not  be 
fair.  We  prefer  not  to  ask  any  printer  to 
commit  himself  at  this  time  to  any  obliga¬ 
tion  whatever  in  connection  with  the  pur¬ 
chase  of  Miehle  presses  in  the  future.  We 
would  rather  wait  until  we  are  able  to  give 
definite  information  as  to  delivery  dates 
and  prices. 

Many  printers  have  asked  that  they  be 
given  this  information  as  soon  as  we  are 
able  to  furnish  it.  These  requests  we  are 
listing  and  any  printer  who  wishes  to  be 
advised  on  any  such  matters  may  feel  free 
to  write  us  asking  to  be  placed  on  the  list, 
stating  kind  and  size  most  likely  to  be 
interested  in.  The  inquiries  will  all  be  an¬ 
swered  as  soon  as  the  information  is  avail¬ 
able.  At  that  time  we  will  also  furnish  full 
particulars  of  the  many  improvements  in 
our  various  presses  developed  by  members 
of  our  Engineering  Staff  during  the  in¬ 
tervals  when  they  have  been  free  from  work 
related  to  the  war  effort.” 

V  .  .  .  _ 

A  good  book — and  one  that  helps  him 
in  his  job — is  a  good  Xmas  gift.  Turn 
to  page  77  of  this  issue  for  suggestions. 


An  individual 
wants  to  buy  a 

SMALL  EDITION 
BOOK  BINDERY 

Ample  cash  to  satisfy 
any  reasonable  deal. 
All  replies  confiden¬ 
tial. 

HARRY  E.  CLARKE 
ADVERTISING  AGENCY 

153  N.  Michigan  Av. 
Chicago  1,  Illinois 


AMERICAN 

I  Better-built  for  better  serv-  I 
ice  on  any  press.  Try  them,  | 

ROLLERS 

AMERICAN  ROLLER  CO. 

1342  North  Halsted  St.,  Chicago,  III. 
223  N.  New  Jersey  St.,  Indianapolis,  Ind. 
1531  Branch  Street  St.  Louis,  Mo. 


^  nLLKV,,,  TEAM  OVT  ,  ,  ,  ANO  BtAIL^ 

Ic  or  p  on! 

I  ELLINGSWORTH  MFG.  CO.  I 

I  200  SOCTH  PBIMIIA  SYBEBT  •  nOCACO  | 

I  S«>d  u*  a  Ml  of  FREE  SAMPLES  of  Toar  liM  of  I 
*  Loom  Leaf  Cover*,  induaing  ihe  “Doo-Tang”  with  h*  ■ 
■  b«ih-in  fasicaert  and  cydeto.  No  obligalioa.  ■ 
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Adopts  New  Trade-mark 

★  The  Central  Paper  Company,  Muskegon, 
Michigan.,  announces  that  it  has  recently 
adopted  a  new  trade-mark.  This  is  a  “circle 
and  microscope”  design. 

For  some  months  this  new  desigfn  has 
been  used  in  all  of  Central’s  magazine  ad¬ 
vertisements  ;  new  labels  and  advertising 


pieces ;  it  was  the  motif  theme  for  Central’s 
display  at  the  last  New  York  paper  con¬ 
vention  ;  and  a  large  wood  carved  replica 
adorns  the  walls  of  Central’s  reception 
office. 

In  creating  this  dfsign  it  was  Central’s 
desire  to  emphasize  the  fact  that  Central 
is  a  “creative”  mill,  designing  as  well  as 
building,  technical  papers.  The  trade  name 
“Centraline”  has  been  retained  because  of 
its  long  association  with  the  products  of 
the  Central  Paper  Company.  The  new 
trade-mark  is  registered  in  the  United 
States  Patent  Office. 

V _ 

Introduces  Overlay  Sets 

★  Graphic  Arts  Laboratories,  549  West 
Randolph  Street,  Chicago,  announces  a 
small-size  set  of  “Craftex”  Overlay  which 


it  believes  will  be  of  interest  to  many  small 
printing  plants.  The  company  states  that 
this  overlay,  which  is  chemically  auto¬ 
matic,  is  being  used  continually  and  suc¬ 
cessfully  by  leading  publishers  and  large 
printers. 

The  new  smaller-size  set  sells  for  $10.00. 
It  contains  enough  material  to  make  6,000 
square  inches  of  overlay,  guaranteed  by 
the  maker  to  stand  up  to  the  end  of  the 
longest  run.  When  properly  applied  it 
gives  the  correct  value  to  every  part  of 
each  halftone.  The  company  points  out 
the  work  can  be  done  quickly  and  easily, 
and  best  of  all — most  economically.  The 
average  cost  per  halftone  is  only  a  few 
cents.  The  larger  size  set  at  $27.00  will 
continue  to  be  available,  according  to  the 
announcement,  and  will  cover  25,000  square 
inches  of  overlay. 

Both  sets  are  offered  on  a  30-day  free 
trial  offer  by  the  Graphic  Arts  Labora¬ 
tories. 

V  _ _ 

Appointed  Treasurer  of  GPI 

★  The  General  Printing  Ink  Corporation 
announces  the  appointment  of  Thomas  A. 
Lenci  to  the  office  of  treasurer.  Perry  D. 
Richards,  who  had  been  treasurer  of  the 
company  for  a  number  of  years,  resigned 
because  of  ill  health. 

J.  Howard  Houston,  who  has  been  as¬ 
sistant  general  manager,  will  succeed  Mr. 
Lenci  as  general  manager  of  the  Eagle 
Printing  Ink  Co.,  Division  of  General 
Printing  Ink  Corporation. 

V _ 

Give  your  employee^  for  Xmas,  a  hook 
relating  to  the  graphic  arts.  It  tvill 
make  him  a  better  worker. 


HIGH-SPEED  JOB  BLACK  INK 


No.  2141 S  (BK10306AD) 

The  Black  Ink  that  you  have  WMnfsnKKanr  No.  4.  It  is  about  10%  bulkier 
b^n  looking  for,  for  a  long  than  any  other  Black  Ink. 

time  for  many  reasons.  5.  And  possibly  not  the 

No.  1.  It  sets  immediately  on  last  reason  is  the  price  of  it, 

paper.  which  is  75c  per  lb.  in  5  lb. 

No.  2.  It  does  not  dry  on  the  lots,  in  one  pound  cans,  deliv- 

press  within  a  week.  ered.  Check  accompanying  the 

No.  3.  It  does  not  skin  in  can.  ▼  order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturera  of  Fino  Litho  and  Printing  Inks  for  All  Purpoaea 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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CUutl 

That's  right.  Christmas  will  be  here  sooner 
than  you  realize.  Avoid  that  last  minute 
rush  for  a  gift;  and  give  him  a  book  that  ties 
up  with  his  job  and  that  he'll  like! 

PHOTOLITHOGRAPHY 

and  OFFSET  PRINTING 

by  J,  S,  Mertle  and  Harry  Keusch 

Price 


Encyclopedia  of  Ideas _ _ _ _ _ $20.00 

Paragraphs  on  Printing — by  Bruce  Rogers _ _ _  10.00 

Proofreading  and  Copy-Preparation — by  Joseph  Lasky _  7.00 

Manual  of  Stereotyping — by  Joe  Goggin _  5.00 

Letterhead  Design  and  Manufacture — by  Frederick  Scheff -  5.00 

The  Practice  of  Presswork — by  Craig  R,  Spicher _  4.00 

Standard  Book  on  Estimating  for  Printers — by  Fred  W*  Hoch _  3.75 

My  First  Seventy-Five  Years — by  Theodore  Regensteiner _  3.00 

Earhart  Color  Plan _ _ _  3.00 

The  University  of  Chicago  Manual  of  Style _  3.00 

Handbook  for  Pressmen — by  Fred  W,  Hoch _  3.00 

A  Practical  Touch  System — by  E,  B.  Harding _  2.27 

Pressroom  Problems  and  Answers — by  Fred  W,  Hoch _ _ _  2.00 

The  Practice  of  Printing — by  R,  L.  Polk _  2.00 

Advertising  and  Its  Mechanical  Production — by  Carl  R,  Greer _  1.89 

Printing  and  the  Allied  Trades — by  R,  Randolph  Karch  . . .  1.50 

Pressman's  Pocket  Manual — by  J,  N,  Harrison _ _ _ _  1.50 

Tips  on  Presswork — by  G,  C.  Cooper _ _ _  1.00 

Direct  Advertising  and  the  Printer — by  Albert  Highton _  1.00 

Associated  Chicago  Artists  Directory  and  Suggestion  Book _  1.00 

PLEASE  SEND  MONEY  WITH  ORDER 
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B<M»k  Pr<i(lii<'tion  and  OffHcit 

((Utntinncd  from  jHific  (rt) 

f.ir  as  I  Ian  is  is  roma  rtu'il,  \vr  liavr  always 
licrti  ail  .'ulvocalc  of  the  ininciph'  dial  cacli 
priiitii)^  jol)  slioiiM  hr  piodnccd  hy  llir 
piiiiliiij;  prorcss  to  vvliiidi  it  is  hrst  adaptrd. 
'I'liis  holds  title  for  ho(d(  tiiaititfaeliii ers, 
the  same  as  for  all  other  jiroihicers  of 
pi  int  inn.” 

V  .  .  .  _ 

J'nlkM  4»ii  IVi^luar  IV1ark<‘l.<4 

♦  I'ive  hiiiidreil  advcrii'-iiin  jieople,  hiiyers 
of  tirintitin.  and  tirinters  at  a  ilinncr  nivt'ii 
ill  New  ^■olk  City  Noveinher  1.  hy  the 
New  \’ork  hanployinn  I’linters  .\ssneiation 
in  eonneetioii  with  the  Assoei.it ion’s  Ninth 
Annual  lOxhihition  of  I’rintinn.  were  told 
hy  Ailhnr  I’.  Ilirose.  Direetor  of  Market 
Uese.ireh  and  I’loinotion,  “Mel'aH’s”  ami 
"Kedhook"  Mana/ines,  th.it  if  the  n‘'vrrn- 
ment  after  the  war  will  t>ermit  the  opera¬ 
tion  i*f  the  s.ime  forces  of  ficedom  and 
amhition  that  hiiilt  .\meriea  tliere  will  he 
the  larnest  market  for  ailvertisinn  and 
ininted  iiromotioii  that  America  has  ever 
witnessed. 

“Adveitisinn  and  jniiiteil  t>romotion.” 
s.iid  Mr.  Ilirose.  "is  the  potent  force  tli.it 
can  sell  more  nmids  and  services  to  more 
peoide  .it  a  lower  cost.  It  stands  ready  to 
take  the  story  of  new  products  of  the  post¬ 
war  tierioil  to  the  trade  and  to  consumers, 
likewise  advert isinn  and  ininted  promo¬ 
tion  will  he  needed  in  nreatlv  expanded  vol¬ 
ume  t«»  assist  the  new  retailers  and  whole¬ 
salers  who  will  start  operations  after  the 
w  ar.” 

"Maikets  are  re.illy  people,  not  places," 
Ilirose  pointed  out.  predicting  a  shan'cr 
cleavage  hetween  yoniiji  people  and  oldsters 
as  maikets.  with  the  yoniiKer  people  more 
ready  to  accept  the  radical  changes  in 

products. 

,\  more  educated  .Vinerica.  with  fewer 
special  groups  ami  castes  will  exist  in  the 
I 'lilted  States  after  the  w  ar,  believes 
Ilirose.  "'riicre  will  he  possible  a  greater 
uniformity  in  appeals,  because  the  war  has 
permitted  millions  of  consntners  to  buy 
and  get  acquainted  with  gooils  and  serv¬ 
ices  they  were  never  able  to  afford  before 
the  war." 

Speaking  of  the  affect  of  greatly  itn- 
pioved  coinmnnication  and  travel,  after 


the  war,  Ilirose  mentioned  the  possibility 
tliat  national  advertising  and  national 
hraiids  might  be  sneeeeded  by  international 
advertising  ;ind  international  brands,  orig. 
inating  in  the  United  Slates,  which  has 
hi'cii  the  foremost  exponent  of  advertising 
,inil  the  graphic  arts. 

Ilow.'ird  Korman,  Manager  of  Merchan¬ 
dising  and  S.iles  rromotion,  McCann- 
l^rickson,  Inc.,  and  I’residcnt  of  Direct 
Mail  Advertising  Association,  outlined  at 
the  dinner  the  wartime  achievements  of 
advertising  and  printed  promotion. 

I^xhihits  of  printing,  consisting  mainly 
of  pieces  tied  in  with  the  war  effort  were 
shown. 

'Phe  judges  who  pa.ssed  on  entries  for 
exliibit  were  (ieorge  Welp,  advertising 
manager.  Interchemieal  Corporation;  0. 
Alfred  Diekman,  advertising  production 
manager,  “Herald  Tribune’’;  and  A.  E. 
Ciiegengack,  I’nblie  Printer  of  the  United 
.States. 

V  .  .  .  _ 

Hack  the  attack  with  War  Bond$ 


"Travi*  i$  fttlloufing  copy  again. 
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BUY  OR  SELL 

If  you  have  difficulty 
in  securing  needed 
equipment 

OR 

If  you  have  surplus  equip¬ 
ment  which  you  wish  to 
turn  into  cash  . . . 

ADVERTISE  NOW 

IN  THE 

Graphic  Arts  Monthly 

Your  message  will  reach 
the  entire  trade 
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A(iue/iZiU4ij(^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract,  if  adver¬ 
tisement  is  at  least  four  lines.  Average  five  words  to  the  line.  Please  send  money  with 
order  and  copy  for  classified  insertion  if  you  have  not  established  a  credit  rating  with  us. 


ACCOUNTING 


SPECIALIZING  in  Accounting,  Costs, 
Tax  Matters  and  Management  Counsel  for 
the  Graphic  Arts  Industries  since  1917. 
Liquidations,  Auctions  and  Appraisals.  J. 
Kromberg  Associates,  C.P.A.,  330  West 
42nd  Street,  New  York,  N.  Y. 


ADDRESSOGRAPH  EQUIPMENT 


PARTS — bought,  sold  and  exchanged. 
Complete  mechanical  and  embossit^  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
170  N.  Halsted  Street,  Chicago 


ADVERTISING— HOME  STUDY 

THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Av.,  Dept.  2228.  Chicago  5. 


ADVERTISING  PHOTOGRAPHS 


PROfir  aiaker-* 


YOUR  FIRST  JOB  USUALLY  PAYS  FOR 
YOUR  ACMI  SADDLEBACK  STAPLER 

Exclusive  features!  12“  reach  S  STAriE  SIZES 
permita  all  types  of  worfcl  *;  *  ***~ 

Saddleback  and  flat  tables 
instantly  interchangeable.  ‘^'miENOTHS 

la  Pofly  the  by  rkouioadi  of  AriUaw—dAihBAin 


^a-.  %*. 
‘%*lWUNeTHS 


ACME  STAPLE  CO. 


1113  MDION 

UI8EII.  I  J 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


ART  WORK  AND  CUTS 


GUARANTEED  PLATES 
Line  Cuts,  minimum,  75c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Special  prices  on  personalized  colored 
Xmas  and  New  Year  greeting  plates. 

Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Sample.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


WANT  TO  REDUCE  OVERHEAD? 
Make  real  money  selling  our  line  of  positive 
office  necessities.  Non-seasonal,  constant 
demand,  easy  to  handle.  Every  customer 
repeats.  Steady  income.  Sholes  Co.,  Dept. 
GA-4,  16  Main  St.  W.,  Rochester,  N,  Y. 


)  order.  MAKE  YOUR  OWN  PRINTING  CUTS 
1  1916.  “Plasto”  method,  simple,  practical.  No 
h,  Wis.  messy  chemicals.  Ad-A-Service,Argyle,Wis. 
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■^irvWICKERSHAMt 


The  Reliable  3  Disk  Cam  Wickersham 

Over  14ft00ft00  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces;  locks  instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reqlet  or  slug  is  required, 
it  cioses  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDARS 


CALENDAR  PADS 


PULL  THE  STRING  and  package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.hy  PI’LL  THE  STRING  MAILING 
WRAPPER  CO..  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


CAMS  REMILLED 


CALENDAR  PADS 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  cn  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts. _ Philadelphia,  Pa. 


Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7142  New  York 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CARBON  PAPER 


CARBONS  FOB  PBINTERS 

Pencil  carbon,  one  time  carbon,  semi  and 
full  coated,  spot  carbon  printing  ink. 
PEERLESS-IMPERIAL  is  the  most  oom- 
prehensire  carbon  line  for  erery  cimceiT- 
able  use.  Write  for  samples  and  prices. 

A  GREAT  PROFIT  OPPORTDNITT 
FOR  PRINTERS — the  NEW  IMPERIAL 
HECTOGRAPH  CARBON  for  aU  re¬ 
quirements. 

PEERLESS  KEY-IMPERIAL  MFQ.  OO. 
Factory:  401  Mulbsrry  8L.  Newark,  N.  J.  ' 

New  York  City:  321  Broadway 
Chicago:  179  West  Washington  Street 


ONE-TIME  and  Printers'  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave,,  Rochester,  N.  Y. 


FOUR  MODERN 
PLASTIC 
BINDINGS 


In  Red,  White,  Multi-Ring 
Blue  and  Crystal. 

3/16"  through  1".  fW  _ W 


Free  Licente 


TAUBER-TUBE 
BINDING 
200  Hudson  St. 
New  York  Cilir 


Tauber-Tube 


Royal  Ring 


WHOLESALE  Calendars  for  the  printer. 
Do  your  own  imprinting.  Advertising  Nov¬ 
elties,^  Fans,  Book  Matches.  Due  to  gas 
rationing  few  calendar  salesmen  are  on  the 
road  now — which  means  more  calendar  sales 
for  the  printer.  FLEMING  CALENDAR 
CO.,  6540  Cottage  Grove  Ave.,  Chicago 
37,  Ill. 


CALENDAR  MAILING  WRAPPERS 


CALENDAR  PADS 


Largest  assortment  and  best  selling  line  of 
Pads  for  either  Art  or  Business  Calendars. 
Write  foe  catalog.  Orders  filled  immediately. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 
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CEMENT-PRESS  &  FOLDER  TAPE 


OVERLAPPING  Press  and  Folder  Tapes  ce¬ 
mented  in  two  minutes.  Eliminates  sew¬ 
ing  or  clips.  Withstands  heat  and  moisture. 
Send  $1  for  large  tube.  May  Chemical 
Works,  902  Larrabee  St.,  Chicago. 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone 
makeready.  Great  improvement  over  slow 
handout  Overlay  method.  Used  by  leading 
printers  and  publishers.  Apply  on  company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFC.  CO..  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


ONE  GAUGE  CHRISTMAS  CARDS  for 
Imprint.  Box  of  50  assorted,  2Sc.  Send 
stamps  or  cash.  Direct  Printing  Co.,  1013 
Sixth  Avenue,  New  York  City. 


BEST  LINE  of  One  Gauge  Christmas  Cards 
for  Printers.  9  different  Box  Assortments. 

A.  B.  PLATELESS  CO. 

243  Canal  Street  New  York  13,  N.  Y. 


COMMENCEMENT  INVITATIONS 


1944  LINE  Now  Ready!  Completed  forms 
or  blank  forms  for  your  own  imprinting — 
big  values — liberal  discounts — also  Personal 
Cards — Diplomas — Covers.  Write  for  sam¬ 
ples  and  details  on  your  business  stationery. 
Stauder  Engraving  Co.,  Dept.  CS-11,  4128 
Belmont  Ave.,  Chicago,  Ill. 


COMMERCIAL  STOCK  CUTS 


FREE  CATALOG  of  Stock  Cuts.  A  thou¬ 
sand  ideas  of  inexpensive  illustrations.  Ad¬ 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 


Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


COMPOSING  ROOM  EQUIPMENT 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUT  CEMENT 


STAR  CUT  CEMENT 

The  new  fast  way  to  mount  cuts,  halftones, 
stereotypes,  electrotypes,  65c  per  large  tube 
— $5.25  per  dozen. 

STAR  CEMENT  CO. 

P.  O.  Box  2213  Cleveland  9,  Ohio 


CUTS 


LITTLE  BLACK  AND  WHITE  CUTS 
Hundreds  Everyday  and  Patriotic  Designs 
Little  Prices.  PROOFS  FREE 
B  &  W  Cuts,  209  S.  High  St.,  Columbus,  0. 


CUTTING  DIES 


^  toughtempered 

jL  yours  from 

B  M fhe  originator  of 

STEEL  RULE  DIES. 
J.  A.  Richards  Co. 
Kalamazoo,  Mich. 

Also  manufacturers  ''Multiform"  "Electro- 
mafic"  "Do-More"  "Clipper"  "Kalama¬ 
zoo"  Saw-Trimmers,  Routers,  and  Diemak¬ 
ing  Outfits,  Super  Self-Cleaning  Punches. 


ADJUSTADLC  TIE-UPS— GALLEY  LOCKS 
THE  RIEHL  GALLEY  LOCK  CO.,  INC. 


MR.  PRINTER — ^you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York.  N.  Y. 


DIES  (STEEL  RULE) 


ACCURATE  STEEL  RULE  DIE  MFRS. 
22  W.  21,  N.  Y.  C.  10,  N.  Y.  Ch  2-0860-1 
All  Steel  Tempered 
Intelligent  Handling  of  Your  Problems 
1  Day  Service 


A  good  hook  is  always  a  desirable  Xmas 
gift.  Give  him  one  of  those  listed  on 
page  77  of  this  issue. 
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Printers  Doing WarWork 

Need  Your  Idle  and  Surplus  Equipment 


Many  of  our  customers  are  engaged  almost  entirely 
in  war  work  and  desperately  need  additional  equip¬ 
ment  for  this  essential  job. 

Obviously  war  restrictions  on  new  equipment  have 
created  a  serious  shortage  of  machines  in  these 
plants.  In  other  plants  war  conditions  have  caused 
some  machines  to  stand  idle. 

If  you  have  equipment,  not  in  use,  it  is  really  a 
patriotic  duty  to  release  whatever  you  can  in  order 
to  effect  a  more  even  distribution. 

Write,  phone  or  wire  us  collect  today  and  give  a 
list  of  your  available  machines.  This  will  have  our 
careful  consideration  and  we  assure  you  that  fair 
prices  will  be  paid  for  machines  purchased. 

Should  you  need  equipment,  please  see  our  Oc¬ 
tober  advertisement  for  equipment  in  stock  and 
now  available. 


HOOD-FALCO 

CORPORATION 

New  Office  and  Display  Room 
47-01  35th  ST.  •  LONG  ISLAND  CITY,  N.  Y. 
Tel.:  Stilwell  4-8026 

343  SOUTH  DEARBORN  ST.  •  CHICAGO 
Tel.:  Harrison  5643 
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DESIRABLE  EQUIPMENT  ^^^and^guarantIed'**^ 


14 — 8x12 — 10x15 — 12x  6- 

18  C  &  P  Presses 
5 — Morrison  6-2-3  Stitchers  1- 
1 — Rosback  Oaiijt  Stitcher 
1 — No.  4  Sm.vthe  Sewer  1- 
1 — No.  2  Kelly  Press 
Cleveland  “B”  “L”  Folders  3- 

Large  stock  printers’,  bookbinders 

ESOR  MACHINERY  CO. 


-Foot-Power  Round  Cor. 
Mach. 

-30"  Rosback  Rotary 
Stamp  Perf..  20  heads 
-10x1.5  CAP  Pi^s  with 
Kluge  feeder 

-Thomson,  Universal  Presses 


Seybold  Power  Round  Comer 
Mach. 

Hand  &  Power  Gold  Stamp¬ 
ing  A  Gnibossing  Presses 
4 — Portland  Punch  Mchns. 

4 — No.  2-3-4  Boston  ' 
Stitchers 


machinery  and  eauipment — easy  terms  to  responsible  parties 

•  135  West  20th  Street,  New  York 


EMBOSSOGRAPH  COMPOUNDS 


TO  KEEP  'EM  FLYING! 

Buy  War  Bonds  I 
Raised  Printing  Compounds,  Inks, 
Machinery,  Hand  and  Automatic. 
25  years'  experience  at  your  service 
THEEMBOSSOGRAPHPROCESSCO.,lnc. 
251  William  St.  New  York,  N.  Y. 


ENVELOPES 


IN-STOCK  SERVICE.  Inquiries  and  or¬ 
ders  for  moderate  quantities  only  will  be 
considered.  GENERAL  ENVELOPE 
CO..  Box  654,  Boston  2,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks  yari- 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1389,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


BETTER  ROLLERS 

FREE  SHOP  GADGET  and  prices  on  re¬ 
quest.  Printers’  composition  rollers.  Extra 
tough  and  flexible.  Coast  to  Coast  service. 
All  climates.  Thousands  in  use.  MOTOR 
CITY  ROLLER  CO.,  448  E.  Lafayette 
St.,  Detroit  26.  Mich.  “Bill”  Lewis. 


KIDDER  PRESS.  12  x  26  roll  feed  bed 
and  platen.  Three  colors  on  top,  also  re¬ 
verse  side.  Perforating,  punching,  slitting, 
rewinding  and  cutoff  attachments.  757 
Lenox  Road,  Brooklyn  3,  New  York. 


DEXTER  auto,  gang  stitcher,  3  stations, 
4  stitching  heads,  A.C.  Motor. 

I^PATJuIAKI  machinery  sales 

■VIV/A  I  IVl#AIw  ROfl  SS-  Dnaphopn.  Chicaao 


EQUIPMENT  FOR  SALE 


REBUILT  AND  GUARANTEED  — 
22x34"  Miehle  automatic  unit,  17x22" 
Kelly,  12x18"  C  &  P  Rice  Unit,  12x18" 
Kluge  unit,  all  sizes  C  &  P  and  Universal 
presses,  40"  power  cutter,  19,  22,  26,  30, 
and  32  inch  hand  lever  paper  cutters, 
22"x28"  automatic  Baum  folder,  Stimson 
Perforator,  Tatum  punch,  model  No.  5 
Linotype  low  base.  Cash  or  terms.  Printers 
Supply  Co.,  655  Sixth  Ave.,  New  York  10. 


UNIVERSAL,  Colts  Armory,  Laureate 
and  Thomson  Presses  for  printing,  emboss¬ 
ing,  die  cutting  and  creasing.  Excellent 
condition.  Completely  renewed  and  re¬ 
stored.  Presses  sold,  bought  and  traded. 
RAMSATER  CO.,  Inc.,  157  W.  26th  St., 
New  York  City. 


FOLDING  MACHINES 

Rebuilt — Guaranteed 
Lote  Prices 

J.  L.  PAUL,  608  S.  Dearborn  St.,  Chicago 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


FOR  WEBENDORFER  offset,  rebuilt, 
gtd.  17x22,  13x19  etc,  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 


“SIMPLEX”  FACE-UP  Mitering  Attach¬ 
ments  for  MILLER  Saws,  $10. 

Wallin  Mfg.  Co.,  Omaha,  Nebraska 


NTiIiWC' 


DEPENDABLE  EQUIPMENT 

FROM 

YOUR  MOST  DEPENDABLE  SUPPLIER 


CYLINDER  PRESSES 

1 —  No.  4-3R  Miehle  Automatic  Unit. 

2 —  Pony  No.  1  Miehles,  hand  fed  or 
with  4  post  Dexter  Pile  Feeder. 

1 —  No.  43  Babcock  Optimus  with  Dex¬ 
ter  Pile  Feeder. 

2 —  No.  7  Babcocks,  hand  fed. 

TYPESETTING  MACHINES 

7 — Model  C  IntertypQS. 

1 — Model  C  Intertype,  42  pica. 

1 — Model  CSM  Intertype,  42  pica. 

1 —  Model  B  Intertype. 

2 —  Model  X  Intertypes. 

2 — Model  HSM  Intertypes  (used  one 
year)  with  self-centering  and 
quadding  device. 

1 — Model  8  Linotype,  Blue  Streak 


Model,  with  self  -  centering  and 
quadding  device. 

1 — Model  26  Linotype  Mixer. 

1 — Model  14  Linotype  Single  Key¬ 
board. 

1 — Model  5  Linotype,  low  base,  uni¬ 
versal  ejector. 

BINDERY  EQUIPMENT 

Model  B  Cleveland  Folder  with  feeder. 
Model  E  Cleveland  Folder,  friction 
feeder. 

Model  104  Dexter  Double  16,  Cross 
feeder. 

Latham  Perforator,  30". 

Crawley  Rounder  and  Backer. 

AUTOMATIC  JOB  PRESSES 

1 —  Style  B  Kelly  Special. 

2 —  Miller  High  Speeds,  new  style. 


Complete  List  and  Details  Upon  Request — Write  Today! 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.,  New  York  7,  N.  Y.  BEekman  3-1791 


EQUIPMENT  FOR  SALE 


1  EXTENSION  DELIVERY  for  No.  1 
Miehle,  1  Babcock  two  revolution  bed  size 
33^4x47,  geared  rollers,  1  19x25  Brown 
folder  4  right  angle  folds,  1  36"  White 
auto  clamp  cutter,  1  44"  Seybold  Dayton 
auto  clamp  cutter.  Excello  Machine  Co., 
Grand  Rapids,  Michigan. 


FOLDERS  FOR  SALE— 25x38  Brown, 
McCain  Feeder,  32  page  attachment;  Dex¬ 
ter  Newspaper  26x40  hand  fed;  19x25 
Liberty,  suction  feed,  extension  delivery ; 
separate  Dexter  suction  feeder  25x38  fold¬ 
er;  Model  C  Intertype.  3  magazines,  would 
exchange  Ludlow.  Bayonne  Ptg.  Co., 
Bayonne,  N.  J. 


LUDLOW  CASTER,  four  cabinets,  SO 
fonts,  Hamilton  twelve  foot  newspaper 
make-up  table  with  galley  storage.  Rouse 
Band  Saw,  Hamilton  Steel  Stones.  John 
Griffiths  Co.  Inc.,  17  East  42nd  Street, 
New  York  17,  N.  Y. 


EQUIPMENT  FOR  SALE 


BARGAIN  56"  Miehle  and  66"  Premier 
Cylinder  Presses,  both  4  Roller  and  Front 
Delivery,  good  running  shape;  54"  and  44" 
Dexter  Double-16  Folders  wdth  Feeders; 
48"  Dexter  Book  Folder  with  16-32  Paral¬ 
lel  and  Cross  Feeder;  Dexter  Gang  Stitch¬ 
er;  Seybold  Duplex  Trimmer,  and  full  line 
other  equipment.  DODSON,  231  Pryor 
SW,  Atlanta  3,  Ga. 


OFFSET  POTTER  PRESS  34"x46" ; 
Dexter  Feeder;  Paasche  spray;  complete 
with  motors  and  controls;  rebuilt;  50  used 
zinc  plates ;  can  be  seen  in  operation.  Mid- 
States  Corp.,  P.O.  Box  2480,  Tulsa  1,  Okla. 


PREMIER  Cylinder  Press  size  27x40 
sheet  with  A.C.  440  motor  in  fine  running 
order.  Cheap.  Superior  Printing  Co.,  Kala¬ 
mazoo  6,  Mich. 

RUBBER  PRESS  BLANKETS — Mercury  44 
X  50  slightly  used  $12  ea.  50x60  $16  ea. 
David  C.  Brown  Co.,  Detroit  21,  Michigan. 
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FOR  SALE 

Miehle  No.  4  4-R  with  Dexter  Feeder. 
Kelly  No.  2  22x34  and  Kelly  B  Special. 
0  A  P  P'esses  re*'ullt — all  sizes. 

Paper  Cutters.  38>32<30-26. 

2  tier  Oak  Type  Cabinet  with  work  top. 
Iron  Furniture,  regular,  30%  off. 

TOMPKINS  EQUIPMENT  CO. 

705  S.  Dearborn  SL  Chicago,  Illinois 


EQUIPMENT  FOR  SALE 


SLIGHTLY  USED 
STEREOTYPE  EQUIPMENT 

Ostrander-Seymour  Combination  Straight 
Line  Flat  and  Curved  Plate  Ball  Bear¬ 
ing  Routing  Machine.  Style  “G”  with  1 
H.P.  3  Phase,  60  Cycle.  220-440  Volt 
A.C.  Motor.  Equipped  with  one  17" 
Cylinder  and  one  22"  Cylinder  for  plates 
54"  thick. 

Ostrander-Seymour  Hand  Stereotype  Steam 
Matrix  Drying  Table,  Style  “A”,  20x26". 

Hammond  Flat  Mat  Scorcher  No.  1,  llx 
16".  220  Volt.  1300  Watt. 

Hammond  Hand  Stereotype  Electric  Ma¬ 
trix  Drying  Table,  14x20",  220  Volt, 
1300  Watt  A.C. 

Hammond  Dry  Mat  Roller.  Model  1-D. 

Hammond  Bench  Model  Trim-O-Saw,  with 
motor  220  Volt,  3  Phase,  60  Cycle.  A.C. 

One  H.P.  Type  “C”  McKee  Automatic 
Gas  Fired  Boiler  (Ostrander-Seymour). 

Trimmer  for  both  17"  and  22"  Curved 
Plates,  54"  thick.  Motor  2  H.P.,  60 
Cycle,  3  Phase.  220  Volt,  A.C. 

17"  Curved  Casting  Box  for  54"  plates. 

22"  Curved  Casting  Box  for  54"  plates. 

17"  Curved  Plate  Shaver,  Hand  Operated. 

22"  Curved  Plate  Shaver,  Hand  Operated. 

Hand  Operated  Proof  Press  for  17"  Curved 
Plates  54"  thick. 

Hand  Operated  Proof  Press  for  22"  Curved 
Plates  54"  thick. 

Supply  of  Matrix  Paper  and  Tissue. 

A.  N.  BECKER 

417  Guardian  Bldg.  Cleveland,  Ohio 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Tnter- 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore-Tracy,  Inc.,  28-30  East 
4th  St.,  New  York  City. 


CONTACT  US  FOR 

"B”  Kellys,  thoroughly  overhauled  8er.  Nos. 

6317,  5635  and  2297  with  A.C.  Equipment. 
Linotype  Model  8,  Serial  No.  45124. 

Intertype  Model  “C”  Serial  No.  3842. 

10x15  Super-Speed  Heidelberg,  Ser.  No.  16401, 
45  New  Style  Hoe  Steel  Newspaper  Chases, 
Page  Size  16 wide  by  2M/2"  deep.  Will 
take  22 cut  off  sheet,  14 'A"  Diameter 
Cylinder. 

INDUSTRIAL  EQUIPMENT  CO..  INC. 

71  West  23rd  Street  New  York  10,  N.  Y. 


EQUIPMENT  FOR  SALE 


FOR  SALE:  Just  like  new — Monotype 
Giant  Caster,  only  2  years  old.  Actually 
used  less  than  60  working  days.  Complete 
with  all  equipment  including  36,  48,  60,  72 
pt.  molds  with  both  low  and  high  blade,  7 
nozzles,  13  fonts  of  modern  faces.  Will  sacri¬ 
fice  for  30%  off  original  cost.  Tribune 
Publishing  Co.,  Hyde  Park  36,  Mass. 


FOR  SALE — Complete  engraving  plant, 
good  condition.  20x20  camera,  vacuum 
frame,  beveler,  router,  proof  press,  11x14 
screens — 60,  100,  120,  133,  ISO  and  1654" 
circular  150  screen.  Also  arc_  lights.  Will 
sell  all  or  part.  For  prices,  write  A.  J.  Ritz 
Corporation,  207  Burke  Building,  Roches¬ 
ter,  N.  Y. 


1—5/0  T.C.  CROSS  FEEDER,  2  Ink 
Agitators,  1 — 14x22  Universal  Cutting  and 
Creasing  Press,  1  Bronzing  Machine,  1 — 
50"  Knowlton  Paraffine  Machine.  Univer¬ 
sal  Folding  Box  Co.,  Inc.,  Monroe  and 
Thirteenth  Sts.,  Hoboken,  N.  J. 


No.  2  KELLY  PRESS  rebuilt,  B.  Kelly 
all  improvements,  Babcock  and  Miehle 
Cylinders,  Thomson  14x22  Die  Cutter, 
Chandler  &  Price  rebuilts.  Wagner  &  Leh¬ 
man,  31  Beekman  St.,  New  York,  N.  Y. 

28"x42"  MIEHLE  in  good  condition;  mo¬ 
tors  and  controls ;  can  be  seen  in  operation. 
Dexter  Publishing  Company,  P.  O.  Box 
2480,  Tulsa  1,  Oklahoma. 


FOR  SALE — 13x19  Standard  Auto.  Press, 
$250,  34"  Brown  &  Carver  Power  Cutter, 
$550.  Turnbaugh  Press,  Loysville,  Pa. 


1  11"x17"  Pony  Aldrich  Folder. 

1  No.  112  Mentges  Folder  17“x22'\ 

1  32"x44"  Hand  Fed  Brown  Folder. 

1  Model  No.  5  Linotype. 

1  24"x24"  Levy  Gallery  Type  Camera. 
1  Wesel  Radial  Arm  Router. 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 
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FOR  SALE 


2 — 4/0  Miehles,  with  Upham  color  at¬ 
tachments,  Cross  Feeders,  and 
C.E.DS. 

1 — 2/0  Miehle  and  Extension  Delivery. 

1 — 8  X  12  N.S.  C  &  P  Press. 

No.  17  Vandercook  Proof  Press. 

1 — No.  26  Vandercook  Proof  Press. 

1 — Chapman  Electric  Neutralizer  System. 

1 — No.  7  Babcock  Cutting  and  Creasing 
Press. 

1 — ^Model  B  Cleveland  Folder. 

1 — ^Model  No.  55  Baum  Folder,  14  x  19“ 
with  Aldrich  suction  feeder. 

1 — No.  4  Smyth  Sewing  Machine. 

1 — ^Model  25  Sheridan  Automatic  Case- 
maker. 

1 — 17“  Sheridan  Automatic  Casemaker 
No.  36,  with  Automatic  Feed,  Electric 
Heated  Glue  Box,  and  Motor. 

1 — No.  1  Smyth  Casemaker. 

1 — Sheridan  Power  Embosser,  13x18“. 

1 — Sheridan  Power  Embosser,  16x18". 

1 — Standard  4  post  Book  Smasher. 

1 — Sheridan  Book  Smasher. 


1 — ^Model  16  Boston  Multiple  Head 
Stitcher. 

1 — ^Model  17  Boston  Multiple  Head 
Stitcher. 

1 — Crawley  Power  Rounding  and  Back¬ 
ing  Machine. 

1 — Rosback  Heavy  Duty  Power  Punch, 
with  large  assortment  of  dies. 

1 — Model  14  Linotype,  Ser.  No.  19009. 

1 — Model  14  Linotype,  Ser.  No.  28606. 

1 — Model  25  Linotype,  Ser.  No.  37131. 

4 — Model  26  Linotypes. 

65  Fonts  of  Linotype  Mats,  late  faces. 

Blatchford  Beds,  assorted  sizes. 

1 — Monotype  Slug  and  Rule  Caster. 

31 — Monotype  Molds,  assorted  sizes. 

Steel  Furniture,  assorted  sizes. 

1 — A  T  F  Spray  Unit  with  compressor 
and  A.C.  motor. 

1 — Paasche  Spray  Gun,  single  head. 

1 — Wesel  Monorail  Combination  Saw 
and  Trimmer. 

1 — Hamilton  Cut-Cost  Cabinet,  with 
working  top. 

8 — Cases  Wood  Type. 


THE  VANCE  R.  HOOD  CO. 

225  Varick  St.,  New  York  14,  N.  Y.  36  W.  Van  Buren  St.,  Chicago  7,  III. 


EQUIPMENT  FOR  SALE 


PATENT  BASE 

3  Forms  of  P.M.C.  Semi-Steel  Toggle  Base 
and  300  Hooks.  Slightly  used.  Cannot  be 
told  from  new  material.  These  to  fit  the 
New  Miller  Two-Color  Press.  Press  bed 
size  29J4”x41j4".  Can  be  had  at  a  sub¬ 
stantial  saving.  Box  1489,  Graphic  Arts 
Mo.,  608  S.  Dearborn  St.,  Chicago  5,  Ill. 


FOR  SALE — Presses,  all  sizes.  Printing, 
Composing  Room  Equipment,  Paper  Cut¬ 
ters,  etc.  Completely  rebuilt  and  guaran¬ 
teed.  Will  buy  all  kinds  of  printing  equip¬ 
ment  in  single  units  or  complete  plants. 
Write  details.  Diller  Printing  Machinery 
Co.,  154  West  26th  St.,  New  York  City. 


MAILING  TUBES  — size  36x3xJ4  inches. 
Bargain  price  for  quick  sale.  Charles  Duerr, 
100  Shipman  Street,  Newark,  New  Jersey. 


MODEL  B  KELLY  from  private  plant, 
A.C.  equipment.  Write  Box  1498,  Graphic 
Arts  Mo.,  608  S.  Dearborn.  Chicago  5. 


FOR  SALE — 62"  Seybold  Knife  Grinder, 
complete  in  good  condition.  Greenhut,  _ 

22-70  24  St.,  Astoria,  New  York  City.  Back 
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EQUIPMENT  FOR  SALE 


LUDLOW  CASTER  21  ems,  Cabinet  with 
13  fonts  Gothics,  $1000.00  f.o.b.  N.  Y. 
Kluges,  10x15,  12x18;  34  inch  Craftsman 
Power  Paper  Cutter;  25x25  Self  Inking 
Vandercook  Proof  Press;  Miller  Universal 
Saws.  Holland  Printing  Machinery  Co., 
157  West  26th  St.,  New  York  City  1. 


REBUILT  12x18  Kluge  Craftsman,  Style 
B  Kelly  and  Miehle  Vertical  Presses;  30" 
Improved  Gem  Hand  Lever  Cutter;  30" 
Wright  Power  Perforator;  10x15  Universal 
at  bargain.  A.  H.  Stein  &  Co.,  127  W. 
26th  St.,  New  York  City. 


BLUE  STREAK  MODEL  29  Mixer  Lino¬ 
type  machine,  having  4  molds,  Margach 
Feeder  and  motor._  Used  less  than  1  year. 
Will  sacrifice.  Printcraft  Representatives, 
305  Broadway,  New  York  7,  N.  Y. 


22x34  MIEHLE,  12x18  CP  Miller  Feeder 
all  AC  motors,  best  cond.  type  cab.  stone 
etc.,  call  WABash  5952.  No-ton  Printing 
Co.,  525  S,  Dearborn  St.,  Chicago  5. 


Back  the  attack  with  War  Bonds 


IRON  FURNITURE 

LARGE  STOCK  ON  HAND 

For  Immediate  Delivery 


30% 


DISCOUNT  from 
NEW  PRICES 


Economy  Printers  Products  Co. 

609  S.  La  Salle  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


FOR  SALE — One  10x15  New  Series 
Chandler  &  Price  press  equipped  with  a 
Miller  Feeder.  In  good  running  condition. 
See  press  in  operation.  Best  offer  takes 
press.  Or  will  trade  for  18-24  pt.  Recessed 
Mold  for  30  em  Linotype  and  18  pt.  mats 
or  paper  drill  or  what  have  you?  Moore 
Printing  Company,  Kokomo,  Indiana. 


FOR  SALE— Magazine  Rotary  Presses: 
One  64-page  Hoe  and  two  40-page  Hoe 
Presses,  delivering  signatures  1094x1354. 
Also  one  Cottrell  double  two-color  Cover 
Press,  delivering  sheets  2854"  wide  from 
42",  43"  or  44"  rolls.  For  full  particulars: 
Thomas  W.  Hall  Co.,  Stamford,  Conn. 


VANDERCOOK  No.  17.  factory  over¬ 
hauled,  used  little  since.  Automatic  inking, 
grippers,  feed  board.  $225.00  f.o.b.  Wash¬ 
ington.  George  R.  Keller,  1701  16th  St., 
N.W.,  Washington  9,  D.  C. 


CARBON  PAPER  and  Typewriter  Rib¬ 
bon  Machines.  Aniline  Web  Presses.  Haida 
Engineering  Co.,  34-11  Vernon  Blvd.,  Long 
Island  City  1,  New  York. 


FOR  SALE — Composition  caster  complete 
with  molds  and  mats.  Reasonable.  Leicht 
Press,  Winona,  Minnesota. 


Model  55  Baum  Folder  14x19  Inches. 

3  Folds,  with  motor.  Like  new. 

No.  10  &  20  Rouse  L.  &  R.  Cutters. 
Sterling  Round  Corner  Cutter. 

22x27  Washington  Proof  Press. 

No.  4  Miehle  Cylinder  Press. 

A.  R.  QUAINTANCE  CO. 

551  Fulton  St.  Chicago,  III. 


AMSCO  CHASES 

Electric-Welded — Square  and  True 
Absolutely  Guaranteed 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Av.,  Long  Island  City,  N.  Y. 
Sold  by  All  Dealers 


EQUIPMENT  FOR  SALE 


COMPLETE  High  Die  Cutting  Unit  with 
A.  C.  motor  and  over  100  assorted  dies  for 
all  kinds  and  shapes  of  labels.  Big  oppor¬ 
tunity  for  specialized  label  business,  $1500. 
Model  E  Elrod,  gas  pot,  A.C.  motor,  A-1 
shape — no  molds,  $1000. 

25x38  New  Craftsman  Line-Up  Table— 
$525. 

Double  Head  Paasche  Spray  Gun — $250, 
like  new. 

No.  4  Boston  Stitcher  A.C.  Motor — $175. 
Stokes  Electric  14  inch  Virkotype — D.C. 
Motor — $100. 

PRINTERS  TROUBLE  SHOOTER 
P,  O.  Box  37  New  Haven,  Conn. 


FOR  SALE— Harris  S-6-L  26"x34"  fric¬ 
tion  feed  offset  press  with  11 0-220 V  Single 
phase  motor  and  controls.  $1200.00.  Two 
32"  Oswego  power  cutters  with  110-220V 
Single  phase  motors.  One  $500.00 — One 
$600.00.  Pennsylvania  Plastics  Corpora¬ 
tion,  5025  Liberty  Ave.,  Pittsburgh.  Pa. 


PREMIER  PRINTING.  PRESS,  size 
41x53  with  exten'jjon  delivery,  complete 
with  Dexter  Pile  Feeder  and  A.C.  Motor. 
Box  1495,  Graphic  Arts  Monthly,  608  S. 
Dearborn,  Chicago  5. 


FOR  SALE 

2/0  Miehle  56"  Dexter  Feeder,  ext. 
del. 

No.  4 — 3  Miehle  41"  Dexter  Feeder. 
20  X  26  M'ller  Simplex. 

Style  B  Kelly  Presses. 

Intertype  A.C. — C.S.M. 

Linotypes — Models  8,  14. 

Scott  Heavy  Duty  Mat  Roller. 

31  X  44  Hartford  Cutter  and  Creaser. 
Model  E  Cleveland  Folder. 

Stimpson  Footpower  Eyeletter. 
8-page  Duplex  Newspaper  Presses. 
50"  Dexter  Cutter. 

Northern  Machine  Works 
Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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Since  1914 

OUTSTANDING  VALUES 


SPECIAL 

I — Ludlow,  electric  pot,  complete 
$550.00. 

I — Ludlow,  electric  pot,  complete 
$775.00. 

I— Ludlow,  late  style,  water  cooled, 
complete  $900.00.  electric  pot. 

I — Elrod,  1 1  molds,  feeder,  late 
style,  gas  pot. 

78 — Llnoiype  and  Intertype  ma¬ 
chines.  all  models. 

3 — Miller  Pedestal  Saws. 

Ludlow— Linotype  mats. 

Assortment  of  steel  type  cabinets 
and  make  up  tables. 


LINOTYPE  SUPPLY  CO. 

335-41  Canal  Sfrecf,  New  York 


EQUIPMENT  FOR  SALE 


25x38  WHITLOCK  CYLINDER  ex. 
cond.  $600.  motor  and  control.  $250;  2 
Monotypes,  mats,  molds,  etc. ;  Morrison 
Stitclier,  motor  attached  $425;  10x15 
C&P  O.S.  Jobber,  $225 ;  Richards  Rule 
Bender  Outfit,  bench,  etc.  $100;  2  Dalton 
elec.  Embossing  Heaters,  7x10,  $40  ea. 
Madison  Mach.  Exch.,  324  W.  Gorham, 
Madison  3.  Wis. 


HORIZONTAL  Ink  Mill,  three  cylinders 
12x30  water  cooled.  38x50  Scott  Offset 
also  S-7-L  Harris  Offset  Cylinder.  Chases 
all  sizes.  Write  your  needs.  Gryjhic  Arts 
Equip.  Co.,  157  W.  Harrison.  Chicago. 


Our  secret  weapon:  U.  S.  War  Bonds 
art  ft  Stnmps.  Buy  them! 


Rebuilt  Bookbinders’  Machinery 

Folders  and  Feeders. 

Dexter  Folder  26  x  40  late  style,  4  folds. 
Case  Makers. 

Crawley  Rounder  and  Backers,  Standard 
and  Small  Size. 

Small  Lever  Embosser. 

Seybold  4-Rod  double  toggle  Embosser. 
Auto.  Gang  Stitchers. 

Stitchers,  various  types  and  sizes. 

Roller  Backers. 

Job  Backers. 

Board  Cutter.  Automatic  Feeder. 

No.  3  and  4  Smyth  Sewing  Machines. 
Singer  Sewers. 

3— 19"  X  25"  Baum  Suction  Pile  Feed¬ 
ers,  oscillating  type. 

4—  No.  6  HIckok  Standing  Presses. 

12  X  IS  Standard  Press. 

I  STOLP-GORE  COMPANY 

710  W.  Jackson,  Mon.  3154,  Chicago 


Everything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

Tolaphono  Monroo  1814 

609  W.  Lake  St.  Chicago 


EQUIPMENT  WANTED 


EQUIPMENT  WANTED 

Will  buy  Graphic  Arts  Machinery  and 
equipment,  ail  kinds,  good  prices.  Box 
1453,  Graphic  Arts  Monthly,  608  South 
Dearborn  St.,  Chicago.  Ill. 


WANTED— 50  Model  No.  0  used  Vander- 
conk  or  Poco^  Proof  Presses,  _Will  pay  cash. 
State  condition.  Write,  wire  or  phone. 
Myco  Automatic  Sales  Co.,  347  S.  High 
St.  (Tel.  Main  1600),  Columbus  15.  Ohio. 


WANTED— Model  W  Cleveland  folder 
equipped  with  rubber  rollers.  Describe 
condition  and  give  serial  number  to : 
American  Greeting  Publishers,  1300  W. 
78th  St.,  Cleveland  2,  Ohio. 


WANT  TO  BUY  or  lease  a  shop  that  has 
one  or  more  die  cutting  machines.  We  will 
pay  a  good  price  if  you  contact  us  at 
once.  Call  Web.  3589  or  wri*e.  Puhlix  Sales 
Corp..  558  W.  Roosevelt  Rd.,  Chicago. 


WANTED — A  die  cutting  and  creasing 
press  for  folding  boxes  to  take  up  to  a 
17x28  sheet.  State  condition  and  price. 
Atla'i  Tag  Co..  2747  N.  Janssen  Av.,  Chgo. 


WANTED — Reinhardt  Disc  Ruling  Ma¬ 
chine  28".  Also  38x50  Brown  or  Dexter 
Folder.  No.  6  and  No.  43  Babcock  cyl. 
press.  Allied  Machy.,  3771  Chester  Ave., 
Cleveland.  Ohio, 


M-24,  D-4  PRESS,  state  age,  serial  num¬ 
bers,  motors,  price,  condition  and  equip¬ 
ment.  Box  1464,  Graphic  Arts  Monthly, 
608  So,  Dearborn  St.,  Chicago  5. 


NUMBERING  MACHINES  WANTED 
Regular  typos,  and  size  fig¬ 

ure  press  numbering  machines.  S.  H. 
HARRIS,  210  E.  51  St.,  B’klyn,  N.  Y. 


WANTED — No.  2  Kelly.  Give  price,  serial 
number,  condition,  terms.  Carnegie  Union 
Printing  Co.,  Carnegie,  Pa. 
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WB  D  1 1  V  E  A  D  Holiday  Merchan* 
E  D  U  I  P  W  IV  disc.  Pictures, 
M  ■  ■  ■  Novelties,  Post 

ML  ^  I  Cards,  Blotters, 

K  M^L  I  Envelopes,  Discon- 

I  •  tinued  Lines,  Pa¬ 

per  Stocks,  Books, 
Sheet  Music,  Premiums,  Overruns,  or  other 
merchandise  which  have  a  merchantable  value. 
Submit  samples  and  quantities  for  prompt  con¬ 
sideration  aod  Spot  Cash  offer.  Quick  action. 

FANTUS  CO.,  440  N.  Wells  St.,  Chicago  fo 


FLEXO 

Better  Raised  Printing  Compounds 

tor  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 
35  Howard  Street  New  York,  N.  Y 
Tel.  CAnal  6-0796 


EQUIPMENT  WANTED 


WANTED — 34  inch  or  larger  Power  Pa¬ 
per  Cutter,  Kluge  Press,  Miehle  Vertical 
or  interested  in  complete  plant  located  in 
east.  Box  1499,  Granhic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


WANTED  Model  WF  or  E  Friction  feed 
Cleveland  folders,  Brackett  stripper  single 
or  double  head.  Envelope  Machines.  State 
price  and  condition.  Box  1494.  Graphic 
Arts  Mo.,  608  S.  Dearborn,  Chicago  5. 


WANTED — Medium  size  Liberty  or  Baum 
Folder  Automatic  Feed,  also  paper  drill 
press.  Sorin  Printing  Co.,  Butler  Bldg., 
Cincinnati  2,  Ohio. 


WANTED  One  No.  3  Vandercook  Proof 
Press.  Neely  Printing  Co.,  871  N.  Franklin 
St.,  Chicago  10. 


WANTED — Miehle  Vertical,  Large  Kelly, 
Stiller  Simplex  or  Major  Miller.  Box  1500, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago  5. 


WANTED:  Full  page  Hammond  Easy- 
Kaster  with  attached  metal  pot.  Box  1490, 
GAM,  608  S.  Dearborn  St.,  Chicago  5. 


WANTED  :  Pebbling  machine,  also  Kluge, 
Vertical  or  Kelly  press.  Sorin  Printing 
Co.,  Butler  Bldg.,  Cincinnati  2,  Ohio. 


WANTED  —  KIDDER  Platen  Presses. 
T.&T.,  4327  W.  Harrison.  Chicago  24,  Ill. 


WANTED:  Offset  Neg.  Camera,  will  pay 
cash.  Write  Box  1492,  GAM,  Chicago  5. 


WANTED— 12x18  Kluge  Press.  414  Clin¬ 
ton  Street,  Detroit  26.  Michigan. 


FOLDING  MACHINES 


ALL  MAKES,  All  Sizes,  All  Models— 
Folding  Machines.  Baum  Folders — latest 
models — repossessed.  Various  Model  Cleve¬ 
land  Folders.  Finest  Value  for  Finest 
F  olders — Rebuilt — Guaranteed. 

RUSSELL  ERNEST  BAUM 
615  Chestnut  Street  Philadelphia,  Penn. 


FOLDING  MACHINES 

J.  L.  PAUL,  608  S.  Dearborn  St.,  Chicago 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU- 
Our  Specialty  —  Russian  and  Spanish. 
Translators  and  Typesetters  in  ALL  lan¬ 
guages  to  the  Printing  Trade  since  1910 
535  S.  Franklin  St.,  Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


NEW  AND  REBUILT  Gas  Heatcrl 
Static  Eliminator  and  Printing  Press  Heater 
Co..  239  Centre  St.,  New  York.  N.  Y. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland.  0. 


GUMMED  TAPE— PRINTED 


■  lO  PROFITS— «cll  under  four  name — 
all  colors  and  widths— tap#  machinei. 
CBCL-BINOCR  CO. 

1825  Queen  Cltf^Ava.  Cincinnati,  Ohio 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customers  advertising. 


Price  $1 .00 


The  Graphic  Arts  Publishing  Co. 
608  So.  Dearborn  St.  Chicago,  III. 


The  Graphic  Arts  Monthly — November,  1943 


STITCHING 

WIRE 

Round  or  Flat 


THE  SENECA  WIRE  &  MFG.  CO. 

Fostorla,  Ohio 


HELP  WANTED 


WANTED — SALESMAN.  If  you  are  in¬ 
terested  in  making  a  home  in  the  Pacific 
Northwest,  and  have  experience  in  crea¬ 
tive  selling,  there  is  real  opportunity  in 
old  established  firm.  Give  age,  experience, 
draft  status,  and  references  in  first  letter. 
Replies  kept  in  strict  confidence.  Box  1497, 
GAM,  608  S.  Dearborn  St.,  Chicago  5. 


WANTED-— Thoroughly  Experienced 
Horizontal  Pressman  (Miehle).  Halftone 
and  color  work.  Excellent  working  condi¬ 
tions.  Medium  size  plant.  Permanent 
position.  Give  experience  and  age.  Howe 
Printing  Company,  3430  Third  Avenue, 
Detroit,  Michigan. 


ESTIMATOR  for  commercial  printing 
plant,  over  38.  State  education,  experience, 
references.  Box  1484,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 


When  you  need  Help  advertise  in  this 
Section. 


BETTER  JOB  INK 

%  lb.  Red  1  All  for  $2.00  postpaid  U.S. 
y2  lb.  Black  J-  on  remittance.  Dries  right, 
^  lb.  Blue  )  better  coverage. 

MOTOR  CITY  ROLLER  CO. 

448  E.  Lafayette  St.  Detroit  26,  Michigan 


INK  SAVER 


“SEALSPRAY”  prevents  ‘‘Ink  Skinning,” 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  free  Bsoklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  St.,  New  York  11,  N.  Y. 


Give  your  employ ee^  for  Xmas^  a  book 
relating  to  the  graphic  arts.  It  will 
make  him  a  better  worker. 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gouge  Pins 

Reg.  U.  S.  Pat.  Office 


75c  doz. — 12  pt.,  15  pt.,  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


KNIVES 


Knives  and  Cutting  Sticks 

for  all  makes  of  paper  cutters 

Use  our  experienced  mechanical 
force  to  keep  your  machines  in  best 
working  condition. 

CHAS.  N.  STEVENS  CO.,  Inc. 

112  West  Harrison  St.  Chicago  5,  III. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


LABELS 


LIBERAL  DISCOUNTS 

to  ppitUers  on  all  kinds  of  label  work. 

45  years  of  experience.  Design  free. 

LABEL  COMPANY 
7:52  S.  Federal.  Chicago 


FRASER 


PRINTED  I  A  R  C  I  C  METAL 
EMBOSSED  t  D  E  1.  a  '^nGRAVED 
SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 
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PRINTERS 

UlMt  OP  BMt  OompvUtlon 
With  Oup  LIim  St 

inn  owpi-ioATi  t  Q  ftn/w/ 

I  U  U  8ALE8BOOKt 

Imvpinud  with  youp  nun*  on  tvory  thoot. 
14  Day  Oollvopy  8opvloaw  WpIU  Today. 

KELLNAI  SYSTEMS 

2M  C.  LONO  8T..  OOLUMBU8.  OHIO 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  afid  sample.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days'  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y, 


MENU  COVERS 


PROFITS.  Buy  direct  from  mfgr.  Large 
selection.  Stock  and  Special  Designs.  Send 
for  price  list.  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago. 


NEW! 

DIRECTORY 
of  Artists..!. 
Samples  of 
their  skill 

Art  Buyers,  Production  Men,  Creative  Printers 
— this  directory  will  gladden  your  hearts.  Gives 
you  a  line  on  top  flight  designers,  layout  and 
letter  artists.  Shows  samples.  Saves  you  oleiUy 
of  headaches.  Get  the  first  edition  at  QQ 

introductory  price _ _ _  ^  | 


GRAPHIC  ARTS  PUBLISHING  CO. 

408  S.  DEARBORN  ST  CHICAGO  ILLINOIS 


Enclosed  is  Sl.OO  for  first  edition  of  A.C.A. 
Directory. 


Id  1 '  '^1 

#1 

1 

Address _ 


City . . . State _ 


MILLER  FEEDER  PARTS  AND 
SERVICE 


CRAIG  PRINTING  MACHINERY  CO. 
Machinists.  Rebuilt  Presses,  Millers  and 
Kluges.  Press  and  Feeder  Parts.  59  CM 
St.,  New  York  City. 


MISCELLANEOUS 


WORLDS  FAIR  LIGHTS 

Mercury  quartz  arc  lights — 400  watt,  220 
volt  A.C.  complete  with  base,  socket,  re¬ 
flector;  Bulb  approximately  2x8  inches, 
$16  ea.  Mazda  spot  lights,  1500  watt,  com¬ 
plete  $9  ea.  BROWN’S,  144-15  20th  Ave., 
Whitestone,  Long  Island  City.  New  York. 


TO  ELECTROTYPERS 

We  buy  thousands  of  small  cuts.  Want  to 
hid?  Quantities  convenient  for  small  plants. 
Box  1491.  GAM.  608  S.  Dearborn,  Chgo. 


NUMBERING  MACHINES 


Printers  Numbering  Machines  Co. 

655  Sixth  Ave.,  New  York,  N.  Y. 
Press  &  Hand  Machines.  Ask  for  Price  List! 
Rented  -  Repaired  -  Parts  Bought  -  Sold 


KEON  &  JACOBSON 

Complete  Numbering  Machine  Service. 

Repairs  —  Rentals  —  Rebuilts 
I  Beekman  8t.,  New  York.  Est.  1920 


•  ALL  MODELS  •  PRESS  or  HAND  e 
Renaired  -  Rented  -  Bought  -  Sold  -  Traded 

pryrDAI  Numbering  Machine  Service 
ULriLKnL  108  N.  Jefferson  St.,  Chicago 


PADDING  CEMENT 
READY  FOR  USE 


WORKS  like  latex.  Flexible  and  quick  dry¬ 
ing.  Brush  washes  out  in  water.  Red  or 
natural  color.  G;>llon  $6.75,  Quart  $2.00 
f.o.b.  Chicago.  Please  remit  with  order. 
May  Chemical  Works,  902  Larrabee  St., 
Chicago. 


PADDING  GLUE 


BETTER  PAD  GLUE 

3  Ihs. — $1.00  i'o.-tpaid  U.  S. 

5  Ihs. —  1.50  Remit  with  order. 

10  Ihs. —  2.75  Heat  &  Apply  with  brush. 
MOTOR  CITY  ROLLER  CO.,  448  E. 
Lafayette  St.,  Detroit,  26,  Michigan. 


A  Practical  Touch  Systam  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  cheek  for  $2.S7  tm 
THE  GRAPHIC  ARTS  MONTHLY 
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POSITION  WANTED 


m  Serve  your  customers ;  increase  your  profits. 
■  Deal  direct  with  plant  established  60  years, 
f  We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 
Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


PERFORATING  EQUIPMENT 


dash  rotary  perforator— Effi. 

cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 


PERIODICALS 


MAGAZ I  N  E  S  —  Business  -  Vocational  - 
Diversion.  Current  single  copies.  Choose 
from  569  different  publications,  ^  covering 
advertising,  bookhinaing,  packaging,  hob¬ 
bies,  insurance,  journalism,  photolithogra¬ 
phy,  mail  order,  music,  office  supplies,  pa¬ 
per  and  paper  products,  photography,  poul¬ 
try,  and  more  than  150  other  Helds,  List 
with  prices  free.  Commetcial  Engraving 
Publishing  Co.,  34A  North  Ritter,  Indian¬ 
apolis  1,  Indiana. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS.  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


PICTURE  SERVICE 


FREE  MATS  of  news  &  feature  pictures. 
All  sizes  &  subjects.  Short  filler  copy.  No 
chge.,  oblig.  Send  name  and  address  to 
S  C  PICTURES,  314  N.  Michigan.  Chgo. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum  framvt. 
lenses,  cameras,  cold  top  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
50^g.  Largest  screen  stock  in  U.  S. 

MOORE  LABORATORIES 
62  West  Baltimore  Av#.  Detroit.  Mich. 


MANAGER 

Capable  of  taking  over  complete  man¬ 
agement  of  your  printing  plant.  Un¬ 
derstands  finances,  sales,  put  chasing 
and  management.  Minimum  salary 
$10,000  per  year.  Box  1501,  Graphic 
Arts  Mo.,  608  S.  Dearborn  St.,  Chicago. 


PRODUCTION  Superintendent  available 
— Efficient.  Over  20  yrs,  exp.  all  phases. 
Box  1493,  GAM,  608  S.  Dearborn,  Chgo. 


When  you  wish  to  locate  a  position,  adver¬ 
tise  in  this  section. 


PRESSROOM  EQUIPMENT 


LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
presses;  no  mats  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  St.,  Chicago 


PUNCHES— SELF  CLEANING 


MARKEL  DOUBLE  BEVEL  PUNCH¬ 
ES — Will  eliminate  stripping  costs  by  cut¬ 
ting  and  stripping  round  holes  to  54" — on 
all  types  of  Paperboard.  Samples  on  re¬ 
quest.  Markel  Products  Co.,  170  Broad¬ 
way,  New  York  7,  N.  Y. 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


PROOFREADING 

and 

COPY-PREPARATION 

An  encyclopedia  textbook 
by 

Joseph  Lasky 

An  informative  volume  of  608 
pages  that  contain  a  complete 
course  of  instruction  in  the  two 
subjects. 

Price  $7.00 

Pleate  tend  mon*y  uith  order 

The  Graphic  Arts  Monthly 
608  South  Dearborn  Street,  Chicago 
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RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


SERVICE 


STITCHING  WIRE 

it 

immediate  Delivery 

★ 

Economy  Printers  Products  Co. 

609  S.  La  Salla  St.  Chicago,  III. 


SERVICE  TO  PRINTERS 


Short  of  Help?| 


Shake-off  the  worry  and  expense  of 
maintaining  shop  production.  Concen¬ 
trate  on  sales  efforts — as  have  721 
other  printers  who  have  contacted  us. 

You  get  the  order — we’ll  produce  It  for 
you  in  our  modern  planograph-offset 
plant— at  a  cost  that  will  allow  you  a 
larger  mark-up  and  a  clean  profit. 

90%  of  the  printed  matter  produced 
in  your  shop  can  be  done  better, 
faster,  and  at  less  expense  by  the 
planograph-offset  method.  Any  piece — 
100  to  1,000,000 — one  color  letterhead 
to  multi-colored  catalogs.  We  furnish 
■flat  scale  from  which  to  quote  on  com¬ 
bination  form  planograph  runs;  we 
make  special  quotations  on  compli¬ 
cated  jobs  according  to  specifications. 
We  handle  complete  from  art  work, 
type-setting,  etc.,  to  bindery — or  com- 
era,  plate,  and  presawork  only — ship¬ 
ping  flat  to  your  plant  for  finishing. 

We  Protect  Your  Accounts — Every 
printer  on  our  books  will  testify  to 
the  fair  treatment  we  extend  them. 


FOR  PRICE  LIST  WRITE: 

GREENLEE  CO. 

OFFSET  PRINTERS  TO  THE  TRADE 

1609  N.  Wolcott,  Chicago 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


WRITE  TODAY  lor  Oor 
Cotoiog  and  competitive  price  list ... 
FUTURA  oil  weights  ond  sizes  m  herd 
metal  the  West  s  largest  type  house 


L.  A  TYPE  &  RU  LE  CO.. 

225  fast  Pico  Blvd.  Los  Angeles 


STAPLES 


STAPLES  only  with  High  Prio-ities. 

R.  A.  Guthman  &  Co. 

600  W.  Jackson  Blvd.  Chicago 


FOR  BOSTON  J4"  5  bx.  (25M)  $4.25;  10 
bx.  $8.00.  Cash  prepaid.  Guar.  Bargains 
on  Acme  and  Special  Staples.  Economy 
Supply  Co..  15818  Bringard,  Detroit  5. 


T-SQUARES 


LIFETIME  T-SQUARES,  ALL  METAL 
Made  by  a  well-known  manufacturer  to 
give  a  life-time  of  accurate  service,  these 
T-Squares  have  stainless  steel  blades,  mor¬ 
tised  into  a  cast  aluminum  head.  4  screws 
hold  the  blade  firmly — instead  of  the  usual 
2.  Only  one  to  a  customer.  $9.95  for  24" 
blade.  PHOTOLITH  SUPPLY  DEPT. 
G.A.,  Addressing  Machine  &  Equipment 
Co.,  326  Broadway,  New  York  7,  N.  Y. 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Ea.  6  pt.  COPP.  PI.  1-2-3-4.  $2.00 
4  FTS.  lOA  Ea.  12  Dt.  COPP.  PI.  (ioth..  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OYER  100  TYPE  FACES 
6  PT.,  COMPLETE  FONT.  2.'5A-.’)0a.  $1.50 
8  PT..  COMPLETE  FONT.  25A-50a.  $2  00 
10  PT..  COMPLETE  FONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  FONT.  2.')A-50a.  $4.00 
14  to  72  Pt. — PRICES — CATALOfl  FREE 
RULEX  TYPE  CO..  549  8.  Wells  St..  Chicago 


WAR  SALE!  Foundry  Type — 40%  Dis¬ 
count.  Strip  Material  —  Lowest  prices. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today!  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. 


C.  ,  14Pt.lOA2Oa$3.20 

J  isasa.eo 

30  DAY  SPECIAL  AT  ONLY  $5.90 
HAASE  TYPE  FOHV.  IMf  N.  HaUM  St.  Cnicita  lUiadt 
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type  metal  thermometer 

Suaranteed  accurate  50 
to  900° F.  Send  for  folder 
United  Stereotype  Supply  Corporation 
Box  38.  West  Lynn,  Mass. 


^ _ WANTED _ 

PRINTERS  to  make  a  good  profit  selling 
Bingo  Supplies.  Printed  Bingo  Sets,  Cards, 
etc.  Write  for  particulars.  Morris  Man- 
dell.  131  West  14th  St.,  New  York  City. 


0NLY$5 


WANTED — Equipment 
See  Pages  89  and  90 


WOOD  TYPE 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 


Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.,  Pa. 

Buy  Wood  Type  Sorts  or  Fonts  in  all  Sizes. 

AMERICAN  WOOD  TYPE  MFG.  CO 
270  Lafayette,  W.  Y.  C.  608  S.  Dearborn,  Chgo. 


TOO  LATE  TO  CLASSIFY 

WE  HAVE  A  LARGE  VOLUME  of 
work  for  someone  that  has  a  cylinder  die 
cutting  machine.  If  you  have  the  right 
kind  of  a  machine  we  can  give  you  work 
that  will  last  for  many  months.  Call  Web. 
3589  or  write.  PUBLIX  SALES  CORP., 
5^8  W.  Roo'^evelt  Rd.,  Chicago.  Ill. 

MODERN  equipped  Job  Plant;  Kelly  B, 
2  Jobbers,  1  Automatic,  Power  Cutter, 
Stitcher,  H.  D.  Punch,  Saw  Trimmer, 
Typesetting  Machine  (3  Mag.).  All  indi¬ 
vidual  motor  equipped.  Good  stock  on 
hand.  Sell  or  lease  with  Bldg.  Est.  33  yrs. 
Owner  retiring.  J.  N.  Schenck,  Hornell.N.Y. 


WIRE  STITCHERS 

NEW  AND  REBUILT  FOR  BOOKBINDERS 
AND  BOX  MAKERS 

A  complete  stock  of  parts  for  Latham  Monitor 
Stitchers 

W.  R.  PABIC.H  MFG.  CO. 

2855-57  North  Rockwell  St.  Chicago,  Illinois 
Tel.  HUMboldt  4141  and  4249 


WIRE  STITCHERS  for  Bookbinders  and 
Box  Makers.  Bought  —  Sold  —  Serviced. 
Henry  L.  Weber  Co.,  SEEley  2643 — 710 
W.  Jackson  Blvd.,  Chicago. 


The  Treasury  Department  or  the 
Federal  Reserve  Ranks  will  hold 
your  Defense  Smdnss  Bonds  for 
safekeeping  free  of  charge. 


it 


Photolithography  and  Offset  Printing 

by  J.  S.  Merlle  and  Harry  Keusch 


The  most  authoritative  work  on  the  subject 
for  the  expert  worker  as  well  as  the  beginner. 

300  pages — well  illustrated 

Price  $6.00 

Pleas*  send  money  teith  order  to  eliminate  bookkeeping  expense 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street  Chicaso.  lUinoit 
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Save  waste  paper  for 
Uncle  Sam...and  guard 
your  presswork  against  spoilage  with . . . 

Cromwell  PREPARED  Tympan 


Saving  paper  means  saving  profits  these 
days.  It  is  also  a  direct  aid  to  the  war 
effort.  You,  as  a  printer,  can  do  two 
things  that  will  be  of  great  advantage  both 
to  yourself  and  to  your  country.  Protect 
your  pressivork  against  waste  and  spoilage 
by  using  Cromwell  Special  Prepared  Tym¬ 
pan.  Save  all  your  waste  paper  and  turn  it 
over  to  your  nearest  collector. 

Cromwell  Tympan  has  always  been  un¬ 
conditionally  guaranteed — and  has  always 
meant  savings  of  both  time  and  money. 
Now,  m  the  face  of  paper  limitations  and 
pulp  shortages,  these  things  are  doubly  im¬ 
portant.  Cromwell  is  the  one  tympan  you 
can  always  depend  on — and  these  facts 
prove  it :  Its  high  tensile  strength  prevents 
all  danger  of  stretching  or  tearing  loose 
from  the  clamp,  or  injury  from  sharp  rules 
or  edges.  Calipered  uniformity  is  guaran¬ 
teed  within  .001  of  an  inch.  Special  mois¬ 
ture-proofing  gives  complete  protection 


against  temperature  or  humidity  changes. 
Neither  oil  nor  ink  solvents  can  penetrate 
to  the  overlays.  Its  hard  surface  is  ideal 
for  the  solid  packing  needed  for  precision 
presswork. 

Order  Cromwell  Tympan  today  and  avoid 
all  future  mishaps  due  to  tympan  failure. 
Your  local  distributor  can  supply  it  in  rolls 
or  sheets  cut  to  fit  any  high  speed  press. 
Remember  also  that  every  scrap  of  waste 
paper  is  of  value  to  Uncle  Sam.  Save  it  and 
turn  it  in  regularly ! 
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